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WORLD-CLASS MANUFACTURER  
OF ALUMINIUM PRODUCTS 
AND HIGH-QUALITY FLEXIBLE PACKAGING

OvER
MILL.
PLN

SERvICED
MARKETS

EMPLOYEES OF SALES 
ABROAD

LOCATIONS
21 50 8683,800

selected consoLIDAteD FInAncIAL FIGURes

in millions
2015  
PLN

2014  
PLN 

2015 
EUR

2014 
EUR

Net sales revenue 2 027 1 820 484 434 
Profit (loss) on operating activities 244 225 58 54 
Profit (loss) before tax 229 202 55 48 
Net profit (loss) 210 169 50 40 
Net profit (loss) attributable to the parent’s shareholders 210 169 50 40 
Net cash flow from operating activities 267 231 64 55 
Net cash flow from investing activities -206 -96 -49 -23 
Net cash flow from financing activities -55 -144 -13 -34 
Total net cash flow 6 -9 2 -2 

in millions
31.12.2015  

PLN
31.12.2014  

PLN
31.12.2015  

EUR
31.12.2014  

EUR

total assets 1 959 1 798 460 422 
Liabilities and provisions for liabilities 680 594 160 139 
Long-term liabilities 172 107 40 25 
Short-term liabilities 508 487 119 114 
Equity of the parent’s shareholders 1 279 1 203 300 282 
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43%

SHARE OF EXPORT
IN SALES

21

11
ca. 3500

50

868
mill. PLN

SUBSIDIARIES

EXPORT 
COUNTRIES

vALUE OF SALES
ABROAD

FOREIGN 
SUBSIDIARIES

CUSTOMERS

INterNatIoNal POTENTIAL OF GRUPA KĘTY S.A.

EXTRUDED 
prodUcts

ALUMINIUM
systems

BUILDING 
serVIces

BUILDING 
accessorIes

FLEXIBLE 
pacKaGING

Grupa Kęty S.A. 

Aluform Sp. z o.o.

Alupol LLC (Ukraine)

Grupa Kety Italia s.r.l. 
(Italy)

Aluprof S.A.

Aluprof Hungary

Aluprof System Ukraina

Aluprof UK

Aluprof System Romania

Aluprof System Czech

Aluprof Deutschland

Aluprof Schelfhaut

Marius Hansen Facader

Aluprof USA

Metalplast 
Stolarka Sp. z o.o.

ROMB S.A. Alupol Packaging S.A.

Alupol Packaging Kęty 
Sp. z o.o.

Alupol Films Sp. z o.o.

DEKRET 
Centrum Rachunkowe Kęty

Financial services

GRI G4-4, GRI G4-6, GRI G4-9, GRI G4-17
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tHe letter oF tHe PResIDent to sHAReHoLDeRs

the export value in 2015 was 
again record-breaking and 

amounted to 868 million PLN 
(43 % of total sales) and was 

nearly 130 million PLN higher 
than in the previous year� 

Dear Shareholders, 

In the Company's long history, 2015 will be noted as an 
exceptional year due to record-breaking results: consolidat-
ed sales revenue exceeded 2 billion PLN and generated 
consolidated net profit reached 210 million PLN. Such 
excellent results were possible owing to high sales on for-
eign markets, which turned out to be much higher than 
originally planned.

When, over a decade ago, we developed the interna-
tional development strategy for the Capital Group, we fo-
cused on quality and investments in modern production 
plants, which were supposed to manufacture competitive 
products for the Polish and foreign markets. Today, we can 
declare that we made good decisions, were successful and 
became the manufacturer of state-of-the-art, high-quali-
ty products that are used in prospective business sectors. 
Over time, we expanded our capacity with eleven foreign 
subsidiaries, whose activities and success became a power-
ful driving force behind the growth of the sales abroad. The 
export value in 2015 was again record-breaking: it amount-
ed to 868 million PLN and accounted for 43 % of total 
sales. It was also higher by almost 130 million PLN than in 
the previous year.

What is our asset? The quality of products is extreme-
ly important; when combined with good technical sup-
port and service flexibility, makes it possible for our sales 
departments to continue to acquire new customers. The 
visits of potential foreign partners in our facilities in Kęty, 
Bielsko-Biała and Tychy, held for the first time on such 
a large scale, also played a huge role in winning new or-
ders.  Guests from all over the world, seeing the scale of 
our plants, were each time assured that we are a company 
with substantial production and financial capacities, which 
ensures steady and long-term cooperation.
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tHe letter oF tHe PResIDent to sHAReHoLDeRs

The year 2015 was a period of further strengthening of 
the Capital Group's potential. In Kraków Technology Park 
SEZ in Oświęcim, we launched a large project worth ca. 
150 million PLN, carried out by Alupol Films Sp. z o.o. which 
represents the Flexible Packaging Segment. Its aim is to 
build up the position of the Flexible Packaging Segment 
on the European market and to expand its offer with new 
products.

In 2015, we acquired another foreign company, this time 
in Belgium. Its main objective is to grow the sales of roll-
er-blind, window & door and façade systems on large and 
attractive markets of the Benelux countries and northern 
France. 

Dear Shareholders, 

It is a great pleasure to present in this annual report the 
first declaration on non-financial information, which sup-
plemented the document with social and environmental 
data. The Sustainable Development and Social Responsi-
bility Steering Committee appointed by the Company in 
2015 provides the conscious policy of the Capital Group 
in the area of Corporate Social Responsibility. This year, 
we celebrated the 20th anniversary of the first quotation 
of the Company's shares on Warsaw Stock Exchange. This 
historic event for the Company had place on 30 January 
1996. The stock exchange has turned out to be – as we 
can see well in retrospect – the perfect environment for 
the sustainable development of the Company and of the 
Capital Group for the last two decades. In this period, we 
have developed, invested huge money in new facilities, 
state-of-the-art technologies and machines. For a dozen 

Yours faithfully

Dariusz Mańko

or so years now, we have paid dividend. The Company's 
success was reflected in shares quotations which, in 2015, 
reached their historical maximum and were priced at over 
300 PLN, i.e. almost 11 times higher that on the Company’s 
stock exchange debut day. This means that the Company's 
market capitalisation has increased in twenty years from ca. 
300 million PLN to almost 3 billion PLN. This success can be 
attributed to former and present employees, management 
staff, but also trade unions, which, owing to their rational 
behaviour, have always supported the Company’s and the 
Capital Group’s development.

We must face further challenges. We initiated the im-
plementation of the strategy for 2015-2020. After its first 
year, due to good results, we were able to move towards 
the main objective, i.e. further, significant increase in the 
Company's market capitalisation.

Sales revenue Net profitSales abroad

billion PLN
2

million PLN
868

million PLN
210

GRI G4-1
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tHe compaNy's AUtHoRItIes

MAnAGeMent BoARD

Dariusz Mańko

Age: 48

Position: President of the Management Board, Chief Executive Officer 

Education:  A graduate from Agricultural Academy in Poznań. He 
also graduated from the Academy of Economics in 
Katowice, where he studied finances management 
in enterprises.

In the Board: since October 2000

Career:
 � In Grupa Kęty since 1996
 �Director of the Extruded Products Segment until 1999
 �1999-2005 – CEO and President of the Management Board of 
Aluprof S.A.
 �2000-2005 – Member of the Management Board of Grupa Kęty S.A.
 �President of the Management Board of Grupa Kęty S.A. since 2005

Adam Piela

Age:  44

Position: Member of the Management Board, Chief Financial Officer

Education:  He graduated from the Economic Academy in Kraków 
(in the field of management and accounting) and from 
the Silesian International Business School.

In the Board: since January 2006

Career:
 �2000-2005 – Director of the Controlling Department in the Capital 
Group of Grupa Kęty S.A.
 �2005-2006 – President of the Management Board of Dekret 
Centrum Rachunkowe Sp. z o.o.
 �Member of the Management Board of Grupa Kęty S.A. since 2006

Members of the Management Board are appointed by the Su-
pervisory Board for a joint three-years’ term of office. Pursuant 
to the Articles of Association, the Management Board may be 
composed of 1-5 members, and the remaining Members of 
the Management Board are appointed upon the motion of the 
President of the Management Board. The Company’s Manage-
ment Board directed by its President manages the Company’s 
affairs and represents it vis-a-vis third parties. Any matters relat-
ed to the management of the Company’s affairs, not reserved 
to other authorities of the Company, are managed by the Man-
agement Board.

In particular, the Management Board is authorised to de-
termine the Group’s strategy; approve of the economic and 
financial plan; establish, transform and wind-up the Com-
pany’s business units; exercise the owner's supervision over 
the Group’s companies. The Company’s Management Board 
adopts resolutions in open voting with an absolute majority of 
the votes cast. Particular Members of the Management Board 
manage the areas of the Company’s operations assigned to 
them.

Powers of the Management Board
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tHe compaNy's AUtHoRItIes

SUPERVISORY BOARD

The Supervisory Board exercises supervision and control over 
the Company. The Supervisory Board is composed of 5-6 
members appointed and dismissed by the General Meeting of 
Shareholders. The joint term of office of the Supervisory Board 
is three years. At least half of the members of the Supervisory 
Board should be independent members, who should be free 
from any connections which might substantially influence 
the capacity of the independent members to take impartial 
decisions.

The powers of the Supervisory Board are in particular as 
follows: appointing Members of the Management Board and 
determining their remunerations; appointing independent 
auditors; and supervising the Company’s operations. As part 
of its supervising role, the Supervisory Board e.g. examines the 

strategic plan and the annual budget of the Company and of 
the Capital Group; monitors operating and financial results; 
assesses the Management Board’s reports on the operation of 
the Company and the Management Board’s motions concern-
ing the distribution of profit or the covering of losses.

The Supervisory Board may appoint committees and em-
ployees responsible for their management. The committees 
are appointed to make the current work of the Supervisory 
Board more efficient by preparing, on a current basis, draft 
decisions of the Supervisory Board concerning its own mo-
tions or the motions submitted by the Management Board 
for examination. The following committees of the Supervisory 
Board operate in Grupa Kęty S.A.: the Audit Committee and the 
Remunerations Committee.

Powers of the Supervisory Board

Maciej Matusiak

CHAIRMAN

In the Board since: 2002

Szczepan Strublewski

VICE-CHAIRMAN

In the Board since: 2004

Jerzy Marciniak

MEMBER
In the Board since: 2014

Paweł Niedziółka

MEMBER
In the Board since: 2014

Jerzy Surma

MEMBER

In the Board since: 2008

The composition of the Supervisory Board as at 31.12.2015 was as follows:

GRI G4-34
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GRUPA KĘTY on tHe cAPItAL MARKet

    * quotations of Grupa Kęty as at 30.12.2014
  ** quotations of Grupa Kęty as at 19.01.2015

  *** quotations of Grupa Kęty as at 19.08.2015
**** quotations of Grupa Kęty as at 30.12.2015

DecNovOctSepAugJulJunMayAprMarFebJan

250

290

310

PLN
330

250

290

270270

310

PLN
330

284.95*

259**

313****

330***

Aviva OFE

Nationale-
Netherlanden 
OFE

OFE PZU „Złota Jesień”

PTE Allianz Polska

Others

Shareholding structure as at 
31 December 2015 (%)

Share price of Grupa Kęty in 2015 (in PLN)

No. of shares 
31.12.2015

Interest in 
share capital

No. of shares  
31.12.2014

Interest in 
share capital

Aviva OFE 1 691 276 17.91% 1 691 276 18.00%

Nationale-
Netherlanden OFE

1 610 534 17.06% 1 610 534 17.15%

OFE PZU "Złota 
Jesień"

921 000 9.75% 921 000 9.80%

PTE Allianz Polska 499 748 5.29% 499 748 5.32%

Others 4 719 430 49.99% 4 670 980 49.73%

total 9 441 988 100.00% 9 393 538 100.00%

After the balance sheet date, there were no material changes in the 
structure of shareholders holding more than 5% of shares at the 
Company’s General Meeting of Shareholders. Furthermore, the Man-
agement Board did not have any information about any agreement, 
including any agreement concluded after the balance sheet date, as 
a result of which significant changes in the shareholding structure of 
Grupa Kęty S.A. might occur.

49.99

17.91

17.06

9.75
5.29

Grupa Kęty S.A.
mWIG 40
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    * quotations of Grupa Kęty as at 30.12.2014
  ** quotations of Grupa Kęty as at 19.01.2015

  *** quotations of Grupa Kęty as at 19.08.2015
**** quotations of Grupa Kęty as at 30.12.2015

284.95*

259**

313****

330***

DecNovOctSepAugJulJunMayAprMarFebJan

Share price of Grupa Kęty vs. WIG and mWIG40 indices
In 2015:

 � average share price amounted to 298.86 PLN;

 � minimum share price (January 19) was 259.00 PLN;

 � maximum share price (August 19) was 330.00 PLN;

 � price change throughout the year (between 31 De-
cember 2015 and 31 December 2014) amounted to 
9.8 %; in the same period, WIG index fell by 9.6 %;

 � average per session trading volume was 6,599 
shares;

 � 1,656,293 shares changed hands during the year (an 
increase by 15% as compared to the previous year)

GRI G4-13

The Company’s shares have been quoted on Warsaw 
Stock Exchange since 30 January 1996. At present, 
the Company’s shares are quoted as part of mWIG40 
index. As at 31 December 2015, the number of all is-
sued shares of Grupa Kęty S.A. amounted to 9,441,988 
shares with the nominal value of 2.50 PLN each. The list 
of shareholders holding more than 5% of shares as at 
31 December 2015 and 2014 is as follows:
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GRUPA KĘTY on tHe cAPItAL MARKet

Dividend payment
year

Dividend paid
in PLN

Dividend per
share in PLN

Payment 
in instalments 

Date of acquiring the 
right to dividend

Dividend payment
date

2010 36 902 652.00 4 1 14 July 2010 4 August 2010

2011 36 902 652.00 4 1 12 July 2011 2 August 2011

2012 46 128 315.00 5 1 12 July 2012 2 August 2012

2013 55 765 000.00 6 1 17 July 2013 6 August 2013

2014 93 815 380.00 10 1 17 July 2014 6 August 2014

2015 136 072 627.20 14.41 2 16 July 2015 10 August 2015 
and 4 December  2015

Payment of the dividend by the Company in the previous 5 years

The information policy of Grupa Kęty S.A. is based on open 
relations with existing and potential shareholders with due 
observance of the fundamental principles governing equal 
access to information.

In 2015, the strategy for 2015-2020 published in Feb-
ruary was the most important event from the point of 
view of investor relations. The activities in the fi rst half of 
the year focused on meetings and presentations on this 
subject. Apart from meetings with Polish investors, the 
Company presented its plans in London, Frankfurt, Vienna 
and Prague. Each year, the building of knowledge about 
the Company and its prospects, results in the publication 
of a number of reports and recommendations by leading 
brokerage houses.

Traditional information channels are supported by elec-
tronic channels. Already in the previous year, the Company 
altered the appearance of its website and fi ne-tuned it to 
recent trends in the area of content presentation on the 
Internet.

The Company's success was refl ected 
in share quotations, which in 2015 
cost more than 300 PLn per share, 

i�e� almost 11 times more than on the 
company's stock exchange debut day� 

From the Letter of the President to the Shareholders

 We believe that all these activities support our share-
holders and provide them with knowledge, which allows 
them to consciously determine the level of risks related to 
investments in the Company's shares.

Since 2001, the Company has paid dividend on a regu-
lar basis; until 2014, it had been at the level of ca. 40% of 
consolidated net profi t. In the strategy for 2015-2020 an-
nounced in 2015, the Management Board of Grupa Kęty 
S.A. declared that the dividend payment ratio would rise to 
60% of consolidated net profi t.

GRI G4-EC1, GRI G4-DMA in the Economic Performance aspect
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resUlts FoRecAst FoR 2016

The Management Board assumes that 2016 will be another year of the growth of the 
Group's sales and profits.

Particular segments forecast the following sales revenue:
 � Extruded Products Segment – 860 million PLN (+5 %)
 � Aluminium Systems Segment − 930 million PLN (+9 %)
 � Flexible Packaging Segment – 470 million PLN (+8 %)
 � Other segments – 170 million PLN (-1 %)

Consolidated sales revenue will amount to 2,145 million PLN and will be ca. 6% 
higher than the revenue generated in 2015. The Management Board is projecting 
that consolidated operating profit will amount to 250 million PLN, i.e. it will be high-
er than in the previous year by 5 %. EBITDA (operating profit less depreciation and 
amortisation) will amount to 360 million PLN, i.e. it will increase by 9 %. The expected 
financing activities balance in 2016 will amount to -16.5 million PLN and it is based 
solely on the calculation of loan costs. In addition, when calculating the net profit for 
2016, the Company took account of 50 million PLN of a deferred tax asset related to 
the business activities in the Special Economic Zone. As a result, consolidated net 
profit will amount to 245 million PLN.

2015 (mill. PLN) 2016* (mill. PLN) Change (%)

sales revenue 2 027 2 145 +6

EBIT 244 250 +2

EBITDA 336 360 +7

Net profit 210 245 +17

Capital expenditure 211 359**

  * forecast
** including 36 million PLN of payments carried forward from investment projects in 2015

The table below shows the forecast of basic consolidated financial figures 
for 2016 in million PLN as compared to preliminary results for 2015:

The forecasts were 
prepared on the basis 
of the following ratios:

aluminium price  1,600 USD/t

annual inflation rate 1.5%

average USD exch. rate  4.05 PLN

average EUR exch. rate  4.30 PLN

EUR/USD relation 1.06

GDP growth  3.6%

The year 2016 will be the second 
year of the implementation of the 
new strategy for 2015-2020, ap-
proved of by the Supervisory Board 
of Grupa Kęty S.A. at the beginning 
of 2015. The projected economic 
figures presented in this forecast re-
flect the accomplishment (planned 
for a given year) of the strategy, 
which is supposed to result even-
tually in a significant increase in the 
Company's capitalisation.

SUMMARY:

Financing: According to the Company’s estimates, at the end of 2016, the interest-re-
lated debt due to bank loans and lease will amount to ca. 564 million PLN, so it will be 
higher by ca. 250 million PLN than at the end of 2015, mainly due to the record-level 
investment programme (359 million PLN), assumed dividend payment (as per the 
dividend policy) and the needs related to the financing of working capital. The Man-
agement Board expects that credit lines held by the companies of the Capital Group 
along with cash generated during the year satisfy the needs for the financing of the 
assumed expenditure.
Dividend policy: Despite the record level of investments, the Management Board 
upholds its decision to increase the dividend payment ratio to 60% of consolidated 
net profit.
Potential acquisitions: The forecasts for 2016 do not take into account any effects of 
potential acquisition projects. However, the Management Board is considering two 
directions of potential acquisitions:

 � In the Extruded Products Segment – they may be related to the development of 
existing competences or the acquisitions of new competences in the area of profiles 
processing and the production of components based on aluminium profiles. Poten-
tial projects may be related to entities with sales revenue of up to 50 million EUR.

 � In the Aluminium Systems Segment – they may be related to the geographic or 
product-related development on new markets. Potential projects may be related 
to entities with sales revenue of up to 20 million EUR.
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deVelopmeNt STRATEGY 2020

The basic objective of Strategy 2020 is to ensure 
steady increase in shareholder value owing to:

 *  including 36 million PLN of payments carried forward from investment projects in 2015

930 MILL. PLN

2,820 MILL. PLN

465 MILL. PLN

Projected investments

Projected consolidated 
sales revenue

EBITDA 
earnings before interest, taxes, 
depreciation and amortization

2015
 (mill. PLN)

Forecast 2016 
(mill. PLN)

Growth 
rate

Strategy  
2020

Strategy 
accomplishment 

level

sales revenue 2 027 2 145 6% 2 820 76%

EBITDA 336 360 7% 465 77%

Dividend up to 60% consolidated net profit

Capital 
expenditure 211 359* incrementally 

930

1.

2.

3.

4.

Sustainable development leading to systematic
increase in generated profits and cash

Stable dividend policy

Creating the potential for the development in further periods

 Maintaining high corporate governance standards

Strategy 2020 focuses on the systematic development in 
the areas with high levels of required competences and 
on the consistent expansion of the added value chain. For 
this reason, already in the first year of the strategy imple-
mentation, a number of projects meeting these criteria 
were launched. As regards the market, the Group's activity 
among international customers operating in demanding 
industries or seeking a specific product is on the increase. 
For example, the Group launched the cooperation on the 
US market related to the assembly of structural façades 
with laminated glass. The Extruded Products Segment has 
been developing its offer of aluminium-based compo-
nents, collaborating more and more often with customers 
from the public transport sector (including aviation).

 From the technical and product-related point of view, 
the companies of the Capital Group have launched the 
largest investment programme so far worth over 900 mil-
lion PLN to be carried out in the period of six years. As part 
of the programme, the Group initiated the construction of 
a brand new production plant in Kraków Technology Park 
SEZ in Oświęcim. The aim is to strengthen the position of 
the Flexible Packaging Segment on the European market 
and to expand its offer with new products.

Despite multiple tasks of an organisational and invest-
ing nature, the ongoing work on the market has not been 
forgotten. As a result, the Group boasts record-breaking 
financial results, which exceeded, for the first time in the 
Group's history, 200 million PLN of consolidated net profit.
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INVestmeNt PRoJects

For many decades now, investment projects have been the 
driving force behind the Group's growth. The funds allo-
cated to the construction of new facilities, the purchase of 
modern technologies, plant and machinery confirm that. 
Since 2000, the Company has spent on investment projects 
ca. 1.7 billion PLN and, until the end of 2020, it intends to 
spend, in line with its development strategy, another 700 
million PLN. In total, in the period of 20 years from 2000, 
the capital expenditure will amount to ca. 2.4 billion PLN.

During the period, the Group got new production halls, 
modern warehouses, innovative production lines, and 
state-of-the-art machinery and devices. The implementa-
tion of an innovative AlMgSi extrusion technology was one 
of the biggest investment projects during the last 20 years 
(this project, financed partially with the EU's funds, was as-
sociated with the project related to the establishment of 
the Research and Development Centre in Grupa Kęty S.A.). 
By connecting these two projects, the Group was able to 
transfer and apply, in the manufacturing process, the best 
solutions not used so far in the industry, and to increase its 
competitiveness through the acquisition and application 
of the latest technological knowledge. With the help of 
the EU’s funds, it also managed to introduce an innovative 
technology for the production of window roller-blinds by 
ALUPROF S.A.

Investments in plastic films

 The launch of the construction of a new production plant 
Alupol Films, located in Kraków Technology Park SEZ in 
Oświęcim, was the most important project in 2015. It will 
be involved primarily in the production of plastic films and 
their refinement. In addition, it will manufacture cylinders 
used in rotogravure printing. This project will enable the 
Company to significantly increase the production capaci-
ty related to the manufacturing and refinement of plastic 
films, which will become the base for the production of 
packaging for the most popular products on our shelves 

expenditure of Grupa Kęty  
on investment  

projects in 2000-2020

Alupol Films  
– the largest investment  

project in the Group's history

capital expenditure 
in 2000-2015

2.4 
bill. PLN

150 
mill. PLN

1.7 
bill. PLN

such as cookies, candies, chocolate, crisps, pasta, ice cream, 
diet and fresh bread, bars, sticks, snacks, tea, cocoa, vege-
tables, spices, matches, toys, clothing, paper products etc.

This project is one of the elements of the strategy of 
the Flexible Packaging Segment consisting in lengthening 
the added value chain in the Segment, as the majority of 
films manufactured in the plant in Oświęcim will be refined 
(printing, lamination, cutting) by Alupol Packaging S.A. and 
Alupol Packaging Kęty Sp. z o.o. The establishment of the 
new facility is, at the same time, the Group’s response to 
the market demand for a flexible supplier of plastic films.

European standard

In 2015, the Group also finished a number of investment 
projects in the Aluminium Systems Segment. The projects 
have been implemented in multiple stages since 2013. The 
investment programme, the first such a large programme 
since 1996 when former Metalplast-Bielsko was acquired 
by Grupa Kęty, began with the construction of a new ware-
house with the area of 17,500 sq.m. The new facility turned 
out to be a real giant, as its longest wall is 160m long, and 
inside we store profiles and accessories with the market 
value of several millions Polish zloty. As part of this invest-
ment programme, the Group also established a vertical 
paint shop; it makes it possible to varnish 7-meter profiles 
hanging on special catches. It is the fourth paint shop of 
this type in Poland, one of the most modern in Europe, 
and its capacity will be bigger than the capacity of all paint 
shops of Aluprof (the company has five paint shops).

In addition, the Group upgraded the roofs of produc-
tion halls and warehouses by replacing a few hundred 
skylights. These brave projects and ingenuity made it pos-
sible to combine all facilities into a compact architectural 
structure with European chic. During the implementation 
of the plan, the Company decided to buy an additional 40-
are plot of land at the back of the facility to create a car park 
for employees.
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Eco logic 2.0 press

The launch of a 18MN press with the latest eco Logic 
2.0. system, which is a highly energy-efficient system 
without compromising quality, was the largest invest-
ment project in the Extruded Products Segment. It is 
a state-of-the-art and all-inclusive line with innovative 
solutions used to extrude aluminium profiles from 
AlMgSi alloys. Thanks to its production capacity, the 
EPS has become, for many large customers, the key 
supplier, as evidenced by numerous awards, including 
the Excellence Supplier award. At the same time, mul-
tiple new investment projects were implemented in 
the Advanced Aluminium Products Department. They 
were necessary for the plant to carry out projects for, 
and make deliveries to, automotive customers. Thanks 
to the investment projects, Grupa Kęty is in a position 
to offer components with the highest degree of com-
plexity, e.g. surface treatment, CNC machining, bend-
ing, welding, laminating and assembling into a com-
plex component). It has 13 installed presses located in 
three plants: in Kęty, Tychy and Ukraine.

ASS

EPS

FPS

1. Alupol Films – a new plant
2. High storage warehouse in Tychy
3. Examples of products packed in OPP-based foils and laminates

4. Vertical paint shop / Bielsko-Biala
5. Thermal plate kneading line
6. The Apex Ealing / London

7. Profiles prefabrication
8. 18MN press
9. 18MN press coasting

1.

2. 3.

4.

8.

9.

7.

5. 6.
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r&d PRoJects

High quality, innovative products and investments in state-
of-the-art technologies and machinery are the basis of the 
operating philosophy and strategy of the Group as regards 
offered products and services. Over the years, the Company 
has consistently built its advantage by developing prod-
ucts, investing in human capital and the latest technolo-
gies. This approach is  successful; the products of the Cap-
ital Group of Grupa Kęty S.A. are purchased by more and 
more customers in Poland and worldwide. The research 
and development activities, innovation and the continuous 
improvement of the machinery base are the factors driving 
the success of the organisation and the development of 
the core business segments of the Capital Group of Grupa 
Kęty S.A.

Aluprof is one of the European leading distributors of 
aluminium systems for architectural solutions commonly 
used in the construction business. The company, to accel-
erate the process of implementing innovation and new 
system-based solutions, established its own very good De-
velopment Department and the Centre for Research and 
Innovation, whose laboratory cooperates with IFT Rosen-
heim (Germany) and the Building Research Institute (ITB) 
in Warsaw.

Laboratory

Aluprof, when working on new system elements, carries 
out thorough and rigorous tests on such components 
before they are marketed. The laboratory equipment in-
cludes, among other things, a test chamber (the biggest 
one in Central and Eastern Europe) used to test windows, 
doors, façades and external roller-blinds in terms of their 
resistance to weather conditions, e.g. air permeability, wa-
terproofness, wind load. The chamber can be used to test 
items 6.5m high and 6m wide. The device is fully automat-
ed and computerised. The laboratory can also be used to 
test:

 � repeated opening and closing (cycles) of windows and 
doors;

 � static and dynamic loads;
 � anti-burglary protection properties.

In addition, Aluprof has its own prototyping unit, which 
is equipped with state-of-the-art devices (including nu-
merically-controlled saws, a kneader, a machining centre, 
professional lift&slide assembly tables used to assemble 
joinery) for cutting, machining and joining profiles used in 
the production of windows, doors and façades. With these 
devices, one can train companies on production, technical 
and prefabrication-related capacities of profiles. Recently, 
the company has installed there a workstation for structur-

al bonding of panes to aluminium frames, using specialty 
silicones manufactured by a US company, Dow Corning.

A team of designers composed of a dozen or so mem-
bers, who – with the most modern hardware and special-
ised software – invent and create customised and innova-
tive solutions that are later applied in various facilities and 
buildings almost all over the world, is the soul, heart and 
mind of the Development Department in Aluprof.

ROMB S.A.

The company, as a manufacturer of system accessories 
and other solutions used in the production of windows 
and doors, is a natural base for the Group and each year, it 
expands its cooperation with the Group's companies. Rich 

1. Development Department in Aluprof
2. Laboratory in Aluprof / test chamber

1.

2.
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technical base, including a tool room, an electroplating unit 
and an accredited measurement and testing laboratory, is 
an additional asset of the company.

Research and Development Centre (R&DC) 
in Grupa Kęty S.A.

The Centre, launched in 2011, was partially financed by 
the European Union from the European Regional Devel-
opment Fund under the Operational Programme Innova-
tive Economy 2007-2013. In retrospect, the establishment 
of this Centre proved to be a shrewd decision, as it ena-
bled Grupa Kęty S.A. to attempt to win new markets that 
require the observance of high quality standards and the 
implementation of new innovative solutions. Owing to its 
activities, the R&DC ensured further upgrade and diversi-
fication of offered products in an effort to build up their 
competitiveness in existing and potential new markets. 
In addition, R&DC is a strong promotional element, which 
distinguishes Grupa Kęty from other companies from the 
aluminium industry.
In order to demonstrate the scale of the R&DC's activities, 
one should highlight several thousand technological tests 
conducted in 2015 as part of announced and implemented 
projects. Therefore, several innovative technologies devel-
oped in the previous year in the Research and Develop-
ment Centre in Kęty are worth mentioning:

 � the development of the technology of manufacturing 
and controlling elements of crumple zones in cars that 
meet C24 class requirements;

 � the extrusion of a section with a rotating, controlled ma-
terial outflow;

 � the introduction of a new EN-AW6182 alloy to the pro-
duction process;

 � the introduction of EN-AW6101B alloy in overaged states 
to the production process in Aluform. 

Research and development activities also include broad-
ly-understood logistics, which is often underestimated and 

overlooked. A logical, and thus, only the necessary material 
flow in a plant is invaluable in terms of costs, smooth pro-
duction, shipping and cooperation. Wise decisions in this 
area make it possible to eliminate unnecessary logistics op-
erations. It is a titanic effort which, step by step, transforms 
plants into homogeneous, precisely functioning organisms.

employees in 
development 
departments

laboratories authorised 
certificates

1. Lexginton Avenue, USA 
2. Sky Tower, Wrocław 

3-8. Research and Development Centre / Kęty

1. 2. 3. 4.

5.

6. 7.

8.
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Grupa Kęty S.A. has a risk management unit, which is 

to define, assess the materiality of and reduce business 

risk.

The unit's purpose is to continuously expand the 

business areas, in which the risks are defined and con-

trolled; to disseminate knowledge about the need to 

control the risks associated with the Company's oper-

ations; and to develop standards related to the circula-

tion of information, risk control and reporting.

Currently, the risk management area covers proce-

dures defined for individual areas, e.g.

 � financial risks (changes in raw material prices, inter-

est rate risk, currency risk, trade credit risk);

 � exceptional occurrence risks (risks related to events 

causing loss of assets; the risk of the loss of profits as 

a result of exceptional occurrences and failures; the 

risk of civil-law claims related to the Company's op-

erations, marketed products, employees' claims) and 

a general procedure: Risk Management Policy (RMP), 

which ensures the possibility of the formal defining 

of and influencing risk in all areas of the Company's 

activities, including, but not limited to, projects of 

considerable value.

The risk of changes of raw materials prices and the 

currency risk were reduced by ‘natural hedging’, which 

involved balancing risks resulting from contracts by en-

tering into contracts with an opposite risk (e.g. balanc-

ing export in a given currency with import; applying 

pricing formulas transferring the risk to the customer, 

etc.) and using futures and forwards with maturity 

dates matching the dates of cash flow from operating 

activities.

Interest set-off agreements which make it possible 
not only to mitigate risk, but also to reduce financial 
costs, and the application of contractual terms allow-
ing for the repayment of loans prior to their maturity 
without any additional costs, are the elements reduc-
ing the interest rate risk in the Group. In 2015, the Com-
pany based its current debt on one- or three-month 
rates, and the financing of investment projects was 
based on three-month rates. In addition, the Compa-
ny's procedure defines cases in which the interest rate 
risk should be reduced compulsorily (e.g. by entering 
into a transaction hedging the interest rate).

Liquidity risk is monitored by the Management 
Board on a monthly basis. The monitoring takes into 
account maturity dates of both investments and fi-
nancial assets (e.g. receivables, other financial assets) 
and projected cash flow from operating activities. The 
Group strives to maintain the balance between the 
continuity and flexibility of financing, using various 
financing sources such as trade credits, overdraft facil-
ities, long-term loans.

Trade credit risk was mitigated by applying the pro-
cedures of the verification of the financial situation of 
counterparties, and, additionally, it is transferred under 
insurance policies for receivables to insurance compa-
nies.

The management of the exceptional occurrence 
risk comprises events which result in assets loss and 
the consequences of such a loss (lost profits) as well as 
potential claims resulting from civil liability related to 
the operations, products and employees’ claims. Apart 
from the transfer of risks (i.e. the conclusion of property 
insurance policies including lost profits (BI) and civil lia-
bility policies), the Company has procedures to control 
civil liability insurance scope for selected suppliers of 
raw materials and services.

The risk control described above contributed to the 
mitigation of the primary risks inherent to the Compa-
ny’s operations.

The implemented Risk Management Policy (RMP) will 
make it possible in the future to identify systematically 
the most important risks for the Company in all areas 
of its activities, and to mitigate them further. Identified 
risks will be mitigated by taking them into consider-
ation in a systematic way in Orengebook procedures 
applied in the Company and through the verification 
of the  effectiveness of introduced changes with the 
support of the Internal Audit unit established in the 
Company.

rIsK MAnAGeMent
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Extruded Products Segment

Aluminium Systems Segment

Flexible Packaging Segment 

Building Services Segment 

Building Accessories Segment
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Background

The Extruded Products Segment of Grupa Kęty S.A. is 
the biggest Polish manufacturer of aluminium profi les 
with an estimated ca. 30-percent share in the Polish 
market. For several years, it has also been listed among 
the most signifi cant European manufacturers, with a 
ca. 2-percent share in this market. Grupa Kęty S.A. has 
13 production lines for the extrusion of aluminium pro-
fi les (located in Kęty, Tychy, Borodianka in Ukraine), ow-
ing to which the Company is able to fl exibly utilise its 
production capacity throughout the year (70,000 tons 
of extruded products annually) and adapt to any pos-
sible changes in the periodical structure of customer 
orders. The extensive product portfolio which makes 
it possible to supply aluminium profi les, elements and 
components to customers representing many diver-
sifi ed market segments is an additional asset. In addi-
tion to customers from traditional segments, including 
the leading one, i.e. building and construction indus-
try, a significant portion of sale is to customers from 
fast-growing industries such as automotive and trans-
port, including rail transport. Fabricated components 
are also supplied to the electrical engineering and en-
gineering industries. In addition, the segment manu-
factures various types of accessories for the furniture or 
furnishings industries.

Research and Development Centre 
(R&DC)

The cooperation with technologically advanced indus-
trial sectors such as automotive and rail transport, de-
termines the need to meet high quality requirements 
and the development of new products, mostly in the 
form of aluminium components. In both cases, the Re-
search and Development Centre, established in Kęty 
as part of the EU Operational Programme Innovative 
Economy, plays the overriding role. It is a centre where 
the projects for the most technologically-advanced 

eXtrUded PRoDUcts seGMent

customers with the highest quality requirements are 
initiated.

In 2015, the R&DC developed multiple innovative 
solutions, including the technology of manufacturing 
and controlling elements of crumple zones in cars that 
meet C24 class requirements. To carry out this task, the 
Centre teamed up with scientifi c centres, including Cra-
cow University of Technology. The engineers from Kęty 
also developed an innovative technology of extruding a 
section with rotating, controlled material outfl ow, invit-
ing scientists from AGH University of Science and Tech-
nology in Kraków to participate in R&D works.

Often, the R&DC's collaboration with production 
plants involves the selection of appropriate alloy in-
gredients for the production of alloys for ingots or the 
development and control of extrusion process parame-
ters. A new EN AW-6182 alloy was created; owing to the 
appropriate selection of alloy ingredients, it has a highly 
fragmented structure and better mechanical proper-
ties. And, the Centre also produced EN-AW 6101B alloy 
in over-aged states with signifi cantly better electrical 
conductivity properties. Its production is a response to 
the growing demand of the power industry for busways 
made from aluminium alloys, resulting from the need to 
upgrade and expand switching stations of transmission 
lines.

Thanks to the development of new extrusion tech-
nologies and the production of casting alloys, the EPS 
is in a position to meet the quality requirements of de-
manding and renowned customers (Porsche, Ferrari, Vol-
vo from the automotive industry, or Alstom, Bombardier, 
Siemens inspiro from the railway industry). Apart from 
prominent car manufacturers, the Segment cooperates 
with many producers of components and parts (Thule, 
BoS GmbH, Voestalpine), which are later used by the 
manufacturer of the fi nal car. Successful attempts to en-
ter the aviation market and the fi rst deliveries to such 
customers are the Segment's latest activities. The Seg-
ment intends to continue to develop new products and 
deliver more and more of them.

Sales revenue (mill. PLN) Sales by industries (%) Sales by countries (%)

ep
s

GRI G4-8
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Market situation, sales, customers

The size of the aluminium profiles market in Europe 
in 2015 (production volume: 2,867,000 tons) was very 
similar to the previous year's size (2,860,000 tons), and 
this fact can be moderately optimistic for the alumini-
um industry, as the upward trend is preserved (+0.3 %). 
In such a market situation, the results of the Extruded 
Products Segment are very good. The Segment record-
ed, within the scope of its operations (the production 
and prefabrication of aluminium profiles), an increase by 
18 %. However, one should take note of differences in 
the growth rates of sales revenue on particular markets, 
proving that they are not distributed evenly by analo-
gy to the growth rate for the entire segment. Slower 
growth was noticeable on the Polish market (+12 %), 
which was probably the result of a more and more ag-
gressive competition. For this reason, the Segment had 
to win new customers on foreign markets, where Grupa 
Kęty brand is recognised and accepted by foreign cli-
ents with high quality requirements. The sales growth 
rate on foreign markets was at the level of 22 %, and the 
growth of export sales was accompanied by favourable 
fluctuations of EUR/PLN exchange rates. Good results of 
Grupa Kęty Italia, which was established in 2014 in order 
to acquire new customers on the Italian market, should 
be highlighted. The sales growth rate for Italian custom-
ers of Grupa Kęty Italia was 14 %, which is quite opti-
mistic, as the Italian market is the second largest export 
market for Grupa Kęty S.A. after the German market.

Operating activities

At the same time, the company carried out a lot of R&D 
projects in the Research and Development Centre in 
the press shop. As a result, monthly deliveries only to 
companies from the automotive industry and transport 

amounted to a dozen or so thousand components. In addition, the Seg-
ment continued the collaboration with large recipients of profiles, who, 
encouraged by good experiences and uninterrupted cooperation, com-
missioned new projects or extended existing contracts; in some cas-
es, they expanded the scope of the cooperation with, e.g. the picking 
process and deliveries directly from the press shop to production lines. 
Very good cooperation with international concerns made it possible to 
build the brand and image of Grupa Kęty in Europe. Consequently, the 
company has become a major supplier for many companies abroad.

Investments, innovative products

Numerous investment projects to modernise profiles manufacturing and 
fabrication technology were a consequence of the extensive coopera-
tion with modern market segments and demanding companies. To this 
end, the next 18MN press equipped with the latest eco Logic 2.0. system, 
which is a highly energy-efficient system without compromising quality, 
was built from scratch; it is the most modern press of all the presses avail-
able on the market now. It is a state-of-the-art and all-inclusive line with 
innovative solutions used to extrude aluminium profiles from  AlMgSi 
alloys. Thanks to its production capacity, the EPS has become the key 
supplier for many large customers, as evidenced by numerous awards, 
including the Excellence Supplier award. At the same time, multiple new 
investment projects were implemented in the Advanced Aluminium 
Products Department. They were necessary for the plant to carry out 
projects for and make deliveries to automotive customers.
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Background

Aluprof S.A. is one of major manufacturers of alumini-
um systems in Europe. The company has its branches 
in many European countries and in the USA. The head-
quarters of Aluprof S.A. are in Bielsko-Biała, where pro-
duction lines and the logistics centre are also located. 
The branch in Opole manufactures roller-blind systems. 
With over 50 years of experience, Aluprof S.A. has more 
than 1,300 permanent customers. Annual sales reve-
nue of Aluprof S.A. exceeds 200 million EUR. Export ac-
counts for ca. 36% of its total sales. The company hires 
more than 1,300 employees.
The production plants of Aluprof S.A. located in Biel-
sko-Biała and Opole have the area of almost 80,000 
sq.m. and boast modern equipment, including:

 � an automated line for the production of thermally 
insulated profi les;

 � ten latest-generation lines for the production of pro-
fi les and roller-boxes;

 � high bay warehouses;
 � modern, fully automated powder painting lines, in-

cluding one vertical painting line.

Market situation, sales, customers

In 2015, Aluprof recorded the highest-ever sales 
amounting to 855 million PLN. The facilities market 
generated the highest revenue from the sale in Poland. 
The most signifi cant facility projects in 2015 were as fol-
lows: Mieczysław Karłowicz Philharmonic Concert Hall 
in Szczecin; Karolkowa Business Park in Warsaw; Malta 
House in Poznań; Kapelanka 42 facility in Kraków; Wa-
terfront in Gdynia; Quatro Business Park in Kraków; Nim-
bus Offi  ce in Warsaw, Millenium Tower IV in Rzeszów, 
and many more.
The sales on foreign markets is constantly growing.

The year 2015 was a very intense period as regards 
the sale on export markets. The record level of export 
sales at 208 million PLN was recorded.

alUmINIUm SYSTEMS SEGMENT

Foreign partners perceive Aluprof as a solid and fl ex-
ible partner who implements innovative, customised 
solutions and, owing to that, wins subsequent con-
tracts. Aluprof USA based in New York signed succes-
sive contracts and, thus, the portfolio of facilities was 
expanded; it contains other prestigious projects, apart 
from Lexington Avenue offi  ce building and LIC Marri-
ott hotel. The credentials from the US market are very 
important from the point of view of further expansion 
on export markets.

In 2015, Aluprof UK in the UK won subsequent pres-
tigious projects, e.g. the headquarters of the Scotland 
Yard in London or Microsoft headquarters complex in 
Dublin.

In addition, Aluprof has been entering new markets. 
In mid-2015, a company with Belgian capital was ac-
quired to develop the sale of architectural aluminium 
systems on Benelux markets. As a result of this strategy, 
in January, the company participated in Polyclose 2016 
trade fairs in Belgium.

Further successive increase in the sales in the Czech 
Republic and Slovakia, where the company has had a 
dominant market share, also resulted in huge export 
success. The Department of the Distribution of Roller 
Shutters, Gates, Lattices and Mosquito Nets in Opole 
contributes greatly to Aluprof ’s success. In 2015, the 
segment of roller-blind systems recorded sales growth 
by 32 %.

Projects, signifi cant accomplishments

The measures taken to obtain certificates of foreign 
institutes and to establish the cooperation with other 
key partner companies form the foundation of further 
sales growth. The company is also known for its invest-
ments in passive technologies and was recommended 
in 2015 by Günter Schlagowski Polish Institute of Pas-
sive Buildings and Renewable Energy (‘PIBPiEO’) as the 

Sales revenue (mill. PLN) Main export countries (%)
Share of the sale 

of Aluprof aluminium 
systems in Poland (%)

Share of the sale 
of Aluprof external 

roller-blinds (%)
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Passive Building Ambassador in the segment of joinery 
for façades and roller-blinds.

As the first company from the aluminium systems 
industry in Poland, Aluprof launched a TV advertising 
campaign showing the company as a supplier of com-
plete aluminium solutions for the construction industry, 
and promoting aluminium solutions for single-family 
homes as an alternative to PVC or wooden products. 
These activities helped strengthen the company's al-
ready strong position of a leader in Poland and proved 
that Aluprof sets trends. The recognition of Aluprof 
brand resulted in numerous awards: Consumer Quality 
Leader 2015; Construction Company of the Year 2015; 
Business Cheetahs; Pearl of the Polish Economy; Forbes 
Diamonds 2016; Polish Economy Ambassador.

The company was also awarded, for the seventh 
consecutive year, the prestigious Joinery Market Lead-
er title in both segments. The award is granted by the 
Industry Analyses Centre (CAB).

Investments, innovative products

Aluprof completed works related to the modernisa-
tion and construction of new facilities on its 8-ha plot 
at Warszawska Street in Bielsko-Biała. Thanks to coura-
geous projects and ingenuity, the company managed 
to combine all facilities into one compact architectural 
structure meeting European standards. Investment pro-
jects have been carried out in a number of stages since 
2013. The new facility is of impressive size: the longest 
wall is 160m long, and it is used to store profiles and ac-
cessories with the market value of over 50 million PLN. 
In addition, a vertical paint shop was also launched in 
mid-2015; it makes it possible to varnish 7-meter pro-

files. It is the fourth paint shop of this type in Poland, one of the most 
modern in Europe, and its capacity will be greater than in the case of 
all the paint shops of Aluprof (the company has five paint shops).

Also, Aluprof's plant in Opole terminated the stage of the expan-
sion of the storage hall along with an amenity and office building with 
the total area of ca. 2,500 sq.m. Aluprof constantly introduces new 
products, thus expanding its portfolio.

In the segment of architectural aluminium systems, MB−Slimline 
(windows with slim profiles), MB-78 EI (muntin-free fire partition walls) 
and MB-EXPO (fixed and mobile partition walling system) were added 
to the offer. In turn, the roller-blinds segment enriched its offer with a 
state-of-the-art MZN independent roller insect screen.

To meet market expectations in terms of intelligent controls, the 
company introduced a modern ZenPro Smartcontrol roller-blinds and 
gates control system. This intelligent technology makes it possible to 
manage roller-blinds from anywhere using your PC, tablet or smart-
phone.

ALUPRoF was awarded the 
prestigious Joinery Market Leader 

title for the seventh consecutive year

1. Waterfront, Gdynia
2. Karolkowa Business Park, Warsaw
3. Nimbus Office, Warsaw
4. Quattro Business Park, Kraków

1.

2. 4.

3.
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Background

Alupol Packaging is one of major manufacturers of 
flexible packaging in Europe. As estimated by the 
Company, the Flexible Packaging Segment has a ca. 
20-precent share in the Polish market of printed fl exi-
ble packaging and a 1.5-percent share in the Europe-
an market. It cooperates with the biggest international 
concerns (including Nestle, Mondelez, Unilever, Orkla 
Foods, AB Foods, Jacobs Douve Egberts, McCormick) 
and with companies operating on European and lo-
cal markets (Maspex, Mokate, Prymat, Woseba, Colian, 
Wawel, Sonko, Pini, Kania, Mlekovita, Mlekpol) deliver-
ing packaging to food concentrates, confectionery, fat, 
dairy, meat, cold cuts, pharmaceutical and chemical in-
dustries. The Segment's production capacities located 
in two plants (in Tychy and Kęty) make it possible to 
manufacture ca. 27,000 tons of packaging in the form 
of multilayer laminates (e.g. based on paper, alumini-
um foil and plastic fi lms) and plastic monofoils.

Market situation, sales, customers

For Alupol Packaging, 2015 was the best year in the 
history of the Segment, both in terms of sales value 
(an increase by over 9 %) and generated profi ts. As in 
previous years, thanks to wide-scale works on the op-
timisation of production and technology processes, 
the company managed to reduce costs, which, ulti-
mately, ensured new orders from the market (mainly 
for laminates printed using the fl exographic method, 
laminates bonded and/or coated with liquid polyethy-
lene, and HBF9TM high-barrier fi lms used to pack loose 
products and fresh food). At the same time, the more 
intense cooperation with international concerns and 
companies on the local market, and the dynamic ex-
pansion of the collaboration with ‘private label’ man-
ufacturers for shopping chains, made it possible for 
the company to consolidate its position of one of the 

FLEXIBLE PAcKAGInG seGMent 

leading companies on the European market and of the 
market leader in Central and Eastern Europe.

Such good results were possible to a great extent 
owing to growing sales of laminates (based on HBF9TM  
high-barrier fi lm) to customers from the so-called ‘fresh 
foods’ industry (an increase by 67 % y/y), used to pack 
fi sh, meat, cold cuts and breads, etc. In addition, the 
sales of laminates for the dairy industry and plastic 
fi lms rose signifi cantly.

The year 2015 was very successful when it comes 
to the growth of export sales. It grew by 13 % y/y. The 
highest growth rate was recorded on the following 
markets: the Netherlands (over 22 %), France (over 
20 %), Switzerland (over 16 %) and Germany (over 
15 %). The diffi  cult political and economic situation in 
Eastern Europe did not weaken the Flexible Packag-
ing Segment. Due to its extensive portfolio of projects 
and the acquisition of new customers on the market 
of Western Europe, the Flexible Packaging Segment 
compensated itself with interest for the period of lower 
sales on eastern markets.

Raw materials and the sources of 
supplies

The basic raw materials used by the Segment are as 
follows: plastic films (PET, OPP, PVC); aluminium foil; 
plastic granules; printing and universal paper; paints; 
thinners; and adhesives. In 2015, the prices of basic 
raw materials were very volatile and fluctuated de-
pending on characteristic trends on a given market. 
Nevertheless, the Segment’s consistent procurement 
policy based on the cooperation with only those sup-
pliers who meet quality requirements, and who also 
offer the most favourable commercial and logistics 
terms, helped stabilise production and technological 
processes.

Sales revenue (mill. PLN) Net sales revenue (%) Sales by industries (%)

FP
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Investments, innovative products

The strengthening of the market position of Alupol 
Packaging was possible owing to investment projects 
and the resulting increase in production capacity, 
production costs reductions and implementation of 
new technical solutions. In 2015, pursuing its organic 
growth strategy, the company completed the follow-
ing projects:

 � the launch of the third tandem extruder to manu-
facture laminates bonded and coated with polyeth-
ylene based on paper and aluminium foil;

 � the launch of an 8-colour flexographic printer;
 � the launch of further devices used to stamp and roll 

wrappers for ice cream cones;
 � the commissioning of a new warehouse in Tychy.

Sample products
for the French market

Sample products
for the UK market

Sample products
for the German market

Sample products for Benelux 
and Scandinavian markets

Alupol Films will be another production plant of the Flexible Packaging Segment. It will be involved primarily in the production 
of plastic films and their refinement. In addition, it will manufacture cylinders used in rotogravure printing. The plant is 
located in Kraków Technology Park (SEZ) in Oświęcim. The production is scheduled to be launched in the first/second quarter 
of 2017.

1. Tandem Extruder
2. Flexographic printer

the technological development and the expansion of 
the Flexible Packaging segment’s portfolio with new 
and innovative products build up its position of one 

of major manufacturers of packaging in europe�

The management board of Alupol Packaging has been consistently 
pursuing the vision of a company growing mainly organically, which 
makes it possible to focus on and control the most advanced tech-
nologies in the stringent way and to make investments in state-of-
the-art machinery and equipment. The resulting technological de-
velopment and the expansion of the Flexible Packaging Segment’s 
portfolio with new and innovative products build up its position of 
one of major manufacturers of packaging in Europe.

1.

2.
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Background

Metalplast-Stolarka Sp. z o.o. is a fast-growing com-
pany from the construction services sector. Design-
ing, production and assembly of modern façades and 
glass roofs based on aluminium and steel systems as 
well as complete acoustic protection systems used 
in civil engineering, mainly in transport projects, are 
the pillars of the company's business. This off er is sup-
plemented with products of window & door joinery, 
particularly products ensuring fi re safety.

The success on the Polish market as well as the 
extensive portfolio facilitated the company’s entry 
onto the markets of the European Union, including 
the challenging German, Belgian and UK markets, 
where the company won a number of contracts for 
the construction of public utility buildings. The Euro-
pean Union has also been a market for traffi  c noise 
protection products, i.e. noise barriers, since 2015. For 
many years, the company has also been active on the 
US market, where it has already completed several 
contracts for the construction and assembly of alu-
minium façades.

Market situation, sales, customers

In 2015, the company generated sales revenue of 
130.6 million PLN as compared to 141.9 million PLN 
in 2014. The completion of noise barriers projects for 
34 million PLN (as compared to 72 million PLN in the 
previous year) aff ected the change in the sales level 
to the greatest extent. The change in the perspective 
of grants from the European Union had a clear nega-
tive impact on the number of orders for noise barriers 
in Poland in 2015. The biggest permanent customers 
of Metalplast-Stolarka Sp. z o.o. as regards the Polish 
market are as follows: Budimex S.A. and Mota-Engil 
Central Europe S.A. The company's export accounts 
for ca. 42 % of total sales and, at present, the main 

BUILDING seRVIces seGMent 

markets comprise the markets of Western Europe 
(Germany, Belgium, the UK) and the US market.
In terms of foreign investment projects, the company 
cooperates with such partners as BAM Deutschland 
AG or Antwerpse Bouwwerken. The following cus-
tomers became the company’s key clients in 2015: 
Polcom, Bouygues UK and UK Facades. Due to the 
collaboration with new partners, the company enjoys 
greater opportunities of implementing facility-related 
projects on the UK, Belgian and US markets. Thanks to 
the cooperation with Aluprof on the US market, fur-
ther construction projects are carried out. Positive past 
experience related to the construction of buildings in 
NYC (including Marriot Hotel, 325 Lexington Avenue) 
are the base for further development. Last year, the 
company also launched the sale of noise barriers out-
side Poland, e.g. in Romania, Denmark and Bulgaria.

Operating activities

The implementation of projects is a unique compe-
tence of Metalplast-Stolarka Sp. z o.o. in the operat-
ing area. In the previous year, as part of improvement 
measures, the company held regular project team 
meetings, conducted internal training courses and 
rebuilt project teams so that each of them could de-
velop comprehensive and complementary compe-
tencies. Great emphasis has been placed on the phase 
of preparations before the launch of a contract, during 
which the company focuses on the identifi cation of 
all possible risks that could adversely aff ect the imple-
mentation of the project, and on the method of neu-
tralising them. In the production area, the main stress 
was put on improving internal communications be-
tween departments. The areas of responsibility were 
also clearly defi ned and the organisational structure 
was adapted to them, e.g. the structural bonding 
department, whose high competences underlie the 
professionalism of Metalplast-Stolarka, was reinforced.

Sales revenue (mill. PLN)

BS
S

42 %

54.5 MILL. PLN

Share of export in total sales

Total export sales

Noise barriers

Facilities 

Sales by product groups (%)

73
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The changes resulted in the improvement of pro-
ductivity and quality, but the company is aware that 
there is still some potential for improvement. Other 
stream-lining projects are being launched.

Projects, significant accomplishments

In 2015, on the German market, which is one of the 
strategic areas of the company's operations, the com-
pany terminated such projects as Derendorf Campus 
and Pandion d'Or. Last year, in the cooperation with 
Aluprof S.A., the company launched the implementa-
tion of the largest contract on the US market, i.e. Sky 
View Park residential apartments; however, it should 
be stressed that it also completed works related to the 
Marriot Hotel contract in Brooklyn, NYC, and signed 
the cooperation agreement concerning a new Fulton 
54 project. On the other hand, on the Belgian mar-
ket, it completed a large and prestigious ‘De Waalse 
Krook Library and Media Centre’ contract in Ghent 
with the value of 20 million PLN. The implementation 
of the first contract in Croydon, London, called ‘Rus-
kin Square’ should be highlighted here. In 2015, the 
company also started works related to a contract in 
London, i.e. CitizenM Shoreditch hotel, which will be 
completed in mid-2016.

The company is also active in the road construc-
tion segment. It has been a supplier and assembler 
of complete noise barrier systems for leading general 
contractors of roads in Poland since 2011. The con-
tracts of Metalplast-Stolarka Sp. z o.o. completed last 
year on the roads construction market comprise the 
construction of noise protection systems on two sec-
tions of S69 expressway and of the ring road of Słupsk. 

It is possible to meet the requirements of these 
markets thanks to modern and constantly expanded 

machine base and highly-qualified staff.  
The relentless pursuit to improve products and 
services, and the continuous improvement of 

technological and manufacturing systems, enable the 
company to carry out the most advanced projects�

1.  Derendorf Campus in Düsseldorf / 
Germany

2-3. Sky View Park / USA
4. Road noise barriers

The projects on three sections of A1 motorway, on a section of A4 
motorway, the ring road of Bełchatów will be terminated in 2016.

Investments, innovative products

The company is constantly improving its products and working 
methods. As a result, it greatly increased the efficiency of structur-
al bonding. It intends to develop this area of activity further. The 
product offer of Metalplast-Stolarka Sp. z o.o. also features green 
wall panels, transparent (glazed) panels, and aluminium panels. In 
the first quarter of 2015, the aluminium panel obtained CE mark 
and could be exported to markets abroad. In the fourth quarter of 
2015, for the first time, the company manufactured a non-flammable 
green wall panel, adding it to its portfolio as the only manufacturer 
in Poland.

1. 2.

3.4.
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Background

ROMB Spółka Akcyjna is the only Polish manufacturer 
of envelope fi ttings for window joinery. The company 
also off ers a wide range of system accessories and oth-
er solutions used in the production of windows and 
doors. A rich technical base, including a tool room, an 
electroplating unit and an accredited measurement and 
testing laboratory, is an additional asset of the company.

Due to more than 40 years of experience on the 
market of window & door joinery and constant devel-
opment, customers from as many as 17 countries have 
trusted the company. The Segment has gradually broad-
ened its off er, recently with dedicated fi ttings, in relation 
to which the company cooperates with a Scandinavian 
company Dovista. In addition, the company manufac-
tures single-point mortise locks in a lot of varieties, in-
cluding fi re locks for aluminium doors. The nature and 
the production capacity of the plant are the basis for the 
company to expand the cooperation with the compa-
nies of the Group.

Market situation, sales, customers

The Polish joinery manufacturing and sales industry is 
characterised by innovation and competitiveness; it 
is considerably aff ected by such factors as economic 
slowdown, continued price competition and the pro-
gressive consolidation processes. There are 1,800 to 
1,900 manufacturers of windows in Poland, including a 
few of the biggest PVC producers in the EU, e.g. Dovista, 
Drutex, Grupa Oknoplast, Eko-Okna, Dobroplast or Gru-
pa Petecki; a few hundred of them are medium-sized 
manufacturers; however, the majority of them are small 
production companies. In recent years, there has been 
a downward trend as regards the value of sales of win-
dows in Poland as compared to an increase in the value 
of exports.

In the case of envelope fi ttings producers, there are 
five main competitors of ROMB S.A.: Winkhaus, Roto, 

Siegenia, Maco and G-U. Turkish and Chinese compet-
itors, who fi ght for customers on many markets with a 
lot of success, are a separate group of competitors. Ac-
cording to estimates, the fi ttings market accounts for 10 
% of the value of the windows manufacturing market. 
The company's share in the fi ttings market is estimated 
at ca. 7 % and a steady increase in this value is expected.

Due to worse and worse business conditions on 
the Polish market, the company maintained the same 
level of sales as in the previous year. The company’s 
export accounts for ca. 27% of its total sales, and now 
eastern markets (Russia, Romania, Bulgaria, Belarus and 
Ukraine) and the markets of the European Union and 
Balkan countries, are the main markets for the compa-
ny's products. The sales to related companies is one of 
key growth directions for the company; the sales vol-
ume is steadily growing and, in 2015, it was at the level 
of ca. 33 %.

Operating activities

ROMB S.A. operates in diffi  cult market conditions char-
acterised by aggressive activities of companies from the 
competitive environment, constant price pressure and 
fast and frequent changes on the Polish and foreign 
markets. The lack of fi nancial liquidity of the majority of 
business partners as well as political and economic con-
ditions of individual countries, are also the key aspect.

The costs of raw materials consumption (40 % of to-
tal costs) are important factors aff ecting the company’s 
profi ts.

The costs of cooperation, i.e. of the procurement 
and processing of a part of components for production 
(30 %), a few hundred steel grades (28 %), and zinc and 
aluminium alloys (25 %), have the largest share in con-
sumption.

The prices of the aforementioned raw materials are 
related to quotations on commodities exchanges and 

BUILDING AccessoRIes seGMent
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the USD exchange rate. In 2015, fast increases in/fluctu-
ations of prices of zinc alloys were the most unfavoura-
ble factors for the company.

Projects, significant accomplishments

For many years now, ROMB S.A. has been consistently 
implementing its development strategy. As a result, in 
the past five years, the company has recorded steady 
sales growth, gradually increased its activities on the 
Polish market and abroad, expanded its product offer, 
and automated its manufacturing processes.

With many years of experience and expertise in the 
production of hardware, ROMB S.A. continuously per-
fects its products and, at the same time, dynamically 
expands the portfolio of its products, thus satisfying 
even the most rigorous needs and completing highly 
challenging projects of its business partners.

The year 2015 certainly fits into the established 
strategy. A new line of hardware called ROMB ALU 
EURO for aluminium windows with the so-called 
‘euro-groove’ was marketed. ROMB S.A. launch-
es the production of further products for sys-
tems of Aluprof S.A. that are distributed global-
ly during the construction of many innovative 
facilities. It is worth noting that, since the privatisation of 

ROMB S.A., a few hundred products for related companies have already 
been produced.

At the same time, the company teamed up with the biggest Polish 
manufacturer of wooden and wooden-aluminium windows, Dovista 
Sp. z o.o., which is a member of a Scandinavian group Dovista A/S. 
Both companies wish to expand the cooperation and embark on new, 
interesting projects.

Investments, innovative products

In 2015, as part of a broad spectrum of investment projects, the com-
pany managed to increase the production capacities of the tool room, 
purchase automatic and semi-automatic devices and expand the exist-
ing machines base, which resulted in production stream-lining and in 
greater efficiency and safety of the manufacturing process. The chem-
ical treatment plant was modernised, the chilled water system was 
upgraded, there was a partial thermal upgrading of the plant and the 
plant lighting system was revamped. In the years to come, pursuant 
to the strategy for 2015-2020, the spending on upgrading works and 
investments will be continued.

the company invests in an 
attempt to adapt to fast changes 

and the needs of the market�
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In 2015, Grupa Kęty S.A. observed all the principles of the 
Code of Best Practice for WSE Listed Companies (BPLC) that 
were in effect until 31 December 2015, with the exception 
of principle No. 10.2 in Part IV on ensuring the possibility 
for shareholders to participate in the general meetings of 
shareholders by means of electronic communications. In 
the opinion of the Company’s Management Board, in view 
of the absence of any established market practice, holding 
general meetings of shareholders using means of electron-
ic communications was subject to both legal and technical 
risks. In addition, in the opinion of the Management Board, 
the Company’s principles governing the participation in 
general meetings of shareholders make it possible to ef-
fectively exercise rights vested in shares.

From 1 January 2016, Grupa Kęty S.A. has applied new 
principles issued by the trade organiser, i.e. Best Practice of 
GPW Listed Companies 2016 (BPLC 2016). This document 
is available on the website of Warsaw Stock Exchange 
(http://www.gpw.pl) in the section concerning corporate 
governance of listed companies. Grupa Kęty S.A. takes 
measures to adapt its internal regulations to the require-
ments of the aforementioned document.

The complete statement of Grupa Kęty S.A. on the 
application of BPLC 2016 is available on the Company's 
website, in the section on the corporate governance of 
Grupa Kęty S.A

corporate GoVeRnAnce stAteMent
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The management boards of all companies of the Group 
knowingly and voluntarily take into account in their activ-
ities social interests, environmental protection as well as 
relations with various groups of stakeholders. For us, being 
responsible does not mean only the satisfaction of all for-
mal and legal requirements, but also greater investments in 
human resources, environmental protection and relations 
with local communities, i.e. voluntary commitment.

The Sustainable Development and Corporate Social 
Responsibility Steering Committee established in 2015 
treats as priority the implementation of the Company's de-
velopment strategy in such way so that it is fully aligned 

CORPORATE SOCIAL RESPONSIBILITY

with the Company’s mission, vision and values. Our ap-
proach to business is not focused exclusively on commer-
cial and economic aspects. We understand the idea of 
shared responsibility and we feel the need to care about 
the future of next generations. 

The Committee is composed of the Management Board 
of Grupa Kęty S.A., presidents of management boards of 
all business segments of the Capital Group and the Chief 
CSR Specialist, who initiates, from the level of the Group, 
the events and processes in the area of corporate social re-
sponsibility. The composition of the Committee ensures an 
informed policy and strategy in the area of the sustainable 
development in the entire Group.

The basic objective of Strategy 2020 is to ensure 
steady increase in shareholder value owing to:

  sustainable development leading to
a systematic increase in generated profits and cash1.

stable dividend policy2.
creating the potential 
for the development in further periods3.
maintaining high corporate governance standards4.

The adopted CSR policy is the main 
document and the philosophy 
of our business in the area of 
corporate social responsibility. 

It determined our activities 
in this area a long time ago.

GRI G4-1, GRI G4-42
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CORPORATE SOCIAL RESPONSIBILITY

MISSION

VISION VALUES

For the future…
“ensuring employees’ development, 
effective use of natural resources, 
safety, environmental protection, 
long-term economic value.”

“A world-class company
in the areas of its activities”

We apply the guidelines: A company listed at: We are signatories to:

Our values comprise
moral standard, ethics and 

business culture, prod-
uct innovation and social 

responsibility, reflecting the 
way the Capital Group of 
Grupa Kęty S.A. operates.

A quote from the website: www.grupakety.com

Throughout 2015, the organisation carried out the phase (launched in 2014) of the formalisation of processes and of the prepa-
rations to become members of organisations and associations which significantly affect sustainable development and social 
responsibility areas. The Company treats the membership of such organisations as individual development of our organisation, 
defining new standards in it and a long-term determination of our business horizons.

You grow, we grow, you all grow  
We enthusiastically foster the idea of harmonious development 
and of sharing good with our local communities.

GRI G4-15 G4-16



32 Capital Group of Grupa Kęty S.A.

STAKEHOLDERS

GRI G4-24, G4-25, G4-26, G4-27

We believe that the long-term success of Grupa Kęty S.A. 
depends on the cooperation with a broadly-defined group 
of stakeholders.

For many years, the Company defined its stakeholders 
in an intuitive way. The preparations for the first declara-
tion on non-financial information and the incorporation of 
GRI guidelines related to the involvement of stakeholders 
made it possible to finally order all groups of stakeholders 
and pick out the most important ones from the organisa-
tion's point of view.

The process was aided with the knowledge gained dur-
ing internal training, where the subject of the Company's 

internal and external environment was discussed. From the 
full range of stakeholders of a listed company, the project 
team responsible for the preparation of the report selected 
groups that we define as our stakeholders. We are aware of 
the importance of each group, but the leading groups are 
as follows: employees, customers, suppliers, shareholders 
and regulators, i.e. those groups that exert the greatest im-
pact on the business value of our organisation.

The table below presents diverse groups of stakeholders 
and the method of communicating with them:

The map of
stakeholders

of Grupa Kęty S.A.
Communication method Frequency 

(minimum)
Key topics raised  
by stakeholders

Reference to a given topic
in the Management Board's report

Employees Intranet, Aluway Express newsletter 
Periodical meetings with managers
Team-building meetings

On an ongoing basis Safety at work 
Payroll policy
Additional processes and 
supporting programme

Chapter: The Company and its 
employees 
Chapter: Social commitment

Customers Face-to-face meetings 
Newsletters
Telephone calls
Trade fairs

On an ongoing basis Quality of products and services
Product innovation
R&D activities
Production safety

Chapter: Investment projects and R&D 
activities
Chapter: Risk management

Shareholders
and potential
shareholders

Face-to-face meetings
General Meetings of Shareholders
Stock exchange announcements
Website www.grupakety.com

Annually or 
more frequently, 
as needed by 
particular groups

Dividend policy
Corporate governance
Development strategy
The Company's current activities

Chapter: Grupa Kęty S.A. on the capital 
market
Chapter: Development strategy
Chapter: Corporate governance

Suppliers Face-to-face meetings
Telephone calls
Trade fairs

On an ongoing basis Transparent cooperation terms Not discussed in the report

Supervisory Board Face-to-face meetings
Stock exchange announcements

Quarterly Risk management
Corporate governance
Development strategy
The Company's current activities

Chapter: Risk management
Chapter: Development strategy
Chapter: Corporate governance

Financial 
Supervision
Authority

Announcements
Face-to-face meetings

On an ongoing basis Compliance with legal regulations Chapter: Corporate governance

Warsaw Stock
Exchange

Announcements
Face-to-face meetings

On an ongoing basis Compliance with legal regulations
Corporate governance principles

Chapter: Corporate governance

Local authorities Face-to-face meetings Once in 6 months Supporting local initiatives
Development of the local labour 
market

Chapter: Social commitment
Chapter: The Company and its 
employees

Local
communities

Participation in local sports and social 
events  
Face-to-face meetings, e.g. with 
educators from children's homes

Annually or 
more frequently, 
as needed by 
particular groups

Supporting local initiatives
Assistance for children from 
children's homes
Sport development

Chapter: Social commitment

Issuers
organisations

Participation in the works of the Polish 
Association of Listed Companies

On an ongoing basis Corporate governance principles Chapter: Corporate governance

Business
organisations

Participation as part of the membership
of selected business organisations

On an ongoing basis Completing joint projects Not discussed in the report

Mass media Press conferences 
Face-to-face meetings

On an ongoing basis The Company's current activities 
The Company's strategy

Chapter: Development strategy

Competition Trade fairs 
Industry meetings

On an ongoing basis Market conditions
Business environment
Business issues

Not discussed in the report

Trade unions
in the organisation

Face-to-face meetings Once in 6 months 
or more frequently, 
as needed

Working conditions
The Company's current activities
The Company's strategy

Chapter: The Company and its 
employees
Chapter: Development strategy
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STAKEHOLDERS

Grupa Kęty S.A., in an attempt to observe the obligations 
imposed by the WSE, presents, on an ongoing basis and 
in a transparent manner, its activities on its website www. 
grupakety.com. The Company's social activities are report-
ed on external portals: www.grupakety.com/odpowie- 
dzialny_biznes and www.dziecipodbeskidzia.pl and on 
Facebook profile of ‘Grupa Kęty Dzieciom Podbeskidzia’ 
Foundation (‘Grupa Kęty for the Children of Podbeskidzie 
Region’ Foundation).

Through our daily work, business meetings, team-build-
ing events, telephone conversations and available informa-
tion channels, we communicate with our stakeholders. 

Renata Fijałkowska
Director of the Special Educational Establishment in Kęty

Artur Michna
PWS Konstanta S.A.

Mariusz Laszczak
An employee of Grupa Kęty, Planning and Logistics Department 

in the Advanced Aluminium Products Plant

I perceive Grupa Kęty S.A. as a responsible company, concerned and sensitive to the environment in which 
it carries out its business. Children from our facility are under the permanent care of and are supported 
by ‘Grupa Kęty Dzieciom Podbeskidzia’ Foundation. The activities of this organisation are the result of the 
social dialogue that Grupa Kęty had in an attempt to recognise local needs. I'm glad, because, due to such 
activities of the Foundation,  our children enjoy the opportunity to start their adult lives in a better way.

PWS Konstanta S.A. has partnered with Grupa Kęty S.A. for many years now in terms of broadly-under-
stood insurance advisory services and for the implementation of multiple business projects. During this 
period, I have witnesses, with great satisfaction and admiration, the Company's involvement in activities 
for the benefit of local communities. Corporate social responsibility of an organisation and its impact on 
the quality of life and health of the society is a challenge taken by only the bravest ones. We fully support 
and identify ourselves with the values fostered by the Group through ‘Grupa Kęty Dzieciom Podbeskidzia’ 
Foundation. PWS Konstanta S.A., as in previous years, will support such initiatives with great pleasure, 
especially by ensuring knowledge and financial support.

I have worked with Grupa Kęty S.A. for 10 years now and I appreciate the commitment of my company to 
help local communities. I had the pleasure to manage one of the projects being part of ‘Together with the 
GROUP’ Voluntary Work Programme. My children participate in campaigns and projects for employees, 
such as art contests or sports events.

We inform them about our business plans, development 
plans for our organisation and our impact on local commu-
nities and the environment. We react to their expectations, 
which resulted, among other things, in the establishment 
of ‘Grupa Kęty Dzieciom Podbeskidzia’ Foundation, which 
is the response of our business to the real needs of local 
communities, or our involvement in local sports events and 
our pro-employee policy. Following GRI guidelines, in the 
coming years, we intend to consult our business activities 
with stakeholders and to have an open dialogue with them 
to an even greater extent.

When creating the reporting process, we consulted se-
lected groups of stakeholders (e.g. employees and repre-
sentatives of local communities) at working meetings.
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PROFESSIONALISM AND ETHICS

DEAR STAKEHOLDERS,

I have a pleasure to present to you another edition of 
our Principles of Business Ethics and Conduct in the 
Capital Group of Grupa Kęty S.A. This edition has been 
updated on the basis of our Mission, Vision and Values. 
This documents presents the fundamental standards 
shared by the community of the companies of the Cap-
ital Group of Grupa Kęty S.A. I believe that being guided 
by this document, observing its spirit and principles, is 
a clear message and a signpost for all employees of the 
companies of the Capital Group of Grupa Kęty S.A. as 
regards the accomplishment of business objectives. As 
a company, we shape business, social and cultural re-
lations in the spirit of respect for the law wherever we 
are. I believe that our employees, when performing their 
duties, apart from strict legal requirements, combine 
professionalism with the observance of the standards 

Yours faithfully 

Dariusz Mańko

of business and personal ethics. We build the trust of 
customers and investors, our employees' pride in the af-
fi liation with our organisation as well as relations with 
the local communities by conducting fair and honest 
business, ensuring transparency and mutual respect. 
We treat these values as extraordinary company assets. 
Ethical principles do not substitute our own responsibil-
ity. And, they also do not release us from the continuous 
search for the proper conduct not only in business. In 
this area, our collective wisdom, knowledge and the 
ability to share our experiences are crucial. I believe that 
professionalism and ethics, as guiding values in the life 
of our organisation, are the proper choice, which allows 
both the company and people working in it to develop 
further.
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PROFESSIONALISM AND ETHICS

An open letter of Dariusz Mańko, President of the Manage-
ment Board, which is the first page of the Company's Code 
of Ethics, fully captures the approach of Grupa Kęty S.A. to 
ethics. In 2015, the PRINCIPLES OF BUSINESS ETHICS AND 
CONDUCT IN THE CAPITAL GROUP OF GRUPA KĘTY S.A. ap-
plied in the Company for many years now, was expanded 
with complementary policies, i.e. the Dignity at Work Policy 
and the Diversity Policy.
In 2015, the Management Board of Grupa Kęty S.A. decided 
to appoint the Business Ethics Ombudsman, whose main 
role is to ensure compliance with standards and values 
contained in the Code of Ethics, which the Capital Group 
of Grupa Kęty S.A. treats as overriding in business, and the 
main tasks of the Business Ethics Ombudsman are as fol-
lows:

 � receiving from employees/partners official reports of 
violations of the Code of Ethics (reports may be submit-
ted through a number of channels, i.e. to the Business 
Ethics Ombudsman personally, or in the form of a letter 
or an e-mail sent to a special e-mail address —all these 
channels are listed in the Code of Ethics);

 � participating in the development of ethical systems in 
the Capital Group of Grupa Kęty S.A.;

 � participating in information and educational campaigns 
to popularise the Code of Ethics and the Company's or-
ganisational culture.

The Business Ethics Ombudsman in the Capital Group of 
Grupa Kęty S.A. is a function performed free of charge for 
the sake of employees.
In 2015, the Business Ethics Ombudsman did not receive 
any report concerning a violation of the Code of Ethics, in-
cluding a violation of human rights.
The Code of Ethics provides for the methods of reporting 
official violations and of reporting doubtful ethical behav-
iour. The Company does not operate any separate helplines 
or advice lines. 

The Code of Ethics also clearly defines and governs our ap-
proach to the participation in public life, namely:

We maintain transparent relations with local  
government officials and representatives of the political 

stage, free from corruption and improper pressures.

In 2015, the Company did not make any donations to po-
litical parties. 

We operate in accordance  
with the adopted code  

of ethical conduct  
and corporate governance 
principles, and partnership  

is the core value in our Company.

GRI G4-56, GRI G4-57, GRI 64-58, GRI G4-HR12, GRI G4-S06

GC Principles 1, 2, 3, 5, 7, 8, 10

The number of ethics training courses

The Company trained 27 employees who 
manage and supervise corporate social 

responsibility processes in the organisation

3 27
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THE COMPANY AND ITS EMPLOYEES

We believe that the long-term success of Grupa Kęty S.A. de-
pends on the cooperation with a broadly defined group of 
stakeholders. We place particular emphasis on the activities 
which infl uence the Company's employees, their families and 
local communities in a positive way

This is a quote from our corporate social responsibility po-
licy, which clearly states that our employees are one of the 
most important groups of stakeholders. With our activities, 
dialogue and cooperation, we want our employees to beco-
me ambassadors of their employer.

HR POLICY

The Human Resources Policy of the Capital Group of 
Grupa Kęty S.A. is built on the idea that employees are 
the most precious resources in the organisation. Their 
knowledge, abilities and skills create the identity of the 
enterprise and its product value, and build the company’s 
competitive edge. The objectives of our HR policy refer to 
our mission, vision and values.

HR management in the companies of the Capital 
Group of Grupa Kęty S.A. is based on shared standards, 
with a focus on their high quality and professionalism. This 
way, all basic HR processes are regulated, developed on 
an ongoing basis and improved.

In our organisation, we strive to ensure EQUAL OPPOR-
TUNITIES for all employees as regards the access to bene-
fi ts, SAFETY at work and individual DEVELOPMENT.

ENSuRING EQuAL OPPORTuNITIES

In the companies the Capital Group of Grupa Kęty S.A., all 
HR processes, including recruitment, development pro-

cesses, payroll systems, and situations when an employee 
leaves the organisation, are carried out so as to ensure 
equal access to all off ered benefi ts. We accomplish this 
goal using the developed communications system – em-
ployees receive information about applicable rules (e.g. 
salary ranges for various positions), about the possibility 
of taking advantage of additional benefi ts (e.g. individual 
training courses, university studies).
The tools used under the equal opportunities policy com-
prise e.g. procedures published in a way ensuring trans-
parency. Other information channels ensuring access to 
information for all employees comprise notice boards, 
the Intranet or appraisal meetings. At least twice a year, 
the Company holds meetings during which employees 
are informed about the Company's results and important 
plans for successive periods.
We foster mutual relationships and we base them on trust 
and respect. We strive to ensure proper communications 
within the daily cooperation.

management staff : 4 trial period contracts: 6

fi xed-term 
contracts: 42

permanent 
contracts: 194

fi xed-term 
contracts: 146

permanent 
contracts: 691

trial period contracts: 6

other 
non-worker 
positions: 89

worker positions: 148

TOTAL: 242                              TOTAL: 843TOTAL: 241                              TOTAL: 844

Employees by position groups Employees by contract types

other 
non-worker 

positions: 144

worker positions: 660

management staff :  40

GRI G4-DMA  in the Employment Aspect, GRI G4-10 GC Principle 1 
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The situation in the HR area is monitored, inter alia, 
through the analysis of the number of employees taking 
into consideration such aspects as gender, age or forms 
of employment. In an attempt to ensure the sense of se-
curity, we use fixed-term contracts only for the period 
necessary to verify the qualifications and competences 
of an employee in the context of the needs related to a 
given job.

Age   
(number / %) (number / %)

worker 
positions

(number / %)

non-worker 
positions

(number / %)

< 30 years 168 / 15% 43 / 4% 176 / 16% 35 / 3%

30-50 years 471 / 43% 121 / 11% 417 / 38% 175 / 16%

> 50 years 205 / 19% 77 / 7% 215 / 20% 67 / 6%

New employees up to 30 years old 31-40 years old 41-50 years old 51-60 years old over 60 years old

women 18 9 8 2 0

men 68 31 23 3 0

total 86 40 31 5 0

Dismissed employees up to 30 years old 31-40 years old 41-50 years old 51-60 years old over 60 years old

women 0 2 0 7 1

men 19 11 2 11 10

total 19 13 2 18 11

As at 31.12.2015, Grupa Kęty S.A. hired 1,085 employees, 
and 78 % of them were male. 4% of employees are man-
agers and members of supervisory bodies. 82 % of em-
ployees were employed under permanent contracts.
In terms of age, employees aged 30-50 are the largest 
group of employees. This group is made up of 592 em-
ployees, which accounts for 55 % of the entire workforce: 
43 % of them are male, and 38 % are administrative em-
ployees.
Employees aged 50+ form the second biggest group 
of employees (26 % of the workforce); they support our 
organisation with their expertise and experience, and 
their long-term service is proof of their commitment to 
the Company's development. In the youngest age group 
(30 years old and younger), the Company hires 19 % of 
employees, 16 % in administrative jobs. In 2015, Grupa 
Kęty S.A. recruited 162 employees, of whom 53 % are em-
ployees 30 years old and younger. 77 % of new recruits are 
male. Out of the employees leaving the Company in 2015, 
employees aged 30 or younger form the largest group 
(30 %) and 84 % of them are men.
 
In 2015, there were no employees hired under a mandate 
contract, a contract to perform a specific task, a substitu-
tion contract, or other civil-law contracts. Also, the Com-
pany did not employ temporary workers.

GRI G4-LA1
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THE COMPANY AND ITS EMPLOYEES

GRI G4-LA2, GRI G4-LA4, GRI G4-11

Grupa Kęty S.A. offers its employees a group unit-linked life 
insurance plan called 'Pogodna Przyszłość'. The programme 
is available to employees who worked with the Company 
for at least one year. In December 2015, there were 939 
insured employees, who represent 87 % of all employees.

Regulations such as work regulations, wage regulations, 
incentive fund regulations, the regulations of the corporate 
social benefits fund describe in detail the conditions that 
must be met to obtain individual benefits. Grupa Kęty S.A. 
has its Corporate Collective Bargaining Agreement, which 
applies to all employees of the Company, i.e. 100% of its 
workforce. It is a form of the cooperation between the em-
ployer and trade unions, which represent employees' inter-
ests.

Pursuant to the Trade Unions Act, the employer informs 
trade unions about matters falling within their powers, in 
accordance with the deadlines laid down in this act.

The Company has various means of communications 
through which employees receive important and interest-
ing information. They include the official website with the 
content for the general public. Next, there is the Intranet 
that can be accessed by employees, with news about the 
Company and tools needed for work, such as manuals or 
links to various programmes.

Once a month, employees receive an electronic Aluway 
Express newsletter; and a few times a year, the Company 
issues its corporate newspaper called Aluway.

To communicate with those employees who do not 
have their corporate e-mail boxes, the Company uses no-
tice boards where announcements are displayed.

In accordance with the agreement on informing em-
ployees and consultations concluded between the em-
ployer and the Workers Council, every 6 months, the Com-
pany's Management Board provides employees with the 
information about:

 � the Company's activities and economic situation, and 
expected changes in this area;

 � the status, structure and projected changes in employ-
ment, and measures to maintain the level of employ-
ment in the Company;

 � activities that may cause significant changes in the work 
organisation or in the basis of employment in the Com-
pany.

Magazyn  Grupy Kapitałowej Kęty
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DIVERSITY POLICY

The Diversity Policy is a crucial element of the strategy of 
activities in the area of human resources management. It 
focuses on the alignment of workplaces and working con-
ditions with specific needs of employees; activities promot-
ing tolerance and preventing discrimination against em-
ployees or contractors, because of their sex, age, disability, 
health, race, nationality, ethnic origin, religion, denomina-
tion, irreligiousness, political views, trade union affiliation, 
psycho-sexual orientation, gender identity, family status, 
lifestyle, the form, scope and basis of employment, other 
types of cooperation or other discriminatory grounds.

The Diversity Policy is an extension of the guidelines set 
out in the Code of Ethics of the Capital Group of Grupa 
Kęty S.A.

In 2015, there were no violations of the Diversity Policy 
in Grupa Kęty S.A.

The average salary of women to the average salary of 
men ratio is 83 %. The smallest discrepancies are recorded 
in the group of managerial positions, where women's sala-
ries equal, on average, 90 % of men's salaries.

In the case of workers, the difference is 14 %.

executive no female executives 

director 75%

manager 90%

specialist 83%

foreman no female foremen 

production area, workers 86%

In 2015, there were 51 employees in the Company enti-
tled to maternity leave and paternity leave. All entitled em-
ployees used this option. At the same time, 35 employees 
returned in 2015 to work from parental leaves and others 
will continue their leaves the next year.

THE COMPANY AND ITS EMPLOYEES

18 33

7 28

Employees entitled to parental leaves

Employees on parental leaves

Employees returning from parental leaves

Employees returning from parental leaves 
working for at least

12 months since their return

GC Principle 1, GC Principle 6

GRI G4-DMA in the Non-discrimination Aspect;
GRI G4-DMA in the Diversity and Equal Opportunity 
Aspect; GRI G4-HR3, GRI G4-LA13, GRI G4-LA3
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THE DEVELOPMENT OF THE 
ORGANISATION'S INTELLECTuAL POTENTIAL

Since 2014, the role of the management staff in the area 
of risk management both in particular companies and in 
the whole organisation has been emphasised. Due to the 
update of the Group’s mission and vision, the competence 
model was discussed. The division into three groups was 
upheld, i.e. corporate competences – common for all em-
ployees of the Group; managerial competences – dedicat-
ed to the management staff; and specialist competences 
– defined in particular companies for specific professional 
groups. The Company implemented the management by 
objectives system. It defines the procedure regarding the 
assignment and settlement of objectives, highlighting the 
objectives related directly to the strategy of a given com-
pany.

We improve the skills of our employees so that, when 
striving to achieve the business objectives of the organisa-
tion, they also had the opportunity to fulfil their own am-
bitions. We notice specific competences of our employees, 
therefore we build profiles that are the best suited to the 
needs of particular occupational groups.

In 2015, 518 employees took part in training courses; 14 
% of them were women. Within 1,592 training hours, the 
average number of training hours per course participant 
was 3 hours (women – 2.5 h, men – 3.2 h).

The Company's employees are subject to the regu-
lations laid down in the Dignity at Work Policy, which is 
aimed at the prevention of undesirable behaviour. It is an 
elaboration on and a supplement to the principles de-
scribed in the Code of Ethics, and it focuses on building 
and using tools to effectively prevent any forms of conduct 
contrary to the ethical and moral standard of the Company.

The employer clearly highlights that he does not ac-
cept such behaviour as discrimination, sexual harassment 
or mobbing, or other acts of violence in the workplace. In 
addition, he does not tolerate the abuse of one's position 
to humiliate or harm others.

The most important activities under this policy in-
clude raising awareness of employees, both as regards 
prevention and response to any potential unacceptable 
situations. Therefore, in 2015, Grupa Kęty S.A. held training 
courses for the management staff. Further training cours-
es are planned in the educational programme, also in the 
form of e-courses.

In 2015, there were no reported violations of the Dignity 
at Work Policy in Grupa Kęty S.A.

GRI G4-SO4, GRI G4-LA9, GRI G4-HR12,
GRI G4-DMA in the Labour Practices 
Grievance Mechanisms Aspect;
GRI G4-LA 16, GRI G4-DMA in the Human 
Rights Grievance Mechanisms Aspect;
GRI G4-DMA in the Training and Education Aspect.GC Principle 2, GC Principle 6

Training courses in 2015

TOTAL:    518      1592

number of training
participants: 73

number  
of training hours: 185

number  
of training hours  
per employee: 2.5

number  
of training hours  

per employee: 3.2

number  
of training hours: 1407

number of training
participants: 445

In 2015, Grupa Kęty S.A. did not hold any training cour-
ses on anti-corruption procedures. Such training has been 
scheduled for 2016, as part of an educational programme, 
which aims at raising the awareness of employees as re-
gards the Company's standards laid down in the Code of 
Ethics.
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OCCuPATIONAL HEALTH AND SAFETY

Safe workplace is a priority for our organisation; therefore, 
we do not take only obligatory measures provided for 
by law. This area is subject to our Safe Work Programme, 
launched in 2010, aiming at eliminating potential risks in 
the workplace.

Preventative measures comprise (apart from basic stat-
utory activities) additional H&S and fire protection training 
courses tailored to the specific nature of the operations 
of a given company. Educating employees and making 
them aware that everyone is responsible for both their 
and their colleagues' safety, is a crucial element of the 
programme.

The Company introduced the suggestions system that 
can be used to share knowledge or propose improve-
ments, which are an additional source of information 
about potential risks that may arise in the workplace. 
Thanks to its ongoing reporting system, the Company 
constantly analyses the results of its measures and poten-
tial risks.

Grupa Kęty S.A. appointed a team of H&S specialists 
responsible for monitoring the work environment. In ad-
dition, managers of particular organisational units appoint 
teams under their leadership composed of the corporate 
occupational health and safety officer, employee repre-
sentatives, shift foreman and other specialists, as appro-
priate, who:

 � identify hazards that employees as well as visitors and 
other people in the workplace may face in a particular 
job or in a given area of the Company;

 � identify the sources of hazards and possible effects of 
such hazards;

 � estimate the occupational hazard;

 � suggest preventative measures aimed at reducing or 
eradicating occupational hazard.

As a result of such measures, the Company evaluates the 
occupational hazard for a given job.
All employees (100%) of the Company are represented in 
official H&S committees.

In 2015, Grupa Kęty S.A. recorded seven accidents at work.

THE COMPANY AND ITS EMPLOYEES

GRI G4-DMA in the Occupational Health and Safety Aspect; GRI G4-LA5, GRI G4-LA6

Workplace accidents

Workplace accidents by gender

Age No. of employees

21-25 years old 2

26-30 years old 0

31-35 years old 2

36-40 years old 0

41-45 years old 1

46-50 years old 1

> 50 years old 1

Years of service No. of employees

up to 1 year 1

1-2 years 0

3-5 years 1

6-10 years 3

11-15 years 0

16-20 years 0

21-25 years 0

> 25 years 2

Injury type No. of employees

Wounds and superficial injuries 3

Broken bones 2

Dislocations, sprains and strains 0

Amputations (loss of a body part) 1

Internal injuries 0

Multiple injuries 0

Other injury 1

2 5
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OuR EMPLOYEES AS VOLuNTEERS

We support and foster employee voluntary 
work, e.g. through the programme called ‘Razem 
z GRUPĄ’ (’Together with the GROUP’) (which is de-
scribed in chapter: Social commitment / Social pro-
grammes), and the involvement of our employees 
in initiatives and programmes organised by 'Gru-
pa Kęty for the Children of Podbeskidzie Region' 
Foundation. ‘The Christmas of Children’s Dreams’ is 
the most spectacular, cyclical initiative of this type; 
employees voluntarily prepare Christmas gifts for 
children supported by the Foundation. They take 
letters hung on Christmas trees by children and 
fulfil their dreams. The Foundation holds Christ-
mas parties for children where the gifts are given. 
In 2015, the employees of the Capital Group of 
Grupa Kęty S.A. prepared more than 200 gift boxes.

PROJECTS FOR EMPLOYEES

The Company's activities aim at engaging employees 
and initiating projects dedicated to them. The most 
important activities in 2015 in the area of corporate 
social responsibility include:

 � an art contest for children of employees – more 
than 70 thousand PLN allocated by the entire 
Capital Group of Grupa Kęty S.A. for prizes for chil-
dren, and over 15 thousand PLN by Grupa Kęty 
S.A. itself (we describe this initiative in more detail 
in the chapter: The Group for the world / Ecological 
sensitivity, as ecology was the main subject of the 
contest);

 � sport – the Company has always tried to engage 
employees in all sports-related initiatives (we de-
scribe all these projects in more detail in chapter: 
Educating through sport).

THE COMPANY AND ITS EMPLOYEES

In 2015, the National District Sanitary Inspectorate did not 
detect any occupational diseases in Grupa Kęty S.A. Lost 
day incident rate (days of sick leaves due to accidents to 
total days of sick leaves in %) in Grupa Kęty S.A. for 2015 is 
3.47 %. Sickness absences totalled 22,701 days, including 
788 absences due to accidents at work. Total sickness ab-
sences per employee amounted to 21 days.

At workstations where the norms for factors posing haz-
ard to health (noise, vibrations, UV radiation) are exceeded, 
employees are required to use personal protective equip-
ment.

Measurements of harmful factors are carried out in ac-
cordance with regulations by a third party laboratory ac-
credited by the Polish Centre for Accreditation to take tests 
and measurements of work environment parameters.

As part of the initial training, the Company conducted 
a general training for 123 employees hired by Grupa Kęty 
S.A., and 19 trainees.





200

70  
thou. PLN

Christmas
gift boxes

over

over

for prizes  
in contests

Number of periodical H&S training courses 
by job groups

H&S

Pursuant to applicable regulations, the Company also 
conducted training courses for 630 third party employees 
who work in Grupa Kęty S.A., and 13 visitors to the plant.

In addition, as part of PZU Preventive Fund, the Compa-
ny also held first aid training course for 60 employees des-
ignated to give first aid. This course was conducted by the 
State Higher School of Vocational Education in Oświęcim.

8 13
226administrative

employees
managers

workers
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SOCIAL COMMITMENT

Fundacja Grupa Kęty Dzieciom Podbeskidzia (‘Grupa Kęty 
for the Children of Podbeskidzie Region’ Foundation) is the 
‘social face’ of the Capital Group of Grupa Kęty S.A. The ac-
tivities of this organisation focus mainly on the provision of 
assistance to the residents of special educational establish-
ments and children’s homes to help them get education, 
knowledge and qualifications, which, accordingly, will al-
low them to have a better start in their adult lives and to 
become independent. The Foundation also aims at ensur-
ing equal opportunities for these children through active 
participation in various local and nationwide cultural and 
sports events.

“TO ENSURE A BETTER START” is the motto that has 
been the guiding principle for the Foundation from its 
very beginning. Today, it actively supports seven special 
educational establishments from such counties as bielski, 
pszczyński, cieszyński, oświęcimski and żywiecki. The Fou-
ndation, together with the young people who go through 
the stage of becoming independent in adult lives, who are 
also supported by it, has taken care of nearly 200 children.

GRI G4- DMA in the Local Communities Aspect; GRI G4-S01

Grupa Kęty S.A. and all its companies adopted the Corporate Social 

Responsibility Policy, in which we declare that, as part of the Company's 

business, we have made and will make efforts contributing to the betterment 

of society and environmental protection, and aiming at keeping the balance.

TRANSITIONAL LIVING FLAT – Recognising the needs 
of local communities, ‘Grupa Kęty for the Children of Pod-
beskidzie Region’ Foundation opened in Kęty a transitional 
living flat for young people leaving children's homes to 
help them become independent, as there has been no 
such flat in Kęty so far. Young people, when they leave their 
children's homes, have to return to their often pathological 
environment. Such transitional living flats help young peo-
ple begin their better lives. Maximum four people can live 
in the flat for a period not longer than two years. In 2015, 
two girls resided there.

Patrycja, a girl supported by the Foundation, signs her contract

Major programmes and projects carried out in 2015 in-
clude:
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HARRY POTTER ACADEMY – this project was addressed 
at the brightest pupils from the Children's Home in Kęty 
and Bielsko-Biała. These children are talented in arts, hu-
manities as well as mathematics and natural sciences. By 
engaging them, the Foundation, in the collaboration with 
the Jagiellonian University (Irresistible project), fostered the 
development of their talents and interests. An interactive 
exhibition called ‘Travelling Through the Nano-world’ pre-
pared by the participants in the project was the culmina-
tion of the work of these young talents. The programme 
closing ceremony was honoured with the presence of rep-
resentatives of the Chemistry Teaching Department at the 
Jagiellonian University, who handed certificates to all par-
ticipants in the project. The Foundation gave special thanks 
to them for engaging and motivating our children, and to 
foreigners, who, in summer, voluntarily taught English to 
children and young people from the Children's Home in 
Kęty.

‘A LIKE ART’ PROGRAMME  comprised two initiatives in 
2015. We conducted an open art contest for all children 
from children's homes cooperating with the Foundation. 
The subject of the contest was consistent with the activ-
ities of the Group: “ECO-STRONG – What can I do to be 
environmentally-friendly?”. The Foundation received 63 
works on ecology. ‘EcoFashion’ photography workshops 
was the second project of ‘A like Art’ programme; nominat-
ed children from children's homes from Pszczyna, Żywiec, 
Bielsko-Biała and Kęty learnt how to use cameras. A special 
photo shoot for workshops participants in eco-costumes 
made by them from waste or biodegradable materials was 
the final result of the workshops. As every year, the works 
from the workshops became the inspiration for the Foun-
dation's calendar.

GC Principle 1, GC Principle 8

In 2015, the Foundation 
earmarked for its activities 

252.5 thousand PLN

Photos from ‘Travelling Through the Nano-world’ exhibition
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‘GET TO KNOW OUR GROUP’ – the programme is de-
signed to arouse curiosity in young people, to broaden 
their horizons through contacts with other cultures, to 
encourage them to learn foreign languages, and to help 
young people have faith in their own talents and abilities. 
Each year, five adult young people designated by children's 
homes take part in the programme.
On 20-23 August, they went on a trip which was organised 
under the programme. When they visited Aluprof Sys-
tem Czech, which distributes architectural systems for the 
building industry, young people had the opportunity to 
visit in Ostrava a unique 19th-century industrial area and the 
interactive Technical World museum. They spent the next 
three days in Prague, discovering its charms.

HOLIDAY TOURNAMENT was the final event of the sum-
mer holiday programme of the integration of groups at 
risk of exclusion in Kęty.
The summer holiday activities aimed at integrating children 
from the Children's Home in Kęty with children from the 
Community Day-Care Centre and the District Social Welfare 
Centre from the district of Kęty which was at the highest 
risk of exclusion prior to the Holiday Tournament that was 
played on the last day of summer holiday, on hot Monday 
of August 31, on Orlik football pitch in Kęty.

GRI G4- DMA in the Local Communities Aspect

Photos from Prague
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THE IDEA OF EDuCATING THROuGH SPORT

The idea of educating through sport is continued and de-
veloped in our Company on an ongoing basis. Each year, 
we get involved in various sports initiatives which aim 
mainly at encouraging children and young people to prac-
tise sports. Each sport-related project of the Group involves 
encouraging and engaging employees to participate in 
joint sport activities. Employees or their children have the 
opportunity to sign up for a given tournament or a sports 
event. The Management Board of Grupa Kęty pays their en-
rolment fees and provides other necessary items such as 
passes to use ski lifts or sportswear for matches. Employees 
take part in such events willingly.

In 2015, emphasis was placed on sports events, which, 
on the one hand, encourage young people to practise 
sports, often help develop their passions, and teach 
them how to compete and play fair in sports; and, on 
the other hand, support local communities. Grupa Kęty 
was a partner for the following sports events:

REKSIO THE DOG’S CuP

Skiing competition for children – more than 300 young 
athletes aged 3-12.

SOCIAL COMMITMENT

‘MŁODA PLAŻA OPEN’

A series of beach volleyball tournaments for children and 
the youth: 48 under-18 volleyball teams.

GC Principle 1
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players
in Reksio The Dog’s Cup

volleyball teams
in 'Młoda Plaża 

Open' tournament

players
in the Football Tourna-

ment for Children of 
Podbeskidzie Region

participants in
the 39th Bielski  

Family Bike Race

At the same time, the Company (through ‘Grupa Kęty for 
the Children of Podbeskidzie Region’ Foundation) tries to 
ensure equal opportunities for children and the youth at 
risk of exclusion, by integrating them and inviting them to 
participate in these events. A cyclical Football Tournament 
for Children of Podbeskidzie Region for children from 
children's homes and the employees' kids, is a perfect ex-
ample of this synergy. Non-stigmatisation of children from 
children's homes is an important element of this event; to 
ensure this, the names of teams come from the colours of 
players' T-shirts. A joint GRUPA KĘTY TEAM composed of 
employees of the Group's companies with their families 
and children supported by the Foundation, who partici-
pated in the 39th Bielski Bike Race, was another project.

3rd Football Tournament for Children of 
Podbeskidzie Region

8 teams competing in the Tournament, ca. 100 players.

39th Bielski Family Bike Race

Almost 2000 participants; Grupa Kęty Team was second in 
the category of organised groups (over 60 players).

SOCIAL COMMITMENT

Each sport-related  
project of the Group involves 

encouraging and engaging 
employees to participate 

in joint sport activities.

48 2000300 100
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SOCIAL PROGRAMMES
Why are we focusing on this programme?

“Our company is socially engaged. For a few years now, we 
have had a dynamic foundation which helps children and 
young people from children's homes start their adult lives. To-
day, we take another step as regards our community and local 
initiatives,” says Dariusz Mańko, President of the Manage-
ment Board of Grupa Kęty S.A.

“We have got almost 3,500 employees in the entire Group; 
we all live in certain local communities and know their needs. 
The programme, inspired by good practices of other compa-
nies, is to give us the possibility of exerting even bigger local 
influence by engaging our employees. The combination of 
employees’ voluntary work and of the Company’s financial 
support may be of great value to local communities,” adds 
D. Mańko.

Formal aspects

The Company's involvement in the life of the local com-
munity by supporting local community initiatives, rec-
ommended/devised and, in an effect, managed by the 
Company's employees, was the main objective of the 
programme. It was addressed at employees of all Group 
companies in Poland, whether they live in Złotów, Kęty, 
Goleszów or Bielsko-Biała.

Applications were received from 1.10 to 30.11.2014, and 
the organisers developed the rules of the programme, the 
application form and the model agreement between Gru-
pa Kęty S.A. and the project partner. 

An extensive promotional campaign was carried out 
on the Intranet and through posters in production depart-
ments.

‘Together with the GROuP’ programme  
was a new social commitment project in 2015.

SOCIAL COMMITMENT

GRI G4-S01

Photos from selected completed projects
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Effects

The combination of employees’ voluntary work and of the 
financial support from the Capital Group of Grupa Kęty S.A. 
brought about measurable effects in the local environ-
ment.

As many as 20 projects are to be implemented. Grupa 
Kęty allocated 40 thousand PLN for this purpose.

As part of the said projects, grants were given to 4 
schools, 4 sports clubs, 6 kindergartens, 2 Voluntary Fire 
Brigades, two local associations, one community day-care 
centre and 1 district library.

Project beneficiaries comprise broadly-defined local 
community, particularly children and young people attend-
ing schools and kindergartens which are partners of the 
project, as well as children and young people participating 
in workshops conducted as part of several projects, or us-
ing sports infrastructure.

The estimated number of direct beneficiaries of our pro-
jects is ca. 1000.

However, there are more benefits of ‘Together with the 
Group’ programme. Our employees feel that they work in a 
company which supports them and helps them bring their 
ideas to fruition. Hence, their position in the local commu-
nity can be stronger. More than 20 employees of the Group 
were involved in the projects.

The pilot version of the programme was developed on 
the basis of good practices of large corporations.

40
thou. PLN

22
employees 20

projects

More than 1000 
project beneficiaries

6 kindergartens

4 schools

4 sport clubs

2 Voluntary Fire Brigades

2 local associations

1 community day-care centre

1 district library

SOCIAL COMMITMENT
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THE GROuP FOR THE WORLD

tive measures or measures aiming at eliminating potential 
hazards.

The number of completed preventive environmental measures

MEASuRES unit 2015

Number of monitored environ. aspects pcs 67

Number of preventive measures pcs 24

ENVIRONMENTAL IMPACT

Emission to air
When analysing the environmental impact, we focus main-
ly on emissions of gases and dust to air, which are a source 
of the direct environmental impact. Total greenhouse gas 
emissions level is low due to the nature of processes and 
low total thermal power of devices. The Company is not 
subject to the EU's system for greenhouse gas emission al-
lowance trading. CO

2
 is the only greenhouse gas emitted 

from the systems of Grupa Kęty S.A. Emitted carbon dioxide 
comes from the combustion of natural gas in heaters and 
in aluminium heat-treating furnaces.

Total direct GHG emissions

EMISSIONS TYPE unit 2015

CO2 emissions Mg p.a. 11352

Total CO2 emissions per production 
unit

Mg/Mg 0.138

Apart from carbon dioxide, Grupa Kęty S.A. emits to air sul-
phur dioxide, nitrogen oxides, carbon monoxide, dust and 
small amounts of inorganic compounds.   

ENVIRONMENTAL ASPECTS MANAGEMENT

The report includes the total of 12 environmental indicators 
covered by the GRI standard. The process of defining re-
porting areas comprised the prioritisation of environmental 
aspects identified within the framework of the Company's 
management system based on ISO 140001. The aspects 
register covers all elements of Grupa Kęty business, in-
cluding goods and services, which can interact with the 
environment. The analysis of the importance of a given as-
pect to stakeholders and of its environmental impact was 
the basis for priority assignment. As a result, the following 
GRI G4 indicators were selected: EN1, EN2, EN3, EN8, EN10, 
EN15, EN21, EN22, EN23, EN29, EN31, EN34, as being related 
to the Company's business and its environmental impact 
to the greatest extent. These indicators are associated with 
environmental areas and components that the Company 
can influence to a great extent, i.e. water, emissions, efflu-
ents and waste, materials/energy, compliance, environ-
mental grievance.

PRECAuTIONARY PRINCIPLE

The management of environmental impact risks
Grupa Kęty is committed to minimise environmental risks. 
This purpose is achieved thanks to the integrated manage-
ment system, in which potential events that may have an 
adverse impact on the environment have been identified. 
Grupa Kęty S.A. monitors and assesses those risks on an on-
going basis, taking measures referred to in the operational 
control procedures for processes with material aspects.  
These activities do not come down only to monitoring 
emissions. First and foremost, the Company takes preventa-

GRI G4-14, GRI G4-EN15; GRI G4-DMA
in the Emissions Aspect; GRI G4-EN21 GC Principle 8

We are aware that we impact the environment in 
a direct and indirect way, therefore we operate 
in such a way so as to reduce this influence 
to minimum. We get engaged voluntarily in 
environmental activities and initiatives.  
Social responsibility in the area of environmental 
protection is our response to the challenges 
associated with sustainable development.
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Natural gas combustion is the main source of emissions. 
The plant does not use substances that deplete the ozone 
layer. As part of its environmental impact monitoring meas-
ures, the plant takes measurements of emissions from sys-
tems.

Emissions of NOx, SOx and other important 
compounds to air by compound type

EMISSION TYPE unit 2015

Total dust Mg p.a. 1.26

SO2 Mg p.a. 0.79

NO2 Mg p.a. 7.96

CO Mg p.a. 2.22

Fluorine Mg p.a. 0.02

Chlorine Mg p.a. 0.01

Sulphuric acid Mg p.a. 3.00

Metal hydroxides Mg p.a. 3.01

Note: The calculations of the emissions of particular pollutant types were based on 
indicators determined on the basis of actual emission measurements in relation 
to the actual production volume. In the case of gas combustion sources (e.g. aging 
furnaces, heaters, gas boilers), emission metrics prepared for the National Centre 
for Emissions Management (KOBIZE) were used. Natural gas parameters are based 
on the supplier's data.

Materials consumption
Major raw materials used by Grupa Kęty in the production 
of aluminium components include aluminium, alloy com-
ponents, aluminium scrap. The Company manufactures 
aluminium ingots from them, which are the input material 
for the sections extrusion process. The secondary smelting 
process uses aluminium scrap produced in the plant and 
purchased from the market. The materials supplied to the 
plant are checked for contaminants. For the time of inspec-
tions and tests, delivered product is labelled and secured 
so that it is not used in the process. The plant has its own 
facilities to carry out specific tests and appropriate inven-
tories of raw materials; therefore, it does not use materials 
in the production prior to their verification. The control is 
carried out according to the procedures of ISO9001 system.

The use of raw materials is controlled in such a way so as 
to optimise the process and minimise emissions. Addition-
al control is carried out through ISO 14001 environmental 
management system.

Materials used by weight or volume

Specification unit 2015

Aluminium Mg 16 087.67

Alloy components Mg 498.48

Master alloys Mg 893.44

Purchased scrap Mg 3 030.70

Aluminium ingots Mg 24 151.87

In Grupa Kęty S.A., the percentage of recycled materials in 
the final production is high. The Company uses 100% of 
aluminium waste produced in the plant, but also acquires 
and processes waste from the market. The waste is applied 
as a component of raw materials in the production of new 
products extruded from aluminium and aluminium alloys. 
The plant collects particular grades of alloys in a selective 
manner and, as a result, in the secondary smelting pro-
cess, it does not apply covering fluxes that adversely affect 
the environment. The company acquires both post-con-
sumer aluminium waste (originating from end users) and 
pre-consumer aluminium waste (waste from manufactur-
ing processes). This process is subject to strict requirements 
regarding the quality of purchased scrap. As a result, there 
is no contaminated aluminium in the secondary smelting 
process and no hazardous substances, which could pose 
a risk to the environment, are emitted to air. By recovering 
aluminium from scrap, the plant saves a lot of the ener-
gy needed to produce primary aluminium obtained from 
bauxite (its smelting is very energy-consuming). The recy-
cling of secondary aluminium also helps reduce air and 
water pollution.

Percentage of materials used that are recycled  
input materials (%) 

GRI G4-EN1; GRI G4-DMA in the Materials Aspect; GRI G4-EN2, GRI G4-21

18.8 18.9
Recycled content POST Recycled content PRE
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Energy efficiency
We treat energy efficiency of the systems of Grupa Kęty 
S.A. as a priority. In order to ensure energy efficiency, the 
Company has implemented a special system of technical 
and organisational solutions in accordance with ISO 14001 
and ISO 50001 guidelines. The consumption of energy is 
subject to planning and monitoring. The plant's individual 
units must report their actual energy consumption, and, 
when planned volumes are exceeded, the growth cause 
analysis is carried out.
The Company raises its energy efficiency levels through 
continuous upgrades of production lines. The implemen-
tation of a modern aluminium profiles extrusion line was 
the most vital project in 2015; at the same time, the energy 
inefficient 2503 press was removed. As a result of complet-
ed projects and owing to rational utilities management, 
the Company has recorded permanent reduction of the 
demand for utilities per production unit.

Energy consumption by main energy sources

Specification unit 2015

Electricity GJ 236618

Natural gas GJ 200394

Electricity consumption  
per production unit

GJ/Mg 2.88

Gas consumption  
per production unit

GJ/Mg 67.8

Water usage
Grupa Kęty S.A. takes water from its own sources, i.e. from 
its well and from the dewatering of the plant's soil. The well 
is a source of drinking water for the plant and is used pri-
marily for domestic purposes and by employees.
  Water is also used for fire protection purposes and for 
industrial purposes in the case of greater demand. Water 
from the process of dewatering soils near the plant is the 
main source of water for production purposes. The indus-
trial water system is ring-based, which makes it possible to 
switch off particular sections of the system. Water is used 
pursuant to permits required under the Water Law ob-
tained by the Company. Actual water intake is consistently 
maintained much below permitted limits.

Total water withdrawal by source

WATER SOuRCE unit 2015

underground water m3 245 328

From dewatering of soils m3 359 778

The plant aims at increasing to maximum the percentage 
of recycled water in the total amount of water used in pro-
duction processes. This enables the Company to reduce 
the use of the environment to minimum. This effect is pro-
duced by cooling thermal processes related to aluminium 
smelting and processing in a closed circulation system. 
Such a closed circulation system allows for substantial 
savings in terms of water consumption. Dirty water is dis-
charged or clean water is replenished periodically in small 
volumes only to prevent the accumulation of suspended 
solids and petroleum-based substances. Cooling water is 
discharged to the central wastewater treatment plant.

Volume of water recycled and reused  
in thousand m3

 
Effluents production
The effluents from the corporate sewage treatment plant of 
Grupa Kęty S.A. are discharged after treatment to the Soła 
River. Effluents from the chemical treatment of aluminium 
elements are first neutralised in pre-treatment works de-
signed specifically for this purpose. The Company holds 
permits required under the Water Law and its limits are 
fully observed. Impact reduction was possible due to the 
installation of separate effluents neutralisation stations in 
the systems in which production effluents are produced.

Total water discharge by quality and destination

Specification unit 2015

To the public sewage system thou. m3 p.a. 20

To surface waters thou. m3 p.a. 693

including effluents from 
the chemical treatment of 
aluminium

thou. m3 p.a. 182

3055

GRI G4-EN3, GRI G4-EN8; GRI G4-EN22; GRI G4-DMA in the Water Aspect; GRI G4-EN10, GRI DMA in the Effluents and Waste Aspect.
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Treated effluents discharged to the Soła River

Specification unit 2015

Total nitrogen  mg N/dm3 6.35

BOD5  mg O2/dm3 0.00

Chlorides  mg Cl/dm3 84.04

Hexavalent chromium  mg Cr/dm3 0.00

Total chromium  mg Cr/dm3 0.00

COD (avg.)  mg O2/dm3 19.57

Zinc (avg.)  mg Zn/dm3 0.30

Petroleum ether extractables (avg.)  mg/dm3 1.60

Fluorides (avg.)  mg F/dm3 0.13

Total phosphorus (avg.)  mg P/dm3 0.15

Aluminium (avg.)  mg Al/dm3 0.39

Copper (avg.)  mg Cu/dm3 0.00

pH (avg.)  pH 7.52

Lead (avg.)  mg Pb/dm3 0.00

Sulphates (avg.)  mg SO4/dm3 111.67

Waste management
Waste produced in Grupa Kęty S.A. is managed in accord-
ance with EU and Polish regulations, ensuring safety for 
the environment. Aluminium scrap and melting loss are 
typical waste. Waste is collected selectively. Waste storing 
areas are separated from the ground, and waste is kept in 
special hermetic containers. The Company keeps quantita-
tive and qualitative waste records. An advanced ERP system 
is applied to monitor waste turnover. Waste not managed 
in-house is handed over to companies with required per-
mits. A large majority of it will be recovered. Waste man-
agement processes were monitored in the Company's ISO 
14001-compliant environmental management system.

Produced waste and waste management in Grupa Kęty S.A. 

Specification unit 2015

Produced hazardous waste Mg 2002

Produced non-hazardous waste Mg 22092

Total produced waste Mg 24073

Waste produced per production unit  Mg/Mg 0.293

Waste to be recovered Mg 4574

Neutralised waste Mg 1872

Aluminium waste is a valuable material for the produc-
tion of aluminium profiles. For this reason, the corporate 
foundry recycles it and, as a result, aluminium scrap is 
transformed into ready input material. The Company reus-

es 100% of aluminium waste produced in the plant, and 
also collects and processes waste from the market, both 
post-consumer aluminium waste (originating from end 
users) and pre-consumer aluminium waste (waste from 
manufacturing processes).

Waste recovered from aluminium secondary smelting system 

Specification unit 2015

Aluminium waste recycling Mg 24722

Waste recycling per production unit Mg/Mg 0.30

Compliance 
The Company complies with all applicable legal regulations 
and laws. The compliance was confirmed by the results of 
the audit performed in October 2015 by the Provincial En-
vironmental Protection Inspectorate and by independent 
TUV NORD Cert. auditors.
The Company's measurements and analyses of the envi-
ronment quality are an additional confirmation of the com-
pliance with standards. For the emission of pollutants to 
the environment, the plant pays regular and timely charges 
required by law and submits reports to respective offices. In 
2015, there were no fines or other sanctions for non-com-
pliance with environmental laws and regulations.

Charges and fines related to the use of the environment

Specification unit 2015

Charges for emissions to air PLN 19223

Charges for water intake PLN 50082

Charges for effluents PLN 50277

Total environmental charges PLN 119582

Total environmental fines PLN 0

Environmental protection spending 
Grupa Kęty S.A. accounts for all environmental costs, stud-
ies their structure and analyses their changes over time. The 
sources of data for the financial evaluation of environmen-
tal activities are as follows: capital expenditure; the costs of 
maintaining and operating environmental protection de-
vices; legal charges for using the environment; product-re-
lated charges, etc.
The accounting is a tool facilitating the decision-making 
process in the area of environmental activities as well as 
investment projects and organisational measures. 

GRI G4-EN23, GRI G4-EN29; GRI G4-EN31; GRI G4-DMA in the Compliance Aspect; GRI DMA in the Effluents and Waste Aspect.
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Environmental protection spending

Specifi cation unit 2015

Total environmental costs PLN 3645631

Air and climate protection costs PLN 729675

Effl  uents management costs PLN 819323

Waste management costs PLN 439926

Soil and water protection costs PLN 1592518

Other EP costs PLN 64265

Recycling fees PLN 19990

Waste management PLN 417 387

Grievances about environmental impacts
The Company received no stakeholders' grievances con-
cerning exceeded limits related to the use of the envi-
ronment. The absence of complaints from local residents 
confi rms that the plant's environmental impacts are under 
control. The Company's open information policy, including 
the publication of annual environmental reports, helped 
increase stakeholders' awareness of the nature and extent 
of the Company's impact on the environment.

The number of grievances of local residents, environmental 
organisations, etc. concerning the plant's environmental impact

Specifi cation unit 2015

Grievances pcs 0

THE GROuP FOR THE WORLD

GRI G4-EN 31

ECOLOGICAL SENSITIVITY

When Grupa Kęty S.A. joined UN Global Compact initiative, 
it signifi cantly aff ected the scope and nature of its envi-
ronmental measures. We focused even more on the pre-
ventative approach to the environment, the application of 
ecological technologies and projects aiming at the promo-
tion of ecological responsibility attitude. We increased the 
eff ectiveness of the use of natural resources, and modern-
ised the infrastructure to a large extent. The measures were 
implemented in a formal manner pursuant to international 
environmental standards. In addition to operational activi-
ties and processes that continuously infl uence our business 
philosophy in the area of ecology, which claims:

“We are aware that we impact the environment in a 
direct and indirect way, therefore we operate in such 

a way so as to reduce this infl uence to minimum,” 

the Company carries out a number of educational activities 
and programmes to promote ecological attitudes and be-
haviour. The most important measures in this area in 2015 
include:

‘A Top to Get a Wheelchair’ Programme
In 2015, the entire Capital Group of Grupa Kęty S.A. and 
the establishments collaborating with ‘Grupa Kęty for the 
Children of Podbeskidzie Region’ Foundation, continued 
an ecological and charity programme called ‘A Top to Get 
a Wheelchair’ (‘Nakrętka na wózek’). The money obtained 
from the sale of bottle tops to recycling companies will be 
donated to a mother from Międzyrzecze, whom the Foun-
dation supports in her eff orts to purchase a wheelchair for 
her disabled son. Ecology combined with charity bring 
about measurable eff ects.

964 kg

Bottle tops collected in 2015:

Bottle tops collected since 
the programme launch in 2014: 1,721 kg



55Annual Report 2015

THE GROuP FOR THE WORLD

GC Principle 8

Eco-Strong
An art contest for children of employees from all Group 

companies. Children of employees from the Capital Group 
of Grupa Kęty S.A. sent in over 700 artistic works to ‘Eco-
Strong’ contest, which is part of the Company’s CSR activ-
ities.

For a few years now, Grupa Kęty S.A. has been organis-
ing community and educational programmes, including art 
contests so popular among employees’ kids. This year, the 
Company focused on ecological education and proposed a 
current topic to children and young people related, among 
other things, to the segregation of waste. The total of 737 
works were sent in to the contest titled “Eco-Strong – What 
can I do to be environmentally-friendly?”.

“The works are simply beautiful and wise. One can see 
that children know a lot about environmental protection − 
they respect water, segregate waste and clean forests. We are 
convinced that such ecological behaviour will bring about 
results in the future when the authors of these works become 
adult citizens and take better care of the environment than 
us,” says Monika Sobczak, responsible in Grupa Kęty S.A. for 
Corporate Social Responsibility

Eco-local involvement
The Company gets involved on a regular basis in the eco-
logical competition run by the Environmental Protection 
Department of the County Office in Oświęcim. In 2015, it 
was an educational contest – children showed how to pro-
tect the air, which was the main topic of the contest. Grupa 
Kęty S.A., for which environmental protection is a crucial 
aspect of its CSR policy, was one of the sponsors of the 
project and funded prizes for winners in the form of sports 
bags and two Samsung tablets.

E-invoices in the Group
To protect the environment and improve business efficien-
cy, the Group companies have introduced e-invoices. They 
encourage their partners to use them by providing infor-
mation and showing the benefits related to e-invoices, and, 
if possible, they choose such an option in the cooperation 
with suppliers. Statistical data for 2015 are as follows:

234 656  
total  

paper invoices

109 475 
total  

paper invoices

52 712  
e-invoices

22%

30% 32 965  
e-invoices

SALES

PROCUREMENT

Artistic works in the contest

Symbolic trees planting in front of the Company's HQ
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ABOuT THE REPORT

This annual report contains selected information from 
the Report of the Management Board of Grupa Kęty S.A. 
on the Group's operations for 2015, which describes indi-
vidual processes and business events in the Company in 
more detail. For the first time, it contains the declaration on 
non-financial information. When preparing the report, the 
Company was inspired by the guidelines of GRI 4 stand-
ard. As non-financial information is published for the first 
time, there have been no changes as compared to the 
previous year. Previous report of a similar nature was pub-
lished in March 2014; however, it contained only financial 
data. Therefore, this year's report is treated as the basis for 
the reporting process in the coming years. The Company 
reports such information on an annual basis; hence, the 
information contained herein refers to the calendar year 
2015. Disclosed information refers to Grupa Kęty S.A., ex-
cept when the text refers to activities carried out at the lev-
el of the entire Capital Group of Grupa Kęty S.A. (e.g. eth-
ics, the activities of the Foundation). The reporting scope 
is also presented in the GRI Table. The Company has not 
introduced any corrections of the information presented 
in the previous report.

When preparing the report, we applied selected indi-
cators proposed in GRI G4 in the CORE version. The report 
was drawn up in the collaboration with the internal project 

team, which featured many em-
ployees responsible for particular 
aspects discussed in the report, in-
cluding HR, environmental protec-
tion, investor relations, CSR, sales, 
production, procurement, etc. 

Mr. Zbigniew Paruch, Chief PR 
Specialist, is the person supervising 
the process of the report prepara-
tion and the contact person for the 
report.

The report preliminary content and structure were con-
sulted with an independent external expert, without the 
final verification.

A dedicated project team, who prepared this report in 
the cooperation with the Management Board of Grupa 
Kęty S.A., identified material aspects for the organisation 
that we present in this report. They were selected mainly 
on the basis of our CSR Policy, which is the primary docu-

ment and the Company's philosophy in the area of corpo-
rate social responsibility. It determined our conduct in this 
area quite a long time ago.

In the report, we focused on these aspects, trying to 
present them in a credible, transparent, balanced, compa-
rable, accurate and timely manner. In their presentation, we 
tried to observe GRI principles:

 � Stakeholder inclusiveness
 � Materiality
 � Sustainability context
 � Completeness

THIS REPORT PRESENTS THE FOLLOWING 
MATERIAL ASPECTS: 

Labour Practices and Decent Work, particularly: Em-
ployment; Occupational Health and Safety; Diversity and 
Equal Opportunity; Training and Education; Labour Practic-
es Grievance Mechanisms (within the organisation).

Human Rights, particularly:
Non-discrimination; Human Rights Grievance Mechanisms 
(within the organisation).

Society, particularly: Local Communities, Public Policy 
(within and outside the organisation).

Environmental, particularly: Materials; Water; Emissions; 
Effluents and Waste; Compliance (within the organisation).

Ethics and Integrity

The Sustainable Development and Social Responsibility 
Steering Committee plays an important role in the process 
of determining the philosophy of activities and areas of 
commitment. At its meetings, the Committee takes impor-
tant decisions concerning the operational management of 
the entire Capital Group in accordance with the vision, mis-
sion and values, which are paramount for us. 

The report was audited by an independent auditor se-
lected by the Company's Supervisory Board. The audit co-
vered financial figures only.

Zbigniew Paruch
Chief PR Specialist

GRI G4-18, GRI G4-19, GRI G4-20, GRI G4-21, GRI G4-22, GRI G4-23, GRI G4-28, GRI G4-29, GRI G4-30, GRI G4-31, GRI G4-32, GRI G4-33,G4-34, GRI G4-42
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Independent RegisteRed AuditoR’s RepoRt

We have audited the accompanying consolidated financial statements 

of the Grupa Kapitałowa Kęty S.A. (hereinafter called “the Group”), hav-

ing Grupa Kęty S.A. as its Parent Company with its registered office 

in Kęty, Kościuszki 111 Street (hereinafter called “the Parent Compa-

ny”), comprising the consolidated statement of financial position as 

at 31 December 2015, the consolidated statement of comprehensive 

income for the year from 1 January to 31 December 2015, the consol-

idated statement of changes in equity, the consolidated statement of 

cash flows for the financial year and a summary of significant account-

ing policies and other explanatory notes.

Management and Supervisory Board’s Responsibility  
for the consolidated financial statements

The Parent Company’s Management Board is responsible for the 

preparation and fair presentation of these consolidated financial 

statements in accordance with the International Financial Reporting 

Standards as adopted by the European Union and the Report on the 

Group’s operations and for the correctness of the books of account 

in accordance with the applicable regulations. The Parent Company’s 

Management Board is also responsible for internal controls as man-

agement determines necessary to enable the preparation of consol-

idated financial statements that are free from material misstatement, 

whether due to fraud or error.

The Management Board and Supervisory Board are obliged to en-

sure that the consolidated financial statements and the Report on the 

Group’s operations meet the requirements of the Accounting Act of 

29 September 1994 (“the Accounting Act” – Journal of Laws of 2013, 

item 330 as amended).

Auditor's Responsibility

Our responsibility was to perform an audit of the accompanying con-

solidated financial statements and to express an opinion and the re-

port on whether the consolidated financial statements present, in all 

material respects, a true and fair view of the Group’s financial position 

and its financial results in accordance with the regulations and the ap-

plicable accounting policies and on the correctness of the accounting 

records constituting the basis for their preparation.

We conducted our audit in accordance with section 7 of the Ac-

counting Act and International Standards on Auditing as adopted by 

the National Council of Certified Auditors as the National Standards 

on Audit and Assurance. Those standards require that we comply with 

ethical requirements and plan and perform the audit to obtain reason-

able assurance about whether the consolidated financial statements 

are free from material misstatement.

An audit involves performing procedures to obtain audit evidence 

about the amounts and disclosures in the consolidated financial state-

ments. The procedures selected depend on the auditor's judgment, 

including the assessment of the risks of material misstatement of the 

consolidated financial statements, whether due to fraud or error. In 

making those risk assessments, the auditor considers internal control 

relevant to the Group's preparation and fair presentation of the con-

Michał Mastalerz
Registered Auditor to the Group,  

Key Registered Auditor No. 90074
Kraków, 16 March 2016

To the Shareholders and the Supervisory Board of Capital Group of Grupa Kęty S.A.

solidated financial statements in order to design 

audit procedures that are appropriate in the cir-

cumstances, but not for the purpose of expressing 

an opinion on the effectiveness of the entity's internal control. An audit 

also includes evaluating the  appropriateness of accounting policies 

used and the reasonableness of accounting estimates made by man-

agement, as well as evaluating the overall presentation of the consoli-

dated financial statements.

We believe that the audit evidence we have obtained is sufficient 

and appropriate to provide a basis for our audit opinion.

Opinion
In our opinion, the accompanying consolidated financial statements 

in all material respects:

a.  give a true and fair view of the Group’s financial position as at 31 De-

cember 2015 and its financial performance and its cash flows for 

the year from 1 January to 31 December 2015, in accordance with 

the International Financial Reporting Standards as adopted by the 

European Union;

b.  comply in terms of form and content with the applicable laws, in-

cluding the Decree of the Minister of Finance dated 19 February 

2009 on current and periodic information provided by issuers of 

securities and the conditions of recognizing as equal information 

required by the law of other state, which is not a member state (“the 

Decree” – Journal of Laws of 2014, item 133); 

c.  have been prepared on the basis of correctly maintained consolida-

tion documentation.

Report on Other Legal and Regulatory Requirements
Opinion on the Report on the Group’s operations

The information contained in the Report on the Group’s operations 

for the year from 1 January to 31 December 2015 accommodates the 

requirements of article 49 paragraph 2 of the Accounting Act and the 

Decree and is consistent with the information contained in the audited 

consolidated financial statements.

Based on the knowledge of the Group and its environment ob-

tained during our audit we have not identified any material misstate-

ments in the Report on the Group’s operations. 

In the Statement of Corporate Governance, which is a separate part 

of the Report on the Group’s operations, the Group included informa-

tion in accordance with the scope defined in the Decree. This informa-

tion complies with the applicable regulations and is consistent with 

the information contained in the consolidated financial statements.

Auditor conducting the audit on behalf of Pricewaterhouse Coopers 

Sp. z o.o., Registered Audit Company No. 144:
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CONSOLIDATED iNCoMe stAteMeNt  
(in thousand pLn)

CONSOLIDATED stAteMeNt oF CoMpReHeNsiVe iNCoMe 
(in thousand PLN)

INCOME STATEMENT
01.01.2015 

– 31.12.2015

01.01.2014  

– 31.12.2014

Total operating income, including: 2 045 446 1 835 161

Sales revenue   2 027 146 1 819 552

Other operating income  18 300  15 609 

Share of net profit of entities accounted for using the equity method 1 515 (111)

Change of inventories of finished goods and work in progress (8 321) 36 448

Cost of manufacturing products for own needs  12 065  11 008 

Total operating costs, including: (1 806 264) (1 657 991)

Depreciation/Amortisation  (91 711)  (84 696) 

Consumption of materials, energy and the value of goods and materials sold (1 222 086)   (1 127 128)

External services  (173 597)  (150 984) 

Taxes and charges  (13 831)  (12 352) 

Employee benefits  (272 177)  (246 682) 

Other operating costs (32 862)  (36 149) 

Net profit on operating activities  244 441  224 515 

Finance income 1 120  1 313 

Finance costs   (16 079)  (23 969) 

Profit before tax  229 482  201 859 

Income tax expense  (19 669)  (32 828) 

Net profit on continuing operations  209 813  169 031 

Attributable to non-controlling shareholders  0  0 

Attributable to the parent’s shareholders 209 813  169 031 

Earnings per share attributable the parent’s shareholders (PLN)   

Basic   22.27  18.03 

Diluted  22.25  18.00 

01.01.2015 

– 31.12.2015

01.01.2014 

– 31.12.2014

Net profit for the period 209 813 169 031

Other comprehensive income to be charged to profit or loss (7 084) (4 357)

Cumulative translation adjustment  (324) (6 778)

Valuation of cash flow hedging instruments  (4 256) 183

Result from cash flow hedge  (3 310) 2 273

Income tax related to other comprehensive income to be charged to profit or loss  806  (35) 

Other comprehensive income not to be charged to profit or loss 156 (2 304)

Actuarial gains/losses  192  (2 845) 

Income tax related to other comprehensive income not to be charged to profit or loss (36)  541 

Comprehensive income for the period 202 885 162 370

Comprehensive income attributable to:

Non-controlling shareholders 0 0

Parent’s shareholders 202 885 162 370
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CONSOLIDATED BALANCe sHeet 
(in thousand pLn)

ASSETS  31.12.2015 31.12.2014

I. Non-current assets   1 140 961  1 016 520 

Property, plant and equipment  947 657  851 945 

Intangible assets  57 883  52 839 

Goodwill  19 866  17 561 

Investment properties  11 927  12 398 

Other investments  1 823  251 

Long-term receivables 29 243 17 442 

Deferred income tax assets 72 562  64 084 

II. Current assets  817 731  780 988 

Inventories  323 330  308 483 

Current tax receivables  4 315  2 162 

Trade and other receivables  415 183  401 896 

Short-term investments  71  87 

Derivative financial instruments  2 128  1 930 

Cash and cash equivalents  72 704  66 430 

Total assets 1 958 692 1 797 508

EQUITY AND LIABILITIES 31.12.2015 31.12.2014

I. Equity  1 278 843  1 203 232 

Share capital  67 505  67 352 

Share premium  22 043  14 512 

Non-registered capital from the issue of shares  0  1 601 

Capital from share based payments  13 959  11 244 

Result from cash flow hedging transactions  (1 872)  1 438 

Capital from the valuation of hedging instruments  (3 925)  (475) 

Capital from the valuation of property, plant and equipment  3 003  3 174 

Retained earnings  1 205 976  1 131 908 

Cumulative translation adjustment  (27 846)  (27 522) 

Equity attributable to the parent’s shareholders 1 278 843  1 203 232 

Equity of non-controlling shareholders  0  0 

II. Long-term liabilities 171 553  107 118

Liabilities due to borrowings and finance lease 90 601 23 307

Other liabilities  2 098  1 981 

Provisions  1 188  760 

Provisions due to employee benefits  5 559  5 799 

Deferred income  37 230  38 897 

Deferred income tax liability  34 877  36 374 

III. Short-term liabilities   508 296 487 158

Liabilities due to borrowings and finance lease 224 219 211 855

Income tax liabilities 11 800  10 191 

Trade and other liabilities  239 070  237 653 

Provisions and accruals  21 769  22 844 

Derivative financial instruments  7 857  2 523 

Deferred income  3 581  2 092 

Total equity and liabilities 1 958 692 1 797 508
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CONSOLIDATED stAteMeNt oF CHANges iN eQuitY 
(in thousand pLn)

Attributable to the parent’s shareholders
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Equity as of 1 January 2015   67 352 14 512 1 601   11 244 1 438 (475) 3 174 1 131 908 (27 522)   1 203 232  0 1 203 232

Comprehensive income for the period:  0 0 0  0 (3 310) (3 450)  0 209 969 (324) 202 885  0 202 885

Net profit for the period  0 0 0  0 0 0 0 209 813 0 209 813 0 209 813

Other comprehensive income  0 0 0  0 (3 310) (3 450) 0 156 (324) (6 928) 0 (6 928)

Valuation of share based payments  0 0 0 2 715  0  0  0  0  0 2 715  0 2 715

Transfer due to depreciation/
amortisation  0 0 0  0  0  0 (171) 171  0  0  0  0 

Payment of dividend  0 0 0  0  0  0  0 (136 072)  0 (136 072)  0 (136 072)

Issue of shares 153 7 531 (1 601)  0  0  0  0  0  0 6 083  0 6 083

Equity as of 31 December 2015 67 505 22 043 0    13 959 (1 872) (3 925) 3 003 1 205 976 (27 846)    1 278 843  0 1 278 843

Attributable to the parent’s shareholders
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Equity as of 1 January 2014  67 138  4 563 3 479  10 230  (835)  (623) 3 382   1 058 788 (20 744) 1 125 378  0 1 125 378

Comprehensive income 
for the period:  0 0 0  0   2 273 148  0 166 727 (6 778) 162 370  0 162 370

Net profit for the period  0 0 0  0 0 0 0 169 031 0 169 031 0 169 031

Other comprehensive 
income  0 0 0  0   2 273 148 0 (2 304) (6 778) (6 661) 0 (6 661)

Valuation of share 
based payments  0 0 0 1 014  0  0  0  0  0 1 014  0 1 014

Transfer due to depreciation/
amortisation  0 0 0  0  0  0 (208) 208  0  0  0  0 

Payment of dividend  0 0 0  0  0  0  0 (93 815)  0 (93 815)  0 (93 815)

Issue of shares 214 9 949 (1 878)  0  0  0  0  0  0 8 285  0 8 285

Equity as of 31 December 2014   67 352 14 512 1 601   11 244 1 438 (475) 3 174 1 131 908 (27 522)   1 203 232  0 1 203 232
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CONSOLIDATED CAsH FLoW stAteMeNt  
(in thousand pLn)

CASH FLOW STATEMENT 01.01.2015  
– 31.12.2015

01.01.2014  
– 31.12.2014

CASH FLOW FROM OPERATING ACTIVITIES

 Profit before tax 229 482 201 859

 Adjustments: 95 246 95 575

Share of net profit of entities accounted for using the equity method  (1 515)  111 

Depreciation/Amortisation  91 711  84 696 

Creation/(reversal) of revaluation write-downs  519  1 092 

Profit from net currency translation differences  (184)  565 

Change in the valuation of investment properties  656  0 

(Profit) / loss from the sale of property, plant and equipment  (243)  (408) 

Interest and share of profits  5 096  6 221 

Proceeds/(expenses) related to hedging instruments charged to equity  (3 307) 2 273

Costs of share based payments  2 715  1 014 

Valuation of currency forwards/futures  (302)  21 

Other items (net)  100 (10)

 Cash flow from operating activities before the change of working capital  324 728 297 434

Change in inventories  (14 847) (69 171)

Change in net receivables  (11 706) (13 166)

Change in short-term liabilities, except for loans 4 448  43 805

Change in provisions  (662)  2 417 

Change in deferred income  (1 988)  (2 091) 

Net cash generated from operating activities 299 973 259 228

Tax paid  (32 581) (28 333)

 Net cash from operating activities 267 392 230 895

CASH FLOW FROM INVESTING ACTIVITIES

(+) Proceeds:  1 267 1 032

Sale of intangible assets and property, plant and equipment  1 232 1 000

Sale of financial assets 0 18

Interest received 14 14

Other proceeds 21 0

(-) Expenses: (207 302) (96 832)

Acquisition of intangible assets and property, plant and equipment (194 981) (92 249)

Acquisition of interests in associates 0 (339)

Expenditure on acquisitions of other entities (12 321) (4 163)

Cash loans granted 0 (81)

 Net cash from investing activities (206 035) (95 800)

CASH FLOW FROM FINANCING ACTIVITIES

(+) Proceeds:  213 863 66 491

Net proceeds from the issue of shares  7 685 6 683

Proceeds from borrowings  206 178 59 808

(-) Expenses:  (268 946) (210 277)

Dividends and other payments due to owners  (136 059) (93 808)

Repayments of borrowings  (127 442) (109 945)

Finance lease rentals  (216) (98)

Interest  (5 229) (6 426)

 Net cash from financing activities (55 083) (143 786)

 Total net cash flow: 6 274 (8 691)

– change in cash due to currency translation differences 0 0

Cash and cash equivalents at the beginning of the period 66 430 75 121

Cash and cash equivalents at the end of the period 72 704 66 430
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INDICATOR AND ITS DESCRIPTION
PAGE NUMBER IN 

THE REPORT OF THE 
MAN. BOARD OF 
GRUPA KĘTY S.A.*

PAGE 
NUMBER IN 

THE ANNUAL 
REPORT 

GLOBAL 
COMPACT 

PRINCIPLES

PN-ISO 26000:12 
KEY REPORT AREAS

STRATEGY AND ANALYSIS

G4-1 Statement from CEO or equivalent senior position about the relevance of sustainability to the 
organisation and the organisation’s strategy. 2;3;21 4-5; 30-31

G4-2 Description of key impacts, risks, and opportunities. 16-19; 43 -

ORGANISATIONAL PROFILE
G4-3 Name of the organisation. 4 front cover

G4-4 Primary brands, products, and services. 4 3

G4-5 Location of the organisation’s headquarters. 4 front cover

G4-6 Number of countries where the organisation operates, and names of countries where either 
the organisation has significant operations or that are specifically relevant to the sustainability topics 
covered in the report.     

4 3

G4-7 The nature of ownership and legal form. 4-5

G4-8 Markets served, including geographic breakdown, sectors served, and types of customers and 
beneficiaries. 5-6; 16 18-19

G4-9 Scale of the organisation. 4;6 3

G4-10 Total number of employees and workforce by employment type, employment contract type, 
region, and gender. 25 36 principle 1 

G4-11 Percentage of total employees covered by collective bargaining agreements. 26 38

G4-12 Description of the organisation’s supply/value chain. 6-7 -

G4-13 Any significant changes during the reporting period regarding the organisation’s size, structure, 
ownership, or its supply chain. 5; 8 8

G4-14 Whether and how the precautionary approach or principle is addressed by the organisation. 30 50 principle 8

G4-15 Externally developed economic, environmental and social charters, principles, or other 
initiatives to which the organisation subscribes or which it endorses. 21 31

G4-16 Memberships of associations (such as industry associations) and/or national or international 
advocacy organisations. 21 31

IDENTIFIED MATERIAL ASPECTS AND BOUNDARIES

G4-17 The organisational structure of the organisation, including main departments, subsidiaries, 
related parties and joint ventures, indicating which of them are not covered by the report. 5; 35 3; 56

G4-18 Process for defining the report content and the Aspect Boundaries. The implementation of the 
Reporting Principles for Defining Report Content. 36 56

G4-19 All the material Aspects identified in the process for defining report content. 36 56

G4-20 For each material Aspect, report the Aspect Boundary within the organisation. 36 56

G4-21 For each material Aspect, report the Aspect Boundary outside the organisation. 36 56

G4-22 Effect of any restatements of information provided in previous reports, and the reasons for 
such restatements. 36 56

G4-23 Significant changes from previous reporting periods in the Scope and Aspect Boundaries. 36 56

STAKEHOLDER ENGAGEMENT
G4-24 A list of stakeholder groups engaged by the organisation. 22-23 32-33

G4-25 Basis for identification and selection of stakeholders with whom to engage. 22-23 32-33

G4-26 Organisation’s approach to stakeholder engagement, including frequency of engagement by 
type and by stakeholder group, and an indication of whether any of the engagement was undertaken 
specifically as part of the report preparation process.

22-23 32-33

G4-27 Key topics and concerns that have been raised through stakeholder engagement, and how the 
organisation has responded, including through its reporting, indicating the stakeholder groups that 
raised each of the key topics and concerns.

22-23 32-33

REPORT PROFILE
G4-28 Reporting period. 36 56

G4-29 Date of most recent previous report. 36 56

G4-30 Reporting cycle. 36 56

G4-31 Contact point for questions regarding the report or its contents. 36 56

G4-32 36 56

a) 'In accordance' option the organisation has chosen. 36 56

b) GRI Content Index for the chosen option. 36 56

c) Reference to the External Assurance Report, if the report has been externally assured. 36 56

G4-33 Organisation’s policy and current practice with regard to seeking external assurance for the 
report. 
If not included in the assurance report accompanying the sustainability report, report the scope and 
basis of any external assurance provided and the relationship between the organisation and the 
assurance providers.

36 56

SeLeCted iNdiCAtoRs

The table presents selected Global Reporting Initiative (Core) indicators that became the basis for the report. In addition, we 
present our approach to UN Global Compact that we are signatories to, and ISO 26000 implemented in Grupa Kęty S.A.
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GOVERNANCE
G4-34 Governance structure of the organisation, including committees of the highest governance
body, indicating any committees responsible for decision-making on economic, environmental and 
social impacts.

51 7

G4-35 The process for delegating authority for economic, environmental and social topics from the 
highest governance body to senior executives and other employees. 48 -

G4-42 The highest governance body’s and senior executives’ roles in the development,
 approval, and updating of the organisation’s purpose, value or mission statements,strategies, 
policies, and goals related to economic, environmental and social impacts.

21; 51 30; 56 organisational 
governance

G4-51 The remuneration policies for the highest governance body and senior executives 10-11 -

ETHICS AND INTEGRITY

G4-56 Organisation’s values, principles, standards and norms of behaviour such as codes of
conduct and codes of ethics. 21;23-24 34-35

principles 
1, 2, 3, 5, 
7, 8,10

Fair operating 
practices;

Labour practices;
Human rights

G4-57 The internal and external mechanisms for seeking advice on ethical and lawful behaviour, and 
matters related to organisational integrity, such as helplines or advice lines. 23-24 34-35

G4-58 the internal and external mechanisms for reporting concerns about unethical or unlawful 
behaviour, and matters related to organisational integrity, such as escalation through line 
management, whistleblowing mechanisms or hotlines.

23-24 34-35

ECONOMIC
Economic performance
G4-EC1 Direct economic value generated and distributed. 12 9

G4-DMA Management approach to the Economic Performance Aspect. 12 9

Procurement Practices
G4-EC9 Proportion of spending on local suppliers at significant locations of operation. 6-7 -

G4-DMA Management approach to the Procurement Practices Aspect. 6-7 -

ENVIRONMENTAL
Materials
G4-EN1 Materials used by weight or volume. 31 51

G4-EN2 Percentage of materials used that are recycled input materials. 33 51
the environment 

/ Sustainable 
resource use

G4-DMA Management approach to the Materials Aspect 31;33 51

Energy
G4-EN3 Energy consumption within the organisation. 32 52

Water
G4-EN8 Total water withdrawal by source. 32 52

G4-EN10 Percentage and total volume of water recycled and reused. 33 52
the environment 

/ Sustainable 
resource use

G4-DMA Management approach to the Water Aspect. 32 52

Emissions
G4-EN15 Direct greenhouse gas (GHG) emissions by weight. 30-31 50

G4-EN21 NoX, SOX and other significant air emissions by compound type and weight. 31 51

G4-DMA Management approach to the Emissions Aspect. 30-31 50
the environment 

/ Prevention of 
pollution

Effluents and Waste
G4-EN22 Total water discharge by quality and destination. 33 52

G4-EN23 Total weight of waste by type and disposal method. 33 52;53

G4-DMA Management approach to the Effluents and Waste Aspect. 33 53

Compliance
G4-EN29 Monetary value of significant fines and total number of non-monetary sanctions for  
non-compliance with environmental laws and regulations. 34 53

G4-DMA Management approach to the Compliance Aspect. 34 53

Overall
G4-EN31 Total environmental protection expenditures and investments by type. 34 53;54

Environmental Grievance Mechanisms
G4-EN34 Number of grievances about environmental impacts filed, addressed, and resolved through 
formal grievance mechanisms. 34 54

SOCIAL
Labour Practices and Decent Work
Employment

G4-LA1 Total number and rates of new employee hires and employee turnover by age group, gender, 
and region. 25 37

Labour practices 
/ Employment 

and employment 
relationships

G4 LA2 Benefits provided to full-time employees that are not provided to temporary or part-time 
employees. 26 38

G4-LA3 Return to work and retention rates after parental leave, by gender 27 39 principles 
1, 6

G4-DMA Management approach to the Employment Aspect. 25 36 principle 1
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Labour/Management Relations
G4-LA4 Minimum notice periods regarding operational changes, including whether these are 
specified in collective agreements. 26 38 Labour practices / 

social dialogue 

Occupational Health and Safety
G4-LA5 percentage of total workforce represented in formal joint management–worker health and 
safety committees. 28 41

G4-LA6 Type of injury and rates of injury, occupational diseases, lost days, and absenteeism, and total 
number of work-related fatalities, by region and by gender. 28 41

G4-DMA Management approach to the Occupational Health and Safety Aspect. 27-28 41
Labour

practices / Health 
and safety at work

Training and Education
G4-LA9 Average hours of training per year per employee by employee category. 27 40

G4-DMA Management approach to the Training and Education Aspect. 27 40

Labour practices 
/ Human 

development
and training

in the workplace

DIVERSITY AND EQUAL OPPORTUNITY
G4-LA12 Composition of governance bodies and breakdown of employees per employee category
according to gender, age group, minority group membership, and other indicators of diversity. 10 -

G4-DMA Management approach to the Diversity and Equal Opportunity Aspect. 26-27 39 principles 
1,6

Human rights / 
discrimination
and vulnerable 

groups

Equal Remuneration for Women and Men

G4-LA13 Ratio of basic salary and remuneration of women to men by employee category. 27 39 principles 
1, 6

Labour Practices Grievance Mechanisms
G4-LA16 Number of grievances about labour practices filed, addressed, and resolved through formal 
grievance mechanisms 24 40 principles 

2,6

G4-DMA Management approach to the Labour Practices Grievance Mechanisms Aspect. 24 40 principles 
2,6

Human Rights 
Non-discrimination

G4-HR3 total number of incidents of discrimination and corrective actions taken 26 39 principles 
1, 6

G4-DMA Management approach to the Non-discrimination Aspect. 26 39 principles 
1, 6

Human rights / 
discrimination
and vulnerable 

groups
Human rights/ 
due diligence 
Human rights/ 
Fundamental 
principles and 

rights
at work

Human Rights Grievance Mechanisms
G4 HR-12 Number of grievances about human rights impacts filed, addressed, and resolved through 
formal grievance mechanisms 24 35;40 principles 

2,6

G4-DMA Management approach to the Human Rights Grievance Mechanisms Aspect. 24 35;40 principles 
2,6

Society 
Local Communities
G4-SO1 Percentage of operations with implemented local community engagement, impact 
assessments, and development programmes. 29 43-49 principles 

1, 8

G4-DMA Management approach to the Local Communities Aspect. 29-30 43-49 principles 
1, 8

Community 
involvement and 

development 
/ Community 
involvement 
/ Education 

and culture / 
Employment 

creation and skills 
development

Anti-Corruption
G4-SO4 Communication and training on anti-corruption policies and procedures. 27 40

PUBLIC POLICY

G4-SO6 Total monetary value of financial and in-kind political contributions made by the organisation
by country and recipient/beneficiary 24 35 principle 

10

* The report is published on the website: www.grupakety.com



The full version of the financial statements 
is available in an electronic form at:

disclaimer concerning forward-looking 
statements contained in this report

This Annual Report contains forward-looking statements concerning 

Grupa Kęty S.A. or the Capital Group of Grupa Kęty S.A. including (1) pro-

jections of financial results, projections of margins accomplished by par-

ticular business segments of the Capital Group of Grupa Kęty S.A.; (2) pre-

dictions concerning the state of the market on which Grupa Kęty S.A. or 

its subsidiaries operate, including demand, supply, and the competitive 

situation on these markets; (3) plans regarding investment projects and 

the development of particular business segments of the Capital Group 

of Grupa Kęty S.A.; (4) other activities or statements that are “intended”, 

“planned”, “expected” or “proposed”.

Although the Management Board of Grupa Kęty S.A. believes that the 

expectations contained in the said forward-looking statements are justi-

fied, they also reserve that they are based on a number of assumptions, 

which, due to their nature, are subject to certain risks and uncertainties. 

A number of factors may cause actual results, activities or situation differ 

significantly from the plans, predictions and projections described in this 

report. The most critical factors contributing to differences against plans, 

predictions and projections are as follows: aluminium prices on global 

markets; demand and supply on major markets on which the business 

segments or the Capital Group of Grupa Kęty S.A. operate; customs and 

fiscal policy; fluctuating currency exchange rates on the markets on 

which the business segments or the Capital Group of Grupa Kęty S.A. 

operate; availability of bank loans and the interest rates; limited access to 

the basic raw materials. Other factors not mentioned in this disclaimer, 

which may significantly affect the accomplishment of plans, predictions 

and projections included in this report, are not precluded.

Furthermore, it cannot be guaranteed that the assumptions made 

by the Management Board of Grupa Kęty S.A., which are the basis for 

formulating plans, predictions and projections included in this report, 

are correct. Grupa Kęty S.A. reserves the right to modify or rescind all or 

part of the statements concerning the plans, predictions and projections 

included in this report without any notice to the public.
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