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A very good last quarter both in terms of sales at home (a 20% increase in
guantitative terms) and export sales (a 35% increase in quantitative terms)

A substantial increase in sales revenue due to significant increases in volumes
and a higher aluminium price on global markets

Strong increases in sales on the main export markets (Germany, the UK and
Italy)

In Poland, the largest increases in sales in transport, automotive and electrical
engineering (over 50%), an increase in the building industry at 10%

Winning new customers at home (from the electronics and electrical
engineering industries with the total potential of ca. 1000 tons)

The use of production capabilities at the level of 85%
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ALUMINIUM SYSTEMS SEGMENT
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Another very good quarter for the segment both on the
home market and export markets — growth rate at ca.
20%

The biggest increase on export markets was recorded in
the UK, Czech Republic and Slovakia, Hungary and
Romania

Introducing a new fagade roller system - SUNPROF, first
facilities in this system (Suwatki Science and
Technology Park in Suwatki)

Winning a contract for another stadium (Wroctaw)

Launching the mass production of ready roller blinds for
the German and Austrian markets
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FLEXIBLE PACKAGING SEGMENT
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A stable (8%) increase in sales revenue at home and a dynamic
(33%) increase on foreign markets

The biggest sales growth rate on the markets of Ukraine, Russia, the
Netherlands and Switzerland

Launching regular deliveries to a German factory of Unilever and a
British factory of Cadbury-Kraft Foods

Winning another project concerning the production of packaging for
sauces for McDonald’s

Developing the technology of producing biodegradable polyethylene
foil

The use of production capabilities at the level of 85%
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BUILDING SERVICES SEGMENT
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A systematic improvement of business conditions — an
increase in sales as compared to Q3 by over 30%

The Sky Tower project makes up ca. 25% of the sales of
the segment in Q4

New contracts concerning the building of road
infrastructure for 2011: ca. 54 million PLN (building half-
tunnels over AK Route and noise barriers on one section of
Al Route)

Orders portfolio for 2011 at 90%
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BUILDING ACCESSORIES SEGMENT
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A decrease in sales value by 6% as compared to the corresponding
period in 2009 mainly due to the pricing pressure from the major
players quoting their products in EUR

Ca. 34% decrease in export sales as compared to Q4’09 (as in
previous quarters, lower sales to the Ukrainian market was the
biggest influence)

Searching for new business partners in the Balkans as a “substitute”
for worse business conditions on the Ukrainian market

An observed increase in market expectations as regards product
“leaning” (a lower price as a result)

Systematic expansion of the product offer addressed at both the
external market and the companies of the Capital Group
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BASIC FINANCIAL FIGURES
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A significant increase in sales
generated by three major segments
of the Capital Group

A lower margin mainly due to the
negative impact of the increase in raw
materials prices and the EUR/USD
relation

Net profit as expected

Change -1V -1V Change
EUR/PLN 4,17 3,97 -5% 4,33 3,99 -8%
USD/PLN 2,82 2,92 4% 3,12 3,02 -3%
EUR/USD 1,48 1,36 -8% 1,39 1,32 -5%
AL. (3M) 2035 2368 16% 1702 2199 29%

[PLN million] \Y, Change -1V -1V Change
Sales 291,4 336,3 15% 1111,0 1210,6 9%
EBITDA 36,8 37,8 3% 189,0 177,0 -6%

En’]BaI_-II’_g[?r']A\ 12,6% 11,2% 17,0% 14,6%

EBIT 20,5 21,7 6% 1247 109,7 -12%
Net profit 14,8 18,6 26% 70,6 90,4 28%
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WORKING CAPITAL MANAGEMENT \(Gk
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Systematic increase in stocks
resulting from higher raw materials
prices, the current increase in
orders and optimistic expectations
as regards the level

The level of receivables higher than
the value generated in the previous
year due to an increase in sales

The value of short-term liabilities at
a stable level

An increase in working capital by 32% against a 15% increase in sales value as compared to 4Q’09
mainly due to a higher level of stocks
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DEBT LEVEL
Loans value
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FINANCIAL ACTIVITIES
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In Q4'10, a positive impact of financial activities upon
the profit at the level of + 0.3 million PLN
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The results for Q4 as expected by the Management Board
Good business conditions on the home market

The export level is systematically close to or exceeds the values
generated in the very good 2008 year

The Management Board is optimistic as regards the development of the
market situation in 2011
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