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+ STRONG DEMAND IN ALL 

SECTORS OF THE GROUP’S 

ACTIVITY

- HIGH PRICES OF RAW 

MATERIALS

- ARMED CONFLICT IN UKRAINE 

AND INCREASING UNCERTAINTY 

ON THE MARKET

GOOD QUARTER DESPITE THE WAR IN UKRAINE

OPERATIONS 
AND 

INVESTMENTS

MARKET 
ENVIRONMENT

FINANCES

+ PLN 268 million - EBITDA / PLN     

175 million - NET PROFIT

+ PLN 85 million – OPERATING   

CASH FLOW DESPITE THE 

INCREASE IN PRICES OF RAW 

MATERIALS

• PLN 1.5 million TO SUPPORT 

REFUGEES FROM UKRAINE

+ HIGH SALE AND CAPACITY

UTILIZATION

+ STARTING KEY INVESTMENT    

PROJECTS IN EPS

AND ASS

- SUSPENSION OF THE ACTIVITIES 

WITH UKRAINIAN COMPANIES 

AND COOPERATION WITH 

COUNTERPARTIES FROM RUSSIA 

AND BELARUS 2
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THANK YOU FOR APPRECIATING OUR WORK



OPERATING ACTIVITY OF SEGMENTS
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EXTRUDED PRODUCTS SEGMENT
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The aluminum industry globally in Q1 2022

- High aluminum prices on the LME - in 2022 over $ 

3,000 / t (record high on March 7 - $ 4,100 / t).

- Reducing the growth rate of the infusion bonus.

- Despite the drop from record levels, the prices of 

alloy additions remain high.

+ Good situation on the European market, except

automotive sector
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EXTRUDED PRODUCTS SEGMENT

(PLN million)
1Q

2022
1Q

2021
change

Sales 641,7 370,7 73%

Domestic 335,0 191,2 75%

International 306,7 179,5 71%

EBITDA 81,9 52,4 56%

EBITDA margin 12,7% 14,1%

Increase in volume sales by 3%.
Stable level of orders both in the country and on 
foreign markets.

High EBITDA profit: 
- production efficiency – high capacity utilization,
- effective trade policy - seizing market demand, in 
particular in construction  and household appliances 
and the machinery sector which compensated lower
orders from the automotive sector

* the results include the negative effect of asset write-offs in connection 
with the conflict in Ukraine in the amount of PLN 39 million

High share of export sales - increases in key foreign 
markets.
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Interior furnishing

Automotive &
Transport

Machine building,
white goods,

electrotechnics

Wholesalers Other

Sales structure by industries

1Q 2021 1Q 2022
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High level of capacity utilization in the 
first quarter - activities increasing,
production efficiency compensated for the 
lack of availability of the Ukrainian 
company's capacity as of February 24.

Implementation of the investment plan:
• New plant in Kęty: installation of two 

2000T and 4000T presses in the new hall -
construction starts.

• Other: projects improving technological 
processes, continuations in 2021.

• Due to the nature of the projects, most of 
the expenditure will be disclosed in the 
second half of the year - approx. PLN 170 
million of investment commitments were 
incurred by the end of Q1

EXTRUDED PRODUCTS SEGMENT
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INVESTMENTS 
2022 budget

1Q 
investments

% of the 
budget( PLN million)

Production tools 31 7 22%

New production facility
(Kęty)

135 17 13%

Other 128 5 4%

Total 293 29 10%



EXTRUDED PRODUCTS SEGMENT
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• Increasing production efficiency
Extrusion of aluminum profiles

Installation of modern gas-induction heaters on 16MN and 
44MN presses at the Aluform plant in Tychy. Increasing the 
production capacity by 4,000 tons / year.

• Automation / robotization of the production of 
components for the automotive sector

Construction of another robotic station (CNC plotter and 
Yaskawa robot) - increasing production efficiency by 30%.

Elements for automatic storage
systems

Elements for electric vehicle 
charging stations

• Innovative projects

Components for electric cars of 
the American brand FISKER (a set 
of profiles)
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EXTRUDED PRODUCTS SEGMENT

ALLUPOL LLC, Ukraine

Location: Borodianka, 50 km from Kiev.

Year of production start: 2007

Number of employees: 115

Scope of activity: extrusion of aluminum profiles

Production capacity: 7,500 tons / year

PLN million 2020 2021 1Q 2021 1Q 2022

Sales 48 75 13 7 

Alupol LLC plant: the plant has not been destroyed at the moment, it 
is not possible to enter the plant - mined area; region without 
electricity, water, gas and internet access.

The town of Borodianka: it was bombed in the first days of the war, it 
is completely destroyed.

Borodianka

2016 r.



ALUMINUM SYSTEMS SEGMENT
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Increase in revenues due to higher by 15% 
volumes of the main assortments and the 
effect of the product price increases

Increase in EBITDA thanks to higher volumes 
and maintaining high operational efficiency.

* the results include the negative effect of asset write-offs in 
connection with the conflict in Ukraine in the amount of PLN 
9 million

Strong market demand - high level of orders 
for both roller shutter systems and 
architectural systems despite rapidly rising 
prices

An increase in interest rates is a potential 
factor reducing the scale of new investments 
in the coming periods

(PLN million)
1 Q 

2022
1 Q
2021

change

Sales 585,0 410,5 43%

Domestic 354,8 240,2 48%

International 230,2 170,3 35%

EBITDA 98,4 73,5 34%

EBITDA margin 16,8% 17,9%

62%

28%
11%

64%

30%

6%

Architectural systems External roller shutters Other

Sales breakdown by products

1Q 2021 1Q 2022
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17%

61%
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13%

Poland Czechia &
Slovakia

UK Benelux &
France

Germany &
Austria

Other

Sales breakdown by markets

1Q 2021 1Q 2022



ALUMINUM SYSTEMS SEGMENT
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Facilities implemented in Q1DOMESTIC SALE

(+) a stable supply of warehouse and industrial investments, a 
visible increase in hotel and apartment investments for rent 
(including the conversion of buildings from office to 
residential),

(+) openness of some investors to renegotiating the prices of 
launched contracts

(-) a sharp increase in the prices of building materials and their 
shortages caused by the outbreak of the war in Ukraine, the 
greatest market barrier,

(-) lower number of building permits for residential buildings 
than in the previous year,

(-) limiting some construction projects carried out by 
investors with foreign capital.

Ogrody Ulricha, Warszawa, PLQuorum B, Wrocław, PL

WIMA, Łódź, PL

Global B, Katowice, PL

Studio Łucka Prosta, Warszawa, 
PL



ALUMINUM SYSTEMS SEGMENT
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Facilities implemented in Q1

FOREIGN SALE

(+) Dynamic development of the Aluprof brand in 
Romania and almost all over the Balkan Peninsula

(+) Czechia - implementation of one of the most 
prestigious projects on the Czech market - Černá perla

(+) Participation in the Vietbuild fair in Vietnam

(-) The war in Ukraine made it impossible to operate in 
this country - the trading company located in Kiev was 
suspended from February 24.

Černá perla_ Czechy, Ostrava Aeon Campus_ Rumunia, Brasov

New Point 2_ Rumunia, Voluntari Sava Cetnar_ Serbia, Belgrad

First Hotel & Residence_ Romania, Mamaia Hanzmeijer Complex_ Holandia



ALUMINUM SYSTEMS SEGMENT
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INVESTMENTS
(PLN milion) 

2022 budget
1Q 

investments
% of the 
budget

Total 162 21 13%

Implementation of the main projects of the 
investment plan

Fire resistant glass production
Assembly of the production line in progress. 
Planned initial start-up at the end of the third 
quarter of this year.

Extension of the vertical paint shop
Construction work in progress. Beginning of the 
assembly of the painting line at the end of the 
second quarter of this year.

New plant in Złotów
Design works and administrative procedures to 
obtain the necessary decisions and permits.



ALUMINUM SYSTEMS SEGMENT
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PREMIERE: THE FIRST PREMIUM CLASS PERGOLA SOLD IN THE FORM 
OF A SYSTEM
The first solution on the market available in the form of a system for 
self-prefabrication. The structure of the MB-OpenSky 140 system is 
made of extruded aluminum and is characterized by high stability and 
durability while maintaining high aesthetics of profile connections.

ALUPROF AT VIETBUILD FAIR IN VIETNAM
The event took place on March 23-27 in the capital of Vietnam - Hanoi. 
Over 1,000 exhibitors, mainly from the construction industry, took part 
in the fair.

ALUPROF BELGIUM AT THE RENORESTO FAIR
The renovation market in the Benelux countries is currently booming 
due to the need to adjust the parameters of existing facilities to the 
requirements of low and zero-emission construction. The RenoResto
fair was held on March 17-18, 2022 in Ghent. It is the largest 
modernization and renovation event in the Benelux countries.



FLEXIBLE PACKAGING SEGMENT

(+) Increasing demand for BOPP films in Europe

(+) Stabilization of prices of polypropylene granules after a period of dynamic increases

(-) Falling demand for multi-material aluminum foil packaging in Europe

(-) The prolonged process of clearances in sea transport limiting the availability of raw materials

(-) Increases in the prices of papers due to the dynamic increase in the prices of cellulose on the market

(-) Continued limited availability of aluminum foil, EVOH and some components for the production of BOPP foil 
on the market despite their record prices
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Market situation
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FLEXIBLE PACKAGING SEGMENT
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Increase in sales due to higher volumes 
and higher prices of petrochemicals, 
aluminum and papers

High EBITDA margin despite a significant 
increase in the unit price of production

The growing share of the BOPP film 
sales value in the product basket (53%) 
due to the persistently high level of raw 
material prices, which also translated 
into higher prices of the finished product

Increase in the share of exports in the 
total value of sales to 56%. Significant 
increases in sales to: Germany, Italy, the 
Netherlands, Hungary, Lithuania and 
Switzerland

27%

6%

24%

43%

20%

5%

22%

53%

Instant food, cofee, 
spices

Fresh food Other BOPP film

Sales structure by industries

1Q 2021 1Q 2022

49%
33%

11% 7%

44% 39%

11% 6%

Poland Western Europe Central Europe Eastern Europe

Sales structure by directions

1Q 2021 1Q 2022

Packaging

(PLN million)
1Q

2022
1Q 

2021
change

Sales 404,3 284,5 +42%

Domestic 176,8 139,3 +27%

International 227,5 145,2 +57%

EBITDA 102,1 77,0 +33%

EBITDA margin 25,2% 27,1% -1,9p.p.



FLEXIBLE PACKAGING SEGMENT
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INVESTMENTS
(PLN milion) 

2022 budget
1Q 

investments
% of the 
budget

Total 16 7 43%

Implementation of the investment plan in 
accordance with schedule.

The expenditures were mainly related to 
investments supporting the Segment's 
production potential

Increase in the production capacity
utilization despite the turmoil on the raw 
materials market
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CONSOLIDATED FINANCIAL RESULTS
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CONSOLIDATED FINANCIAL RESULTS

(PLN million)
1Q

2022
1Q

2021
change

Revenues 1 500,1 990,1 +52%

EBITDA 267,9 199,7 +34%

EBITDA margin 17,8% 20,1%

EBIT 229,2 162,4 +41%

EBIT margin 15,3% 16,4%

Result on financial
operations -5,1 -1,8

Profit before tax 224,2 160,6 +40%

Corporate tax -49,0 -23,2

Net profit 174,8 137,3 +27%

• Increase in revenues mainly due to higher raw 
material prices and higher sales volumes

• Revaluation of assets related to operations in 
Ukraine reducing the result by PLN 48 million 
(mainly EPS - PLN 39 million, ASS - PLN 9 
million)

• Despite the aforementioned correction, 
improvement in EBITDA in all segments:             
EPS + PLN 29 million            
SSA + PLN 25 million           
FPS + PLN 25 million

• Net financial expenses - mainly interest on 
loans partially compensated by gains on f/x 
(approx. PLN 2 milion)

• Higher effective tax rate due to the write-offs 
mentioned above
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1ST QUARTER CASH FLOW
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• PLN 85 million of cash flow from operating 
activities despite an increase in net 
working capital in 1Q by PLN 191 million 
(growing sales and higher prices of raw 
materials)

• Implementation of investment projects as 
planned, payments in part relate to the 
projects from 2021

• Stable level of net debt compared to the 
end of 2021
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SECURE LEVEL OF FINANCIAL RATIOS
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14%
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85%

Debt currency structure

short term
56%

long term
44%

Debt maturity structure

• Stable financing structure

• Safe level of financial indicators:
• 32% - net financial leverage (net debt / 

(equity capital + net debt))
• 0.9 - net debt / EBITDA

21

* Net debt = short-term and long-term liabilities due to loans + short-term and 
long-term liabilities due to rights to use assets - cash and cash equivalents



• STABLE DEMAND, 

ESTIMATED SALES approx. 

+ 40 - 50% yoy

• HIGH RAW MATERIAL 

PRICES, PRESSURE ON 

MARGINS

• UNCERTAINTY RELATED 

TO WAR IN UKRAINE

PROSPECTS FOR Q2 2022

OPERATIONS &                             
INVESTMENTS

MARKET 
ENVIRONMENT

FINANCES

• ENSURING APPROPRIATE 

LIQUIDITY

• MANAGEMENT BOARD 

RECOMMENDATION ON THE 

2021 PROFIT DIVIDEND

• PLANNED DATE OF THE GSM 

of GRUPA KĘTY S.A. - 25 

May 2022

• ENSURING FULL 

AVAILABILITY OF 

PRODUCTION CAPACITY 

AND WORK SAFETY

• IMPLEMENTATION OF THE 

INVESTMENT PLAN

• CONTINUING SUPPORT FOR 

UKRAINIAN REFUGEES
22



ADDITIONAL INFORMATION
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ADDITIONAL INFORMATION

Volume sales (`000 tons) 1Q 2021 2Q 2021 3Q 2021 4Q 2021 1Q 2022

Extruded Products Segment 22,8 25,1 25,7 21,1 23,5

Flexible Packaging Segment 24,5 21,7 22,4 19,5 26,4

Segment’s EBITDA (PLN million) 1Q 2021 2Q 2021 3Q 2021 4Q 2021 1Q 2022

Extruded Products Segment 52,4 68,7 91,2 73,5 91,2

Aluminum Systems Segment 73,5 91,3 107,4 77,4 107,4

Flexible Packaging Segment 77,0 101,4 57,8 51,9 57,8

Annual forecast (PLN million) 2022F 2021 change 1Q 2022 % of forecast

Sales 5 415 4 598 +18% 1 500 28%

EBITDA 823 900 -9% 268 33%

EBIT 653 746 -12% 229 35%

Net profit 549 595 -8% 175 32%

CAPEX 495 219 87 18%



Legal Note. This presentation has been prepared by Grupa Kęty S.A. only for
informational purposes and it does not form a purchase or sale offer or an offer
aiming at soliciting a purchase or sale offer as regards any securities or financial
instruments, or the participation in any commercial undertaking, or any
recommendation to enter into any transactions, particularly transactions
concerning the securities of Grupa Kęty S.A.
This Presentation may contain forward-looking statements that have been
adopted on the basis of a number of assumptions, expectations and projections.
They are encumbered with risks and uncertainties and the real performance may
substantially differ from the statements included in this presentation. It should
be noted that such statements, including statements concerning expected future
financial results, do not represent or warrant that such results will be
accomplished in the future by Grupa Kęty S.A., any subsidiary of Grupa Kęty S.A.
or the Capital Group of Grupa Kęty S.A.
No representations or warranties may be given with regard to the completeness
or the reliability of the information presented in this Presentation.
In addition, no information contained in this Presentation creates an obligation
for or a statement by Grupa Kęty S.A., the members of the Management Board of
Grupa Kęty S.A., the employees of Grupa Kęty S.A., the subsidiaries of Grupa
Kęty S.A. or the representatives of such persons.
Grupa Kęty S.A. is not obliged to update or make public any changes, updates or
modifications of any forward-looking statements included in this presentation.
Neither Grupa Kęty S.A. nor any of the members of its Management Board or its
employees will be liable for any damage resulting from any use of this
Presentation or the information contained in it, or on any other basis related to
this presentation.
This Presentation is not to be disseminated in the countries in which the public
dissemination of the information contained in this Presentation may be
restricted or prohibited by law.

IR CONTACT
MICHAŁ MALINA
Phone: +48 33 8195 478
Mobile: +48 600 083 001
Email:  mmalina@grupakety.com
WWW.GRUPAKETY.COM


