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WORLD CLASS COMPANY WITH A GLOBAL SCOPE

SUBSIDIARIES

SHARE OF EXPORT
EXPORT COUNTRIES

49%

24

50

EMPLOYEES

5300
VOLUME OF CONVERTED

ALUMINIUM

115 000 

tonnes
REVENUES

PLN 3,5 

billion
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*all data refers to 2020
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40,5%

OTHERS

19,2%

Nationale-
NetherlandenOFE 
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OFE PZU Złota Jesień 
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of the Company's shares held 

by Polish Pension Funds 

STABLE SHAREHOLDERS BASE AND LONG-TERM DIVIDEND POLICY

SHAREHOLDING STRUCTURE

70% 

100% 

DIVIDEND PAYMENT IN 2015-2021 (PLN per share)

of shareholders are financial 

institutions and individual 

investors, including:

7,2%

PTE Aegon

OFE Metlife

5,6%
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PLN 175 PER SHARE PAID IN THE FORM OF A DIVIDEND DURING LAST SIX YEARS
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THE CAPITAL GROUP – EXTRUSSION PRODUCTS SEGMENT

4 production sites

(2 Poland, 1 Ukraine, 1 Slovenia)

3 local representatives in the form of subsidiaries

(Czechia, Germany, Italy)

ca. 93 thousand tonnes of annual production capacity

Integrated added-value chain

own semi-
products lines

own die-shop Extrussion
plansts

Machining and 
component’s
production

Surface 
treatment

76000

93000

Production capacity (tonnes)

2017 2020

Sales in 2020 - PLN 1,3 bn

# 1 in Poland

# 7/8 in Europe (2,5%) 

Sales by countries

Sales by sectors

Poland
52%

Other
48%

Construction
40%

Wholesalers
15%

Automotive 
and transport

25%

Other
20%
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PRODUCTION CLIENTS & MARKETS FINANCIALS
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THE CAPITAL GROUP – ALUMINIUM SYSTEMS SEGMENT

4 production sites

(Poland)

10 local representatives in the form of subsidiaries

(Czechia, Hungary, UK, Denmark, Belgium, Romania, 

Germany, USA, Ukraine, The Netherlands)

Integrated added-value chain

own semi-
products lines

own R&D Powder
coating units

Logistic & 
distribution

Facade panels
production

63%

32%

5%
Production mix

windows/dors/facades roller shutters

facade panels (finished products)

Sales in 2020 - PLN 1,6 bn

# 1 in Poland

# 6/7 in Europe (2,0%) 

Sales by countries

Poland
61%

Other
39%

0,6
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2017 2018 2019 2020

Revenues (PLN bilion)
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PRODUCTION CLIENTS & MARKETS FINANCIALS
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THE CAPITAL GROUP – FLEXIBLE PACKAGING SEGMENT

3 production sites

(Poland)

ca 96 thousand tonnes of annual production capacity

Integrated added-value chain

PRODUCTION CLIENTS & MARKETS FINANCIALS

own semi-
products lines

own tooling
production

lines

Printing 
machines, 

rotogravure and 
flexographic

Laminating
and cutting

Finished
products – ice

cream cone
packaging

60000

96000

Production capacity (tonnes)

2017 2020

Sales in 2020 - PLN 0,9 bn

# 1 in Poland

# 9/10 in Europe 

Sales by countries

Poland
47%Other

53%

0,4

0,6
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2017 2018 2019 2020

Revenues (PLN bilion)
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EBITDA and EBITDA margin

EBITDA EBITDA margin
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A COMPANY WITH A STRONG FINANCIAL POSITION

2017 2018 2019 2020 2020/2017

REVENUE 2 642,6 2 993,5 3 203,7 3 533,3 +34%

EBITDA 421,2 463,5 523,1 672,4 +60%

EBITDA margin 16,0% 15,5% 16,3% 19,0%

EBIT 301,2 337,7 384,9 525,8 +75%

NET PROFIT 236,9 268,2 294,9 430,2 +82%

NET DEBT 590,6 774,4 703,4 561,7

EQUITY 1 363,7 1 396,3 1 477,2 1 586,3

OPERATING CASH FLOW 276,0 293,3 562,8 636,6

CAPEX 190,0 231,0 245,6 145,6

MAIN CONSOLIDATED FINANCIAL FIGURES FOR 2017 - 2020 (PLN milion)
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• Solid sales growth driven by 

international expansion

• Growing profits thanks to better

operating efficiency

• Strong operating cash flow enables

to finance capex and pay dividends
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2021 – 2025 STRATEGY – MAIN ASSUMPTIONS
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STRATEGY 2021 - 2025
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STRATEGY PILLARS OBJECTIVES 2025
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T PLN 5,1 billion revenues

PLN 864 million EBITDA
an increase by over PLN 1,1 billion in the period 21-25 

vs 16-20

PLN 0.8 billion in development
CAPEX as part of PLN 1.32 billion of total CAPEX

15% reduction in carbon footprint
vs 2016

PLN 197 per share / PLN 1.9 billion
dividend in 21-25

an increase by approx. PLN 0.7 billion in the period 
21-25 vs 16-20



www.grupakety.com

STRATEGY 2021 - 2025
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STRATEGY 2021 2025 – FINANCIAL TARGETS
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PLN million 2020 F2021 change S2025 change
25/20

Sales revenue 3 533 4 550 29% 5 143 46%

EBITDA 672 863 28% 864 29%
EBITDA margin 19,0% 19,0% 16,8%

Operating profit 526 711 35% 650 24%

operating margin 14,9% 15,6% 12,6%

Net profit 430 566 32% 508 18%

• Revenue growth exceeding 

the estimated pace of market 

development.

• High margin with growing 

revenues thanks to high 

operational efficiency.

• Result on financial activities -

mainly debt servicing costs.

• No one-off events reducing 

the effective tax rate after 

2020.

THE IMPLEMENTATION OF STRATEGY 2025 WILL GENERATE PLN 1,0 BILLION IN HIGHER EBITDA 
THAN IN THE PERIOD 2016-20
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STRATEGY 2021 2025 – FINANCIAL TARGETS
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ASSUMED PAYMENT OF DIVIDENDS IN THE AMOUNT OF PLN 1,8 BILLION - AN INCREASE BY 
PLN 0,6 BILLION COMPARED TO 2016-2020

PLN million 2020 F2021 S2025
cumulatively

Cash flows from operating activities, 
including: 637 508 2 927

Change in working capital -3 -51 -361
Investments -145 -284 -1 321

Dividends -337 -354 -1 896

Net debt at the end of the period 562 780 919

Net debt / EBITDA at the end of the period 0,8 0,9 1,1

• High operating cash flows mainly 

based on increasing EBITDA

• Increased working capital demand 

due to higher raw material prices 

and the growing scale of 

operations

• Assumption of dividend payments 

from 2021 in the amount of 85% of 

consolidated net profit

• Maintaining financial ratios at a 

safe level
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STRATEGY 2021 2025 – FINANCIAL TARGETS
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THE 2025 STRATEGY MEETS THE EXPECTATIONS OF A WIDE RANGE OF STAKEHOLDERS

• Dynamic, organic development of all operating segments of Grupa KĘTY

• Increase in revenues, profits and an optimal investment program and the continuation of dividend policy while

maintaining safe financial ratios:

- taking advantage of possible investment / acquisition opportunities and, at the same time, a safety margin in 

case of market trends other than planned

- market changes and the strong position of the FPS are a good moment to test investors' interest in this segment

• A sustainable development Strategy with a number of goals in the non-financial area (ESG)

We want to increase the value for our shareholders, which in numerical terms is illustrated by the planned annual average

of 5% increase in earnings per share and a 7% dividend yield.
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LEGAL NOTE: This presentation has been prepared by Grupa Kęty S.A. only for informational purposes and it does not form a purchase or sale offer or an offer aiming at soliciting a purchase or sale offer as
regards any securities or financial instruments, or the participation in any commercial undertaking, or any recommendation to enter into any transactions, particularly transactions concerning the securities of
Grupa Kęty S.A.
This Presentation may contain forward-looking statements that have been adopted on the basis of a number of assumptions, expectations and projections. They are encumbered with risks and uncertainties
and the real performance may substantially differ from the statements included in this presentation. It should be noted that such statements, including statements concerning expected future financial results,
do not represent or warrant that such results will be accomplished in the future by Grupa Kęty S.A., any subsidiary of Grupa Kęty S.A. or the Capital Group of Grupa Kęty S.A.
No representations or warranties may be given with regard to the completeness or the reliability of the information presented in this Presentation.
In addition, no information contained in this Presentation creates an obligation for or a statement by Grupa Kęty S.A., the members of the Management Board of Grupa Kęty S.A., the employees of Grupa Kęty
S.A., the subsidiaries of Grupa Kęty S.A. or the representatives of such persons.
Grupa Kęty S.A. is not obliged to update or make public any changes, updates or modifications of any forward-looking statements included in this presentation.
Neither Grupa Kęty S.A. nor any of the members of its Management Board or its employees will be liable for any damage resulting from any use of this Presentation or the information contained in it, or on any
other basis related to this presentation.
This Presentation is not to be disseminated in the countries in which the public dissemination of the information contained in this Presentation may be restricted or prohibited by law.

Thank you!
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