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EU business
Grupa Kęty has settled in the European business for good. The results recorded in 2013, 

which was a breakthrough year in this respect, prove this. The value of the sale abroad 

increased by record-breaking 23% and amounted to 624 million PLN, which accounts for 

nearly 40% of total sales value and is the best result in the 60-years history of the Company.

In Poland, the companies of the Capital Group sold ca. 60% of its products, further 30% of the 

products were exported to EU markets, while the remaining 10% of the products were sold 

to other countries in Europe and around the world. Due to such a structure of sale, the Group 

is able to develop in technological and technical terms on the basis of the cooperation with 

international concerns and large companies; and, at the same time, it allows the Group’s 

companies to be leaders of their industries and control the situation on the Polish market. 

The successful sale is the outcome of the excellent operation of the three biggest business 

segments. The credit for this also goes to the new generation of employees, who, owing to 

their experience and knowledge of foreign languages, are able to source more and more 

orders in EU countries and cause their companies – due to a wide range of innovative 

products and state-of-the-art production base – to become an alternative for the biggest 

international concerns.

In this area, the Extruded Products Segment was a leader in 2013; it increased the sale of 

aluminium components and elements to e.g. motorization industry (automotive) and rail 

industries and rail transport by 36%. The Flexible Packaging Segment maintained the high 

growth rate. The increase in the export sale of this segment by 25% was accompanied by the 

title, for the third time running, of the best supplier of fl exible packaging to European plants 

of Nestle. The Aluminium Systems Segment also continued the impressive growth of the sale 

abroad (over 30%). Its modern products in the form of aluminium, facade or window systems 

as well as aluminium roller-blinds and mosquito nets are more and more popular on the 

European market. 

The success on the EU markets is a prelude to our global expansion. The Americas, Asia and 

Africa will soon become – apart from Europe – equally important areas of the activity of the 

Capital Group of Grupa Kęty S.A.

More info:

www.grupakety.com
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OUR PROFILE

Grupa Kęty is the predominant entity for the Capital Group 
composed of five major business segments operating in the 
following areas:

 complex and machined 
components extruded from 
aluminium with narrower 
size tolerances applied in 
the majority of modern 
industries and market 
segments  aluminium 
components used as ve-
hicle parts and accessories 
 aluminium components 
used as critical and safety 
elements of vehicles with 
high energy absorption 
properties  structures and 
bodies of delivery vehicles 
 laboratory tests and 
analyses 

 architectural facade 
systems  building facade 
systems  profiles for 
aluminium structures  
designing customised solu-
tions  ready system-based 
solutions 

 multi-layered high-barrier 
plastic films and laminates 
based on plastics, paper 
and aluminium  high-
-quality packaging printing 
 production of printing 
cylinders 

aluminium facades 
 composite and ceramic 
claddings  aluminium 
joinery  innovative 
specialist products - fire and 
anti-burglary doors  noise 
barriers 

 fittings  aluminium 
casts  plastic and steel 
accessories  machining 
devices  door locks 

Major areas of operation: building industry, 
motorization and automotive industry, 

rail transport, food industry (packaging)
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History with the future

Grupa Kęty

First smelters

Marian Cieślowski and Władysław Tobijasiewicz 
(in the photo: on the left and on the right) 
got hired in ZML „Kęty” somewhere at the 
beginning of 1953, when the place where the 
present plant is located was basically only a 
plot of land. Fortunately, they lived to see the 
60th anniversary of the plant and, to celebrate 
it, they visited the Company’s head office 
in Kęty.

Grand construction

After the war, Kęty became an important 
aluminium industry centre in Poland. As the 
factory got bigger, the city got larger too. 
Not only could employees see new halls in 
the plant, but also new housing estates and 
schools for their children. Many of those 
children work now in Grupa Kęty.

The first league in business

Since the 1990’s, the 
Company has spent over 
1 billion PLN on investment 
projects. Owing to them, 
Grupa Kęty has become sui-
tably modern to successfully 
compete with the biggest 
companies in Europe.

60 trees for the 60th 
anniversary  

The managers of 
Grupa Kęty celebrated the 
Company’s anniversary by 
planting 60 ornamental 
trees (magnolias and sour 
cherry trees) in the park 
in Kęty. 

Towards the end of the 1990’s, 
the Company launched its 
investment projects in the 
economic zone in Tychy, 
where it built modern flexible 
packaging and aluminium 
profiles plants.

years
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MISSION 
For the future...“ensuring the 
development of employees, 

eff ective use of natural resources, 
safety, environmental protection, 
and long-term economic value”

MISSION, VISION AND VALUES 
– together, they map out our horizon and direction. We focus on them 
and endeavour to accomplish them.

VALUESVALUES
Our values comprise moral Our values comprise moral 

standards, ethics and business standards, ethics and business 
culture, innovative solutions and culture, innovative solutions and 

social responsibility refl ecting social responsibility refl ecting 
the way in which Kęty Capital the way in which Kęty Capital 

Group operates.Group operates.

VISION  
“World-class 

company in its 
operation areas”.

Golden and silver medals commemorating the 60th anniversary of the plant



Grupa Kęty is an European 
company, strong owing to 
the export of its products 
and services, with more 
and more recognisable 
brands on EU markets.

Dariusz Mańko

President of the 
Management 
Board
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Grupa Kęty S.A.

Dear Shareholders,

When we were preparing the results 

forecast for 2013, we were afraid that 

it might be another poor year for the 

Polish economy. Then, we were looking for alter-

native ways of compensating for any possible lo-

wer sales revenue. We deemed that larger export 

might be a chance to maintain the growth rate. 

And, we were right. Growing ratios for European 

production in the transport and automotive 

industries, to which we deliver our compo-

nents, turned out to be our allies. Owing to that, 

consolidated foreign sales value in 2013 was 

record-breaking in the history of Grupa Kęty at 

the level of 624 million PLN and was higher by as 

much as 22.8% than in the previous year, at the 

same time accounting for ca. 40% of total sales.

Apart from a broad range of innovative products, 

such good export results were possible owing to 

our employees, their qualifi cations and com-

mitment. Alupol Packaging S.A. was awarded 

by Nestle, for the third time running, with the 

title of the best supplier of fl exible packaging to 

European plants of Nestle, which was a symbolic 

affi  rmation of the successful combination of such 

values, and, at the same time, of the European 

level as regards the quality of manufactured 

products, timely deliveries and know-how.

Owing to the implementation of a bold 

export strategy, we took another big step 

to the future. Today, Grupa Kęty, Aluprof 

and Alupol Packaging are becoming more 

KEY TOPICS:

Growth of the export sale

The title of the best supplier of fl exible 
packaging to European plants of Nestle for 
Alupol Packaging

New contracts with international concerns

60th anniversary of Grupa Kęty

Record-breaking increase in the Company’s 
share price

Assistance to residents of children’s homes 
to help them start their adult lives

LETTER FROM THE PRESIDENT OF THE MANAGEMENT BOARD
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and more distinctive, recognisable and re-

spected brands on European markets.

The accomplishment of the majority of budget 

assumptions was the result of our activity. 

The Company generated 1.59 billion PLN of 

consolidated sales revenue (an increase by 2% 

as compared to 2012) and 153.5 million PLN of 

consolidated net profi t; however, the profi t was 

increased on a one-off  basis by 35.4 million PLN 

as a result of the valuation of the asset due to 

deferred income tax (related to the operations in 

a special economic zone). Our good results were 

appreciated by the participants in the capital 

market, who were eager to invest their fi nancial 

resources in the shares of Grupa Kęty, which, con-

sequently, made the share price soar to record-

-breaking levels, exceeding 200 PLN per share. 

Owing to pretty high profi tability and capitaliza-

tion of the Group, the Company, for the twelfth 

time in its history, will be able to distribute its 

profi t among shareholders and pay the dividend.

In 2013, we celebrated the Company’s 60th 

anniversary. Remembering that the last two 

decades in the history of Grupa Kęty have been 

marked with radical changes and our pursuit of 

modern solutions, today we can say proudly that 

we have won the race. As a result, we feel greater 

power in us, and, at the same time, we are more 

mature and ready to share with others. We have 

been supporting amateur sports clubs for years 

now, advancing the idea of education through 

sport among children and young people. 

The results for 2013 gave us confi dence, and the contracts with 
new premium international concerns convinced us that the 
markets of Europe, Asia and Americas are wide open to us.

Through ‘Grupa Kęty Dzieciom Podbeskidzia’ 

(‘Grupa Kęty to the Children of Podbeskidzie 

Region’) Foundation, we have been helping 

nearly 200 pupils from children’s homes in 

their everyday education, development of 

interests and passions. Pursuant to our motto: 

“For a better start”, we basically try to facilitate 

young people’s start in adult life, engaging 

many of our employees in this noble initiative.

Dear Shareholders,

In conclusion, fi rst and foremost, I would like 

to show gratitude to our Employees for their 

work and excellent results. I would also like 

to thank the Members of the Supervisory 

Board for their professional cooperation, and 

our Shareholders for their trust in us. Owing 

to the results generated in 2013, we are 

enthusiastic about the tasks and objectives 

outlined in the strategy for 2014 and 2015.

624 mill. PLN
value of foreign sales 

in 2013

+ 31%
y/y growth of consolidated 

profi t

Yours faithfully

Dariusz Mańko

Our good results were appreciated by the participants 
in the capital market, who were eager to invest their 
fi nancial resources in the shares of Grupa Kęty, which, 
consequently, made the share price soar to record-
breaking levels, exceeding 200 PLN per share.
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THE COMPANY’S AUTHORITIES

Management Board

Members of the Management Board 
are appointed by the Supervisory 
Board for the joint term of three 
years. Pursuant to the Articles of 
Association, the Management Board 
may be composed of 1-5 members, 
and the remaining Members of the 
Management Board are appointed 
upon the motion of the President 
of the Management Board. The 
Company’s Management Board di-
rected by its President manages the 
Company’s affairs and represents it 
vis-a-vis third parties. Any matters 
related to the management of the 

Dariusz Mańko
Age 46

Position
President of the Management Board, 

Chief Executive Officer

Education
A graduate from the Agricultural Academy 

in Poznań. He also finished the course: 

‘Managing Finances of Enterprises’ at the 

Academy of Economics in Katowice.

In the Management Board
since October 2000

Adam Piela
Age 42

Position
Member of the Management Board,  

Chief Financial Officer

Education
He graduated from the Economic Acade-

my in Kraków (in the field of management 

and accounting) and from the Silesian 

International Business School.

In the Management Board
since January 2006

Career:

 � In Grupa Kęty since 1996
 � Director of the Extruded Products 
Segment until 1999

 � 1999-2005 – CEO and President of 
the Management Board of Aluprof 
S.A.

 � 2000-2005 – a Member of the 
Management Board of Grupa Kęty 
S.A.

 � President of the Management 
Board of Grupa Kęty S.A. since 
2005

Career:

 � 2000-2005 – Director of the 
Controlling Department in the 
Capital Group of Grupa Kęty S.A.

 � 2005-2006 – President of the 
Management Board of Dekret 
Centrum Rachunkowe Sp. z o.o.

 � Member of the Management Board 
of Grupa Kęty S.A. since 2006

 � He has supervised the following 
departments: Finances, Capital 
Supervision, Equity Investments

Company’s affairs, not reserved to 
other authorities of the Company, 
are resolved by the Management 
Board. In particular, the Mana-
gement Board is authorised to 
determine the Group’s strategy; 
approve of the economic and finan-
cial plan; establish, transform and 
wind-up the Company’s business 
units; exercise owner supervision 
over the Group’s companies. The 
Company’s Management Board 
passes resolutions in open voting 
with an absolute majority of the 
votes cast. Particular Members of 

Competences of the Management Board

the Management Board manage the 
areas of the Company’s operations 
assigned to them.

The working procedure of the 
Management Board is determi-
ned in detail in the By-laws of the 
Management Board, adopted by the 
Management Board and approved 
of by the Supervisory Board, which 
are available at www.grupakety.
com/pl/dokumenty-spolki.
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The Supervisory Board exercises 
supervision and control over 
the Company’s activities. The 
Supervisory Board is composed 
of 5–6 members appointed and 
dismissed by the General Meeting 
of Shareholders. The joint term of 
office of the Supervisory Board 
is three years. At least half of the 
members of the Supervisory Board 
should be independent mem-
bers. Independent members of 
the Supervisory Board should be 
free from any connections which 
might substantially influence 
the capacity of an independent 

member to take impartial decisions.

The competences of the Superviso-
ry Board are in particular as follows: 
appointing members of the Ma-
nagement Board and determining 
their remunerations; appointing in-
dependent auditors and supervising 
the Company’s operations. As part 
of its supervising role, the Super-
visory Board, among other things, 
examines the strategic plan and 
the annual budget of the Company 
and of the Capital Group; monitors 
operational and financial results; ex-
presses its consent to incur liabilities 

Competences of the Supervisory Board

by the Management Board; assesses 
the Management Board’s reports on 
the operations of the Company and 
the Management Board’s motions 
concerning the distribution of 
profits or the covering of losses.

The Supervisory Board may appoint 
committees and employees 
responsible for their management. 
The committees are appointed 
to make the current work of the 
Supervisory Board more efficient by 
preparing, on a current basis, draft 
decisions of the Supervisory Board 
concerning its own motions or the 

Position in the Board Composition  
as at 31.12.2013

 In the Board 
since:

Audit  
Committee

Remunerations  
Committee

Chairman Maciej Matusiak 2002 

Vice-Chairman Szczepan Strublewski 2004 

Member Krzysztof Głogowski 1999 

Member Tadeusz Iwanowski 2008 

Member Jerzy Surma 2008 

Supervisory Board

motions submitted by the Mana-
gement Board for examination. 
The following committees of the 
Supervisory Board operate in Grupa 
Kęty S.A.: the Audit Committee and 
the Remunerations Committee.
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SHAREHOLdERS; THE COMPANY AT THE STOCK EXCHANGE

163 PLN
average share price 

in 2013

+53%
annual 
growth

The Company’s shares have been 

quoted at Warsaw Stock Exchange 

since 16 January 1996. In 2013, 

the Company was part of mWIG40 

index, and its share in this index 

was at the level of 3.07%. The 

Company’s share in WIG index is 

0.67%. Throughout the year, the 

share price was on the constant rise 

from the level of ca. 140 PLN and 

reached its peak at the end of No-

vember (228 PLN). In December, the 

share price stabilised at the level 

between 210 PLN and 220 PLN. 

From the perspective of the whole 

year, the average share price was 

ca. 163 PLN, and the diff erence 

between share quotations at the 

beginning and at the end of the 

year was +53%. For comparison 

purposes, in the same period, WIG 

index increased by ca. 7%. The 

Company’s shares were subject to 

the recommendations of seven 

brokerage houses, which, during 

the year, issued the total of a few 

dozen recommendations.

Entity No. of shares 
Share in share capital

(%)

Aviva OFE Aviva BZ WBK 1 691 276 18.14

ING OFE 1610 534 17.27

OFE PZU „Złota Jesień” 921 000 9.88

OFE Bankowy PKO BP 586 929 6.30

Others 4 513 749 48.41

TOTAL 9 323 488 100

Shareholders

as at 31.12.2013

Shareholding structure 
as at 31.12.2013

Share price of Grupa Kęty in 2013 (PLN)
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3,000 shares at the beginning of 

the year to over 6,000 shares in the 

second half of the year.

Traditionally, the Company has 

been paying a lot of attention to 

corporate documentation, which 

is evidenced by the fact that the 

Company’s annual report has won 

yet another honourable mention for 

being the most useful for sharehol-

ders and investors in The Best Annual 

Report 2012 competition.

INVESTOR RELATIONS; DIVIDEND

In 2013, investors were more 

interested in the Company, which 

was reflected in the increase in the 

share price and numerous positive 

recommendations. Analysts and 

managers, when they saw very 

good results generated in 2013 and 

optimistic prospects for the years to 

come resulting from the improved 

macro-economic environment, 

were willing to put the shares of 

Grupa Kęty in their investment port-

folios. Furthermore, the number of 

meetings held by the members of 

the Company’s Management Board 

during the year with representatives 

of financial institutions investing at 

Warsaw Stock Exchange increased 

greatly. There were ca. 60 such mee-

tings, i.e. their number increased by 

almost 100% as compared to 2012.

Being aware that the liquidity of 

shares is an essential element 

affecting the attractiveness for 

potential investors, in April 2013, 

the Company’s Management Board 

decided to sign an agreement with 

Beskidzki Dom Maklerski S.A. con-

cerning the provision of a marker 

maker services for the shares of 

Grupa Kęty S.A. The market maker’s 

activities definitely supported the 

growth of liquidity, which improved 

greatly. For example, when measu-

ring an average volume per stock 

exchange session, it grew from ca. 

WIG40 index

 30.6%
1.01.2013 – 31.12.2013

Net profit (mill. PLN)

Share price of Grupa Kęty vs. WIG and WIG40 indices

EBIT (mill. PLN) EBITDA (mill. PLN)

*  net profit for 2013 was increased with 
the amount of 35.4 million PLN due to 
the valuation of the asset due to deferred 
income tax (operations in a special 
economic zone). Disregarding this one-off 
event, net profit would amount to 126.5 
million PLN.

The PRINCIPLES by which the 
Management Board of Grupa 
Kęty S.A. is guided in the com-
munication with participants 
in the capital market. The most 
important of them are:

The right of the participants 
in the capital market to obtain 
information simultaneously.

Openness – the Company 
does not avoid difficult topics, 
treats the communication 
with the market as a way to 
carry on a dialogue and ex-
change information, and not 
as an ‘unpleasant obligation’.

Reliability – the Company 
strives to publish accurate and 
reliable information, without 
omitting important details.

Regularity − the Company 
has been implementing its 
policy regardless of changes in 
business conditions or current 
economic results, or in the 
case of difficult situations for 
the Company.

Current updates – the Com-
pany publishes information as 
soon as possible after it was 
obtained.

DIVIDEND

476.9* mill. PLN
total for 2001-2013

COMMUNICATION

61
meetings with participants 

in the capital market 

SHAREHOLDERS

183 institutional 
shareholders from 
20 countries
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aluminium price  2050 USD/ton

avg. USD exchange rate 3.30 PLN

avg. EUR exchange rate 4.12 PLN

EUR/USD relation 1.25

GDP growth 2.5 %

RESULTS FORECAST FOR 2014

The Management Board is projecting that 
consolidated operating profit will amount to 
166.6 million PLN. The main factors affecting 
its level will be as follows: the increase in sales 
volume and improved profitability in the Buil-
ding Services Segment. The expected balance 
on financial activity in 2014 will amount to -16 
million PLN and is based solely on the calcula-
tion of loan costs. As a result, consolidated net 
profit will amount to 126.5 million PLN. 

The Company assumes that, in 2014, the global economy will improve 
further. As a result, all segments of the Capital Group forecast better 
results, both as regards sales revenue and operating profit.

Financing

According to the Company’s estimates, at the 
end of 2014, the interest-related debt due to 
bank loans and leasing will amount to ca. 334 
million PLN, so it will be higher by ca. 67 million 
PLN than at the end of 2013, mainly due to a ma-
jor investment programme (143.2 million PLN), 
the assumed dividend payment (pursuant to the 
adopted policy) and the needs related to the fi-
nancing of the working capital. The Management 
Board expects that the credit lines held by the 
companies of the Capital Group along with the 
cash generated during the year satisfy the needs 
for the financing of the assumed expenditure.

In 2013, thus two years prior to the planned 
termination of the development strategy by 
2015, two out of the three biggest segments 
have accomplished, or are close to the accom-
plishment of, the strategic assumptions made in 
2010. The remaining segments continue activities 
aiming at the accomplishment of the strategy, 
which is reflected in the objectives of the 2014 
budget. Therefore, the Management Board of 
Grupa Kęty S.A. is optimistic about the Company’s 
prospects for the forthcoming years. The Com-
pany assumes that, in 2014, the global economy 
will improve further. As a result, all segments of 
the Capital Group forecast better results, both as 
regards sales revenue and operating profit. On 
the basis of adopted assumptions concerning the 
prices of raw materials and currency exchange 
rates, particular segments are forecasting the 
following sales revenues in 2014:

* forecast

**  ca. 26.5 million PLN are payments carried forward from 
investment projects in 2013

Figures projected for 2014 (mill. PLN)

Segment
Forecasted sales 

(mill. PLN)
Growth

EPS 698 (+10%)

ASS 618  (+5%)

FPS 382 (+3%)

BSS 151 (+14%)

BAS 45 (+13%)

The Management Board of Grupa Kęty S.A. 
hereby points out that net profit for 2013 was 
increased with the amount of 35.4 million 
PLN due to the valuation of the asset due to 
deferred income tax (business activities in 
a special economic zone). Disregarding this 
one-off event, net profit forecasted for 2014 is 
higher than the figure recorded in the previous 
year by 4%.

The above forecasts have been prepared 
assuming the following ratios:



2744 
employees

3341 
employees

3446 
employees

2009 2013 2014

* including 46.4 million PLN of subsidies from EU funds

Base 2009 Implementation in 2013 Objectives for 2014

433
mill. PLN

576
mill. PLN
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base in 2009 objectives by 2015 implementation in 2013 forecast for 2014

Sales growth (mill. PLN) 1110 
up to

1 900
1 594

(84% of the plan)
1 735

(91% of the plan)

EBITDA
(mill. PLN) 189 325 231,6

(71% planu)
250,5

(77% of the plan)

Employment 2 744 
employees

 3 682
 employees

3 341
(91% of the plan)

3 466
(94% of the plan)

Dividend payment 
since 2010 (mill. PLN) up to 40% of net profi t

incrementally

176
incrementally

240

Operating cash fl ow
(mill. PLN)

stable
incrementally

606
incrementally

780

Investment project 
since 2010 (mill. PLN)

530 incrementally

433*
incrementally

576*

The data concerning the development strategy by 2015 in the 
fourth year of its implementation are very optimistic. In 2013, two 
out of the three biggest segments have already accomplished 
the strategic objectives made in 2010 as regards operating activi-
ties. However, the biggest optimism is based on the fi gures con-
cerning foreign sales, as not only have the three largest segments 
accomplished the objectives in the area of export sale, but they 
also have exceeded them signifi cantly. For example, the value of 
the export of the Flexible Packaging Segment to the market of 
Western Europe increased in four years by 300% (the projected 
growth by 2015 was at the level of 60%). Having regard for the 
strong upward trends in export, it is, in general, a very positive 
sign for the future. The situation on the Polish market is more dif-
fi cult; therefore, the related forecasts are less optimistic, although, 
taking into account the fi rst symptoms of better business condi-
tions in Poland, segments should accomplish their objectives in 
this area without greater problems.

The remaining segments continue activities aiming at the accom-
plishment of the strategy, which is refl ected in the objectives of 
the 2014 budget. Therefore, the Management Board of Grupa 
Kęty S.A. is optimistic about the Company’s prospects for the fort-
hcoming years. The Company assumes that, in 2014, global eco-
nomy will continue to improve, which will lead to better results 
of segments both as regards sales revenue and operating profi t.

THE PROGRESS OF THE IMPLEMENTATION OF THE STRATEGY FOR 2010-2015

dEVELOPMENT STRATEGY BY 2015/YEAR FOUR

mill. 
PLN

mill. 
PLN

mill. 
PLN1110 1594 1735

Actual vs. forecasted sales revenue

Employment

Investment projects

2009 actual fi gure 2013 forecast 2014
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COMMUNICATION AND AWARDS

Forbes Diamond 2014
Grupa Kęty S.A. is in the prestigious group of the 
companies awarded, in 2014 by Forbes monthly, with 
a Diamond for the enterprises which, in the last three 
years, have been increasing their value the fastest.

The list of Forbes Diamonds was compiled with the 
participation of Forbes monthly and Bisnode Polska 
consulting company on the basis of a Swiss method of 
measuring the value of companies, having regard for 

fi nancial results and assets value. The valuation took into 
consideration such data as sales, net profi t, the value of 
fi xed assets, inventories, receivables and capital expendi-
ture. The ranking has been divided into three categories 
according to revenues generated in 2012: 5-50 million 
PLN; 50-250 million PLN; and over 250 million PLN. Gru-
pa Kęty has been classifi ed in the last category.

‘Employer – Safe Work Organizer’
Grupa Kęty S.A. received the award of the District 
Occupational Health and Safety Offi  cer for the second 
place in Małopolskie region in the contest: ‘Employer – 
Safe Work Organizer’, in the category of enterprises with 
more than 251 employees.

The representatives of the National Labour Inspectorate 
examined such issues as the implementation of new 
standards related to, e.g. quality and environment mana-

gement, H&S and the application of modern IT systems. 
In these areas, Grupa Kęty has accomplished a lot, as it 
boasts such certifi cates as ISO 9002, ISO 14001 and ISO 
18001, and Baan integrated IT system. This is already the 
fourth award for the Company from the National Labour 
Inspectorate. In 1998, 2000 and 2005, the Company 
was awarded an honourable mention in the contest: 
‘Employer – Safe Work Organizer’.

The Best Annual Report 2012
The annual report published by Grupa Kęty is already a 
real brand on the market. In the eighth edition of ‘The 
Best Annual Report 2012’ competition, it was awarded, 
for the fourth time (out of eight editions) an honourable 
mention for “being the most useful for shareholders”.

The promotion of annual reports of listed companies 
which are the best from the point of view of their use-
fulness for shareholders and investors, i.e. the reports on 
the basis of which one can make investment decisions 

against a relatively low risk, is the objective of this com-
petition, which has been organised for eight years now 
by Instytut Rachunkowości i Podatków (Accounting and 
Tax Institute) in Warsaw. In this category, the annual re-
port of Grupa Kęty has been unrivalled for years. In eight 
editions of the competition, we have been awarded 
honourable mentions in this category for 2006, 2009, 
2010 and 2012.
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GRUPA KĘTY – A BRIEF PRESENTATION

Export sales (mill. PLN)

Sale structure (mill. PLN)
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bUSINESS SEGMENTS

BUILDING SERVICES BUILDING ACCESSORIES

Goleszów near Cieszyn

Dispersed market; several dozen private 
companies with annual turnovers not 

exceeding 40-50 million PLN 

Roto, Winkhaus, G-U, Maco, Siegenia, 
Assa Abloy, Vorne

Złotów near Poznañ

Segment:

Main locations:

Brands:

Employees:

Sales value:

Competition:

EXTRUDED PRODUCTS ALUMINIUM SySTEMS FLEXIBLE PACKAGING

Kęty, Tychy, Kiev

Sapa
Yawal and Final (Yawal Group) 

Eurometal, Cortizo, Kaye Aluminium 
Extral Aluminium and Aliplast

Sapa Building System, Schüco 
Hydro Building System, Ponzio, Yawal 

Aliplast, Blyweert, Heroal 
Alukon, Reynaers

Amcor, Constantia Teich 
Mondi Packaging, Suominen Polska 

Fuji Seal Polska

Bielsko-Biała, Opole, 
Manchester, Ostrava, Budapest

Kiev, Schwanewede
Kęty, Tychy

Segment:

Main locations:

Brands:

Employees:

Sales value:

Competition:
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ExTRUdEd PRODUCTS (EPS)

The Company has been implementing the objectives and tasks 
of the adopted corporate strategy through the cooperation with 
prospective automotive and transport industries, owing to which, it 
invests in the most advanced technologies in its own press shops.

SUCCESS ON EU MARKETS

In 2013, the Extruded Products Segment (EPS) 

recorded high growth rate for export and an 

increase in the share of highly-processed products 

in total output. The segment’s export sales increa-

sed as compared to last year’s figures by as many 

as 36%, despite the overall difficult situation in the 

industry and in the economy in Western Europe 

that could be felt in the first half of the year. And, it 

was Western Europe that became the priority sale 

direction for the EPS for its products (from among 

EU countries, mainly customers from Germany 

were the biggest recipients of aluminium profiles). 

The fast-growing Advanced Aluminium Products 

Plant, which is a certified supplier for multiple 

customers from the automotive industry, contri-

buted greatly to higher export. The annual value 

of its services (profiles prefabrication) is already at 

the level of ca. 60 million PLN and shows a strong 

upward trend. It is a good sign for the future and 

a vital element of the segment’s development 

strategy by 2020.

In the whole 2013, transport industry was the 

driving force behind the sales, as this industry, 

from among other economy sectors, entered the 

phase of speedy revival. The Extruded Products 

Segment, which has its own welding unit in 

Kęty, manufactured e.g. aluminium elements 

and assembly components for buses and rail 

vehicles based on aluminium profiles extruded in 

Kęty, CNC-machined, bar coded and ordered to 

be shipped directly to the customer’s assembly 

line. Aluminium elements of seats for Warsaw 

Underground (Metro) are the products from the 

same group. All in all, Warsaw Underground and 

a very good cooperation with the project owner 

were a strong impulse to invest additional financial 

resources in and develop the aluminium welding 

unit in Kęty, which launched the production of 

new products based on aluminium profiles, and 

the segment was able to expand its product mix. 

The first welded products found their way to the 

rail transport market. These were cable guiding 

panels (cable ducts) for the cabling system for War-

saw Underground and Junction Boxes. Owing to 

the development of the welding unit, the segment 

has offered a unique service to the market. As part 

of this service, now the customers do not have to 

seek an external provider of welding services, but 

KEY AREAS IN 2013 
EXPORT

36% y/y increase in foreign sales

MARKET

Launching deliveries to 
aerospace industry; launching 
the cooperation and signing a 
contract with Diehl Aerospace

TECHNOLOGIES                                                              

Longitudinal welding of up to 
13-metre long profiles

Component for a new car makeComponents/prefabrication



Machines 2%Electrical engineering ind. 4%
Household appliances & tourism 2% 

Other 9%

Interior decoration & advertising 6%

Transport & automotive 20%

Distributors 23%

Building ind. and joinery 34%

 

 
 

Tychy
Kęty

Kiev
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36%
increase 

in sale abroad

only purchase a complete product 
in Grupa Kęty (profi les plus welded 
components).

The fi rst orders were completed for 
customers from rail transport indu-
stry and further orders came from 
the automotive industry, including a 
collaborative project concerning the 
production of a ready component 
for a new Audi model comprising 
multiple elements of machining 
and precise welding. However, one 
should emphasize that automo-
tive companies continued to be 
key customers of the segment, 
purchasing highly-processed 
products. Some of them even 
agreed to engrave the Company’s 
logo on aluminium components 
originating from Grupa Kęty, which 
is the evidence of the global scale of 
the operations and appreciation for 

Sale by industries

Grupa Kęty brand among coope-
rating companies from the motor 
business. Automotive industry is 
especially important for the seg-
ment, as, due to its innovative natu-
re, it contributes to the continuous 
development of the segment itself, 
which, due to the implementation 
of new production technologies 
and new products, is becoming 
a more and more attractive and 
competitive supplier on the market. 
Therefore, the Extruded Products 
Segment has been thinking, in this 
area, about further fast growth and 
further investment projects. Its 

plans comprise the expansion of 
the production capacity and further 
upgrades of the machines base, as 
the market is not limited only to 
automotive and transport industries, 
and aerospace industry, for example, 
has a great potential.

INNOVATIVE PRODUCTS

The customers purchasing extruded 
products are less and less interested 
only in aluminium profi les, but they 
more often seek precise parts made 
from them and manufactured to 
meet customers’ requirements. 

Export

Export areas

Plants

Other countries
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Extruded products (EPS) (cont.)

Thus, the Extruded Products 
Segment prepared itself for the 
production of highly-processed 
customized products. The complete 
process (a profile manufacturing, 
CNC machining and assembly) of 
producing LED lamps in aluminium 
casings is an example of such pro-
duction type. Their foreign manu-
facturer commissioned the whole 

order from the plant in Kęty and 
only sent in labels with its brand. 
Such complete services to custo-
mers are the driving factor in terms 
of the success on export markets, 
which is decisive in building the 
competitive edge of the segment 
against other manufacturers of 
aluminium profiles. The export sale 
to other customers has also been 
on the rise. In the second half of the 
year, we noticed the first signs of 
the economic revival in Europe, and 
many customers, particularly local 
distributors who know the market 
well and are able to take earlier 
operating activities in order to grow 
sales, enhanced their activities.

As a result, the export sales value of 
the EPS amounted to 196 million 
PLN and was up by as many as 36% 
than the year before. The segment 
sourced multiple new customers, 
mainly on the biggest export 
market in Germany (110 million 

PLN of sales). One can also say that, 
in 2013, the segment participated 
in ‘environmental responsibility’ 
programme, as two new products 
which came in with new customers 
were dedicated to ecology and en-
vironmental protection. A new type 
of innovative photovoltaic panels is 
the first of them, and the segment 
delivers the construction profile 
for frames for one of the biggest 
customers on the German market. 
Later, the panels are assembled on 
the so-called photovoltaic farms all 
over the world, which form solar 
power plants in the USA or RSA.

In the second product, the profiles 
from Grupa Kęty are used as heat 
exchangers. The application is 
typical, but the product is untypical, 
as these are ecological gas boilers.

It turns out that one can develop an 
ecological heating technology using 
aluminium profiles. The company 
which purchases profiles in Grupa 

Ecological technologies Aluminium welding Tests and research

The Segment participated in ‘environmental responsibility’ 
programme by delivering aluminium profiles to customers 
supporting the development of ecological technologies.



Building industry

Rail transport

Electrical engineering ind.

Automotive industry
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Kęty is a leader on the market of 
such heating systems.

New customers have been growing 
also in the electrical engineering 
industry. Aluminium pipe connec-
tors for industrial cables, which are 
further applied in practice in many 
market segments, were a new 
export product. They were used 
the most often in power industry, 
industrial automation industry, rail 
transport, building industry and air-
port equipment industry. Moreover, 
the market segment of distribution 
and trade was very active, which 
would prove that the companies 
from this sector, already seeing the 
demand from the market, wanted 
to fill their warehouses so as to 
discount profits later. That would 
point to lasting improvement of the 
business conditions in Europe in the 
nearest future.

MARKET

The results on the Polish market 
were not as impressive as in the 
case of export sale. Prolonged 
winter, which affected the sensitive 
industries (building & construction 
industry, household appliances 
& tourism, interior decoration & 
advertising, and distributors), where 
the segment has many important 

Industries

The second half of the year brought about the revival in all market 
segments, and Polish companies increased the number of orders 
launching the production of proprietary products for export.

customers, was the most critical fac-
tor here. The slump in key industries 
resulted in worse results of the sale 
in the first half of the year. The se-
cond half of the year brought about 
the revival in all market segments, 
and Polish companies increased 
the number of orders launching the 
production of proprietary products 
for export. The fact is also corro-
borated by macroeconomic ratios 
for the GDP growth for the third and 
fourth quarters of 2013 at the level 
of +1.9% and +2.9% respectively. In 
2014, the EPS projects similar gro-
wth rate of ca. +3%. And, bearing 
in mind long-term projections, the 
growth rate in 2015 is supposed to 
reach +4.0%.

Grupa Kęty is an indisputable 
Polish leader in the segment of the 
production of aluminium profiles. 
This did not change even after the 
merger of the two biggest, after 
the EPS, manufacturers of shapes. 
Of course, the competitors tried to 
take advantage of the transitory 
chaos on the market related to 
the merger of the two entities and 
endeavoured to regain their market 
positions, using, to this end, the 
simplest tool, i.e. price pressure, 
which was supposed to secure new 
customers for them and help them 
gain new shares in the market. It 
was not the case.

2013

2012

2011

2010

2009

631.4

587.6

597.2

501.5

357.7

Sales revenue (mill. PLN)

SALE IN THE EAST

In 2013, Alupol LLC in Ukraine 
accomplished 5% sale growth in 
terms of volume; sale growth rate 
was somewhat on the decrease, 
which resulted, among other things, 
from the political events observable 
already in November 2013, which 
stifled sale towards the end of 
the year. However, in comparison 
to other players on the Ukrainian 
market, Alupol LLC managed the 
situation very well, as the domestic 
output in 2013 decreased by 15% 
against the very fast growing “low-
-price” import, and the sale growth 
rate of Alupol LLC maintained at 
the level of the balanced market, 
i.e. at 5%.

The accomplishment of the sale le-
vels was possible due to a very fast 
growing annual sale to the biggest 
customers purchasing systems, an 
increase in the export to Russia and 
Belarus, and a gradual growth of the 
sale to the industries other than the 
building industry.
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ALUMINIUM SYSTEMS (ASS)

The most modern solutions from Aluprof 
support contemporary building industry 

Contemporary building industry means unique 
design and energy efficiency, both in ecological 
and economic terms. Today, it is necessary to cre-
ate self-contained facilities, which get energy and 
water from the environment and which are an 
integral element of the urban fabric. Thus, the future 
of the building industry lies in green technology, 
and aluminium is a modern material which is easily 
becoming an inherent part of the present trends in 
energy-efficient and ecological building industry.

In response to the market needs, Aluprof, owing 
to the close cooperation with designers and con-
tractors, creates and delivers to the market inno-
vative energy-efficient products with the best 
insulating properties optimally attuned to the 
needs and technical requirements of facilities. 
The company’s current strategy is focused on:

 � increasing the knowledge of individual investors 
about energy-efficient buildings;

 � presenting the pluses of solutions from Aluprof;
 � enhancing the image of Aluprof as being an expert 
in the area of energy-efficient solutions and a 
trusted consultant that can be always relied on.

Therefore, in 2013, Aluprof, one of the major ma-
nufacturers of aluminium systems in Europe, be-
came the Ambassador of Passive Buildings. The 
company was awarded with this title by the Polish 
Institute of Passive Buildings and Renewable Energy 
 (‘PIBPiEO’). It means that solutions from Aluprof 
can be successfully applied in passive buildings.

 
MARKET

In 2013, the building sector in Poland grew slo-
wer on the whole. This resulted from a few factors, 
including the decrease in the value of the building 
and assembly market, the suspension of the con-
struction of a few critical facilities, or mounting 

In response to the market needs, Aluprof, owing to the close cooperation 
with designers and contractors, creates and delivers to the market 
innovative energy-efficient products with the best insulating properties.

financial problems of customers. As a result, the 
sales on the Polish market of aluminium systems 
for the building industry decreased by 7% as 
compared to the corresponding period in 2012.

Commercial activities on the Polish market were 
focused on network and export companies. Due to 
their expansive sale to foreign markets, more and 
more hardware from ALUPROF finds its way also 
to private customers. For this group, Aluprof has 
been launching and modifying products, especially 
those with the best parameters for energy-efficient 
buildings: windows, roller-blinds, mosquito nets, or 
panel entrance door and MB – SUNSHADES alumi-
nium shutters (photo) added to the offer in 2013.

Despite the adverse market situation, the company’s 
systems have been applied in numerous modern 
as well as energy-efficient facilities in Poland and 
abroad, including Concept Tower in Warsaw, which 
is the first facility in Poland with double LEED and 
BREEAM certification; Pomorski Science and Techno-
logy Park in Gdynia; Double Tree by Hilton in Łódź; 
Lexington in New York; Program Centre in Hungary; 
De Montfort University in Great Britain or Galeria 
Katowicka Mall, which attracts one’s attention not 
only due to the facade that changes colours, but also 
owing to the huge glass dome and ribbon-shaped 
skylights developed especially for this project.

Aluprof became the Ambassador 
of Passive Buildings. The title was 
awarded by the Polish Institute of 
Passive Buildings and Renewable 
Energy (‘PIBPiEO’), which has been 
operating in Poland since 2004 
and is the only institution in Poland 
that holds the accreditation of the 
German Institute of Passive Houses 
in Darmstadt (Passivehaus Institut 
Darmstadt).

Top Builder 2014 for MB-TT50 
facade system

Awards and titles 

 � Hardware Market Leader in 
the category: ‘the supplier of 
aluminium systems in 2013’

 � Consumers’ Quality Leader
 � Forbes Diamonds 2014
 � Pearl of Polish Economy
 � Building Company of the Year 
2013
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sale value

200

30%

Export

Operation areas

Plants in Poland

Company’s 

businesses

Poland 61%

Export 39%

Sale of Aluprof S.A.: roller-blinds, 
gates and mosquito nets

PRODUCTS 

The methods of arranging public 

space, especially offi  ces and 

shopping malls, have changed a 

lot recently. Only 10-15 years ago, 

shopping malls were places for 

shopping only, and ‘open space’ 

arrangement was predominant in 

offi  ces. However, today, in the case 

of malls, it is more important to ‘be 

there’ and, in offi  ces, their owners 

saw the need to increase the com-

fort of work. How to divide space 

without losing its open character?

Aluprof launched MB-EXPO 

systems, which make it possible to 

create stylish glass partition walls 

used to build internal partitions 

and all-glass doors. They divide 

the space without restricting the 

view; thus, they comply with all 

assumptions and requirements for 

shop windows in contemporary 

shops. One version of the system, 

i.e. MB-EXPO Mobile, is used to 

build segments of hinged, double 

acting, park and folding doors. 

Aluprof also introduced ventilated 

rainscreen facades – EXTRA-
BOND and EXTRABOND FR.

Ventilated facades make it possible 

to improve the thermal insula-

tion and acoustic properties of 

buildings. They are applied both 

in new and upgraded facilities. 

Apart from near-perfect insula-

tion, they have multiple other 

pluses, e.g. they are durable, 

modern and easy to assemble.

In 2013, MB – 70RC4 windows, as 

the only Polish aluminium windows, 

were graded in class 4 for burglary 

resistance. In 2013, ALUPROF conso-

lidated its position of an indispu-

table leader in Poland with its 45% 

share in the market of aluminium 

systems for the building industry. It 

is evidenced by awards and titles.

ROLLER BLINDS 

The energy-effi  cient building 
industry is based on minimum 
energy loss. Each construction 
phase and each applied solution 
matter. Roller-blinds are one of the 
methods of improving the energy-
-effi  ciency of buildings, and, in 
addition, they may transform even 
an old facility, giving it a new quali-
ty. Aluprof focuses on building and 
promoting a strong Polish brand, 
consolidating its leading position 
in the industry of roller-blinds, 
roll-up gates and mosquito nets.

On the internal market of 
roller-blinds systems, Aluprof S.A. 
recorded an increase as compa-
red to the previous year by 6.0%. 
Owing to its accomplishments, 
Aluprof reinforced its indisputable 
leading position as regards the 
distribution of roller-blinds systems 
and roll-up gates; at the same time, 
they became the basis for the 
optimistic perception of sale plans 
for 2014. Today, Aluprof estimates 
ca. 75% of the Polish market.

 

EXPORT 

Export growth rate in 2013 as com-
pared to the sale in the previous 
year was at the level of 130%. The 
results of Aluprof on international 
markets are an eff ect of entering 
additional markets, winning large in-
vestment projects, adjusting the of-
fer to particular markets, launching 
new products and developing trade 
structures. On multiple markets in 
Europe, in 2013, Aluprof is more 
and more often perceived as a big 
and trustworthy partner, which is 
refl ected in growing sales. At the 
same time, it is clearly visible that 
high-quality architectural systems 
from Poland fi nd their recipients 
on new markets such as Belgium, 
the Netherlands, Estonia, Lithua-
nia and the Kaliningrad Oblast. 
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Aluminium systems (ASS) (cont.)

CERTIFIRE fire certificate 
from Exova for the UK 
market

On many markets in Europe, Aluprof is 

perceived as a big and trustworthy partner, 

which is reflected in growing sales

The customers’ trust in Aluprof 
brand perceived as an alternative to 
recognized European brands (such 
as Schueco, Wicona or Reynaers) 
is on the rise. The company has 
been winning more and more 
significant contracts for facilities.

The most important export-related 
accomplishments are as follows:

 � the development of sale in 
Denmark;

 � an increase in sale in the Czech 
Republic and Slovakia by ca. 
48 million PLN;

 � high sale growth rate for the UK 
market at the level of 70%, ca. 
17.7 million PLN.

At the same time, the company 
obtained a few crucial certifica-
tions for its products on foreign 
markets. As the first and the only 
systems provider in Great Britain, 
it offers fully certified fire systems. 
The systems from Aluprof were 
granted CERTIFIRE certificate issued 
by EXOVA that guarantees the best 
parameters of products complying 
with the latest industry standards 
and recognised for their contem-
porary design and the highest 
quality of technical solutions.

Aluprof is in the middle of a 
few important validation pro-
cesses for Aluprof systems, 
e.g. in Belgium and France.

Sweden and Latvia are completely 
new markets whose development 
along with the first sale transactions 
will be continued in 2014.

INNOVATION AND PROJECTS

The construction of a new warehou-
se hall in Bielsko-Biała with the area 

of 16,735 square meters was the big-
gest investment project in Aluprof 
S.A. in 2013. The hall will be used to 
prepare materials for transport. It will 
be fitted with a system of racks, for-
klifts and overhead travelling cranes 
used in the process of picking orders.

In addition, in 2013, the exis-
ting production hall and the 
raw materials warehouse were 
modernized. The process comprised 
the construction of a two-storey 
lockers segment for employees, 
the replacement of roof skylights in 
the warehouse and the launch of a 
new low-voltage switching station.

In 2014, the company will begin 
the construction of the so-
-called ‘connecting building’, i.e. 
an additional building with the 
area of 1,715 square meters. In 
the future, it will house another 
varnishing line, this time with a 
vertical profiles varnishing system.

The company is planning to launch 
a new chemical treatment centre 
to prepare and protect the surfaces 
of profiles prior to varnishing, and 
to set up a neutraliser which will 
make it possible to treat effluent 
from production processes.

To effectively store and pick acces-
sories, the company intends to use 
LogiMat vertical lift. In addition, to 
improve the warehouse mana-
gement process, Baan computer 
system is to be expanded.

New machines (for packing varnished 
profiles), forklifts, cars and computer 
hardware will be purchased.

In 2014, the company also intends 
to expand the production, storage 
and office area in Opole.

All investment projects aim at ta-
ckling the continuous development 
of the company and ensure an even 
more efficient customer service.

MB-SUNSHADES shutters

MB-OFFICE

EXTRABOND and EXTRABOND 
FR ventilated rainscreen facades

Skylights, MB-SR60N roofs
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Projects:

1. Pomorski Science and 
Technology Park, Gdynia

2. Galeria Katowice Mall
3. Program Centre, Hungary
4. Double Tree by Hilton, Łódź
5. Ambassador, Warsaw
6. Nanotechnology Centre at 

the University of Rzeszów
7. Lexington Avenue, USA

Alchemia, Gdańsk Hilton Hotel, Kiev Libra Business Center, 
Warsaw

De Montfort University, UK Aquarius, Wrocław
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FLExIbLE PACKAGING (FPS)

In 2013, Alupol Packaging carried out 
investment projects and grew its export 
fast. In the plant in Tychy located in 
Katowice Special Economic Zone, the 
company terminated the process of 
launching and commissioned:

 � a laminating device in solvent-based 

and non-solvent-based adhesives 

systems;

 � a metal plating machine to coat 

plastics;

 � an 8-colour flexographic printer;

 � a 9-colour rotogravure printer;

 � a 9-layer line for the production of 

high-barrier films.

In the last four years, the Flexible Packa-
ging Segment spent ca. 115 million PLN 
on investment projects. Owing to them, 
both plants of Alupol Packaging in Kęty 
and in Tychy used the most state-of-the-
-art equipment at a very advanced tech-
nological level and with high production 
capacity. Today, Alupol Packaging S.A. 
and Alupol Packaging Kęty Sp. z o.o. have 
11 printers (8 rotogravure and 3 flexo-
graphic printers), 9 laminating devices, 5 
polyethylene film production machines 
(two 9-layer lines and three 3-layer lines), 
2 tandem extruder machines for the ex-
trusion lamination and coating, 2 metal 
plating machines, 3 printing cylinders 
production lines and many other machi-
nes and devices applied in the manufac-
ture of packaging laminates.

1

Alupol Packaging has been consistently putting into practice 
the vision of a company developing mainly in an organic 
manner, which enables it to focus on and closely supervise the 
most advanced technologies in two separate locations.

This many-years’ successful investment process 
made it possible to develop and implement 
innovative technologies, owing to which Alupol 
Packaging continues to expand its portfolio of 
products and accomplishes significant increases 
in the sale of products. In 2013, the sale value rose 
by 8% and the value of export sales increased by 
25%. The FPS has been the leader on the market 
of flexible packaging manufacturers in Poland for 
years now, and it has become successful in Euro-
pe mainly due to its cooperation with internatio-
nal concerns such as Nestle, Mondelez (formerly 
Kraft Foods), Unilever, Dr.Oetker, AB Foods or D.E 
Master Blenders 1753 (Sara Lee).

KEY AREAS IN 2013 
EXPORT

25% y/y increase in export sales

40% the share of export in the segment’s 
total sales

148.7 export sales value in million PLN

CUSTOMERS

NESTLE  expanding the cooperation with new 
designs of packaging for German and 
French markets

AB FoodS launching regular production of 
laminates for tea packaging

MARKET

pAcKAGING
for chilled food

the development of technologies and an 
increase in the sale of HBFTM high-barrier 
films and laminates based on them 
for the packing of chilled food (hams, 
cheese, fish, ready meals, etc.)

pAcKAGING
for products 
with longer 

shelf lives

an increase in the sale of thin laminates 
based on HBFTM high-barrier films (much 
thinner than the ones used in the past; 
the reduction of the basis weight by 
up to 30%), which are used to pack 
products with longer shelf lives

         INVESTMENT PROJECTS                                                                  

NEW dEVIcES significant increase in production 
capacity due to the launch of new 
devices (laminating machine, metal 
plating device, flexographic printer, 
rotogravure printer and the line for the 
production of high-barrier plastic films)



2

3

4

5

23

Annual Report 2013

Owing to a wide range of offered 
products, the production back-up 
(the duplication, in two inde-
pendent locations, of all basic 
manufacturing processes) and 
innovative solutions in terms of the 
promotion of ecological laminates, 
Alupol Packaging has become – as 
a supplier of packaging – a very 
competitive alternative to the 
largest international concerns from 
the flexible packaging industry. 
Awarding Alupol Packaging by 
Nestle, for the third time running, 
with the title of the best supplier 
of flexible packaging to European 
plants of Nestle was the evidence 
of the highest European level in 
terms of the quality of packaging, 
timely deliveries and know-how.

Owing to such advantages, in 2013, 

Investment projects in 2013
1.  A device for the production of 

high-barrier plastic films

2. A laminator

3. A metal plating machine

4. A flexographic printer

5. A rotogravure printer

the sale of products to customers 
operating on markets in Western 
Europe grew fast. New designs of 
packaging for German and French 
markets have been developed as 
part of the continuously expanded 
cooperation with Nestle, and also 
due to the cooperation with other 
companies searching for suppliers 
in Central and Eastern Europe. 
Furthermore, business contacts 
with customers, e.g. from the 
Netherlands (Van Sillevoldt Rijst, 
Nordex) and Germany (Bruggen, 
Fuchs Gewurze) were also develo-
ping fast.

On the other hand, on the Polish 
market, the sale of products, despi-
te the crisis and fierce competition, 
maintained at the level in terms of 
its value similar to the one recor-

Sample products for the French 
market

Sample products for the German 
market

ded in the previous year. However, 
the FPS took continuous measures 
to source new customers. The 
establishment of the coopera-
tion with AB Foods which sells in 
Poland Twinings tea dedicated to 
the markets of Western Europe, 
is of special interest here. High 
requirements of this business 
partner as regards the quality of 
paper printing and coating it with 
polyethylene resulted in the situ-
ation that only Alupol Packaging, 
owing to state-of-the-art printers 
and tandem extruder devices, 
managed to pass the qualification 
phase and guarantee the satisfa-
ction of those high standards. The 
commercial success was even 
bigger, as the sale of products to 
this customer already in the first 
year of deliveries affected the 
turnover of the whole segment to 
a large extent.

Innovative technologies and 
investment projects

Launching, the second in two 
years, 9-layer line for the pro-
duction of high-barrier HBFTM 
films coincided in time with much 
greater interest in laminates 
based on them. High-barrier films, 
depending on their type, can 
be applied in laminates used for 
different purposes. Using them 
to pack chilled food (ready meals, 
hams, cheese, fish and meat) is 
one of their primary applications. 
Increased demand for such types 
of packaging is a result of chan-

ging eating habits of consumers 
and of the dynamic development 
of low-price groceries chains 
which offer many such products. 
Today, it is the fastest growing part 
of the market of packaging for fo-
odstuff and it is assumed that the 
production of high-barrier films 
and laminates to pack them will 
be on the steady rise in the years 
to come. Therefore, in 2013, Alupol 
Packaging significantly grew the 
sale of laminates in this market 
segment. The products used to 
pack chilled food are sold on fo-
reign markets, e.g. in Germany, the 
Netherlands, Lithuania, but also to 
Polish customers, including such 
stores chains as Tesco, Biedronka 
or Lidl; the products of Lidl are ava-
ilable throughout Europe.

Thin laminates based on high-
-barrier films, apart from packing 
chilled food in them, can be also 
used to pack loose products with 
longer shelf lives. It is possible 
due to specific properties of these 
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Due to lower basis weight of laminates, the amount of produced 

packaging waste is smaller and the environment can be protected 

much better.

Flexible packaging (FPS) (cont.)

Major customers of the Flexible Packaging Segment

Nestle

AB Foods Food Care Van Sillevoldt  
Rijst

Chumak Dr. Oetker 
Group

Perfetti  
van Melle Servisoptorg

Maspex 
Group

Prymat 
Group

Mondelez 
(Kraft Foods)

Mokate 
Group

 D.E. MASTER 
BLENDERS 

 1753
Unilever Orkla 

(Rieber&Son)

1. AB Foods
2. Chilled food
3. Products packed in laminates 

based on multi-layer high-barrier 
HBFTM films

materials. The application, in the 
production process, of high-
-barrier plastic raw materials and 
combining them with traditional 
polyolefines makes it possible for 
us to produce a film that cannot 
be easily permeated by gases, 
humidity or fragrances, and which 
has very good welding, mechani-
cal and optical properties. Owing 
to such parameters, 2- or 3-layer 
laminates based on them can 
often replace 3-, 4- and 5-layer 
laminates available on the market 
which contain aluminium, plastic 
and paper in their structure. At the 
same time, their basis weight is 
much lower and one can dispose 
of them more easily. Thus, this 
technology is less material-con-
suming than the one applied so 
far. In addition, due to lower basis 
weight of laminates, the amount 
of produced packaging waste is 
smaller and the environment can 
be protected much better.

Alupol Packaging has been 
consistently putting into practice 
the vision of a company develo-
ping mainly in an organic manner, 
which enables it to focus on 
and closely supervise the most 
advanced technologies in two 
separate locations. It also enables 
us to invest in the most state-of-
-the-art machines and devices, 
which, each year, allow us to 
significantly increase the sale of 
highly-innovative laminates on 
the European scale. The resulting 

technological development and 
expansion of the portfolio of the 
Flexible Packaging Segment with 
more and more new products, 
strengthens its position among 
the most important manufacturers 
of packaging in Europe. In the 
years to come, the segment will 
continue to develop advanced 
technologies based on multi-layer 
high-barrier films (including rec-
losable ones) as well as ecological 
technologies of the production of 
paper-based laminates (including 
the ones with aluminium film and 
plastic coating).

Due to the very fast growth of 
the sale of paper-based laminates 
(Nestle Deutschland, AB Foods), 
the machines used to manufacture 
these types of products worked 
full time. To guarantee timely order 
completion to customers, in 2014, 
another, already third, tandem 
extruder device will be launched 
in the segment.

European trends of reducing the costs 

of the production of flexible packaging 

force suppliers to take continuous 

innovative measures. It is often done 

through the reduction of the thickness 

of manufactured laminates, at the same 

time maintaining similar barrier proper-

ties. Virtually all companies purchasing 

packaging, both global concerns and 

local producers, are greatly interested 

in the so-called ‘laminate thickness 

reduction’. It is of importance here 

that, in this case, economic aspects are 

combined with ecological aspects, as 

thinner packaging means not only lo-

wer prices, but also the reduction of the 

weight of packaging discharged to the 

environment by even 30%. Technologi-

cal progress in the area of the deve-

lopment of modern barrier films and 

cheaper laminates which contain such 

films resulted already, in many market 

segments, in the replacement of tradi-

tional laminate structures with them. 

It is the second essential application of 

high-barrier films, and, last year, the in-

novative measures of Alupol Packaging 

in this area brought about a significant 

increase in the sale of laminates based 

on them.
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Food concentrates 65%

Confectionery  10% 

Fat production 3% 

Chemical 3%  

Chilled food 2%  
Pharmaceutical1%  

Other 14%  

Dairy 2%  

export sales
148 657 

Export

Export areas

Plants in Poland

Trade offi  ces

increase 
in sale value

increase 
in export 
sale value

8%

25%
Sales in mill. PLN

250

325

400

20132012201120102009

291.8

312.6

345.8 343.7

371.8

thou.
PLN

According to its strategy, Alupol Packaging is 

interested in the growth in all industries it pro-

vides its products to; however, it focuses mainly 

on food concentrates sector (65% share in total 

sale). Due to modern machines and the resulting 

large portfolio of laminates for this industry, 

Alupol Packaging is in a position to successfully 

compete with major players on the market of 

the production of fl exible packaging in Europe.

As in 2013, also in 2014, Alupol Packaging intends to continue the policy of the symmetrical 

development of export, both to the east and to the west, where the sale will be executed 

mainly through the cooperation with the biggest international concerns. In addition, the 

segment will continue to develop the cooperation with major local manufacturers and 

suppliers of private label products

Sale by industries
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bUILdING SERVICES (BSS)

Despite a smaller number of planned investment projects, the Building 
Segment will remain the source of many new contracts. There are a few 
dozen signifi cant projects in the bidding or planning phase, and the 
majority of them are located in 10 biggest cities in Poland. Along with 
the start of projects co-fi nanced with EU funds for 2014-2020, one can 
expect considerable improvement of the situation in this segment.

140 mill. PLN
value of signed 
road contracts in 2013

Marina Project

European Solidarity Centre, Gdańsk Derendorf Campus

In 2013, the trading and operational activities of Me-
talplast Stolarka were focused on foreign markets and 
road construction sector due to the diffi  cult situation 
on the Polish market resulting from a decrease in the 
number of building projects, fi erce price competition 
on the market in recent years, the absence of fi nancial 
resources from the EU projects and the termination 
of projects for EURO 2012 football championships. It 
was export and road construction sector that were 
recognised by the company as those business areas 
which ensure the safe operation of the company in the 
short and medium term.

This strategy was an eff ect of fi nancial problems in the 
whole Polish building industry and of large market 
players. Despite the fact, the company is still hoping 
for a revival in 2014 and the natural elimination of 
unsuccessful companies from the market, which will 
enable the enterprises that managed to survive the 
two years of market turmoil and, in the meantime, to 
prepare well for the completion of projects, to take 
advantage of the situation.

ROAD CONTRACTS

In 2013, the company signed a number of road 
construction contracts with the total value of ca. 140 
million PLN. The off er, which comprises such products 

as green wall panel and transparent (glass) panel, has 
been expanded with a new product, i.e. aluminium panel, 
which is used to fi ll noise barriers. Parallel to its pro-
duction in Poland, the company applied for CE marking 
for the new product, owing to which, in the future, the 
company will be able to export this product to foreign 
markets. The company intends to continue to expand its 
products portfolio, as the road construction market rema-
ins a very attractive sector of business activities; in 2013-
2020, the Polish General Directorate for National Roads 
and Motorways (‘GDDKiA’) intends to allocate the total of 
nearly 80 billion PLN to investment projects. According to 
GDDKiA, by the end of 2015, 474 km of motorways and 
335 km of expressways will be made available.

FOREIGN MARKET

USA

The company continued the ‘conquest’ of the US market 
that began in 2007. In 2013, the company’s portfolio 
was expanded with two new contracts implemented in 

2013

2012

2011

2010

2009

132.4

224.0

168.9

83.9

111.7

Noise barriers 47.7%

Facilities 47.3%

Joinery 4.0%

Sale by product groups

Sales value (in thou. PLN)
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ca. 300 bill. EUR
value  

of the German  
building market

New contracts:

the cooperation with Time Square 
Construction&Development, i.e. 
Lexington Avenue in New York and 
Marriott Hotel, also in New York. To 
complete the Lexington Avenue 
contract, the company needed to 
develop a new MB-SE80SG system 
in the cooperation with Aluprof. The 
new system was approved of by the 
project owner and passed the tests 
in a US laboratory.

BELGIUM AND THE UK

These are new export directions: 
in 2013, the company managed 
to win and partially complete the 
first two Belgian contracts signed 
with a customer from Eiffage 
Group, i.e. Antwerpse Bouwwerken, 
concerning a public utility building 
(Torhout town hall) and Luchtbal 
residential building. For the purpose 
of the contracts, a Belgian labora-
tory tested MB70 system and the 
results of the all tests were positive. 
In 2013, the company also signed 
the first contract with an English 
company, Mayport, concerning the 
construction of Our Lady of Lourdes 
Church (with the contract value of 
66 thousand EUR).

GERMANy

In 2013, the company was comple-
ting the agreements signed in 2012, 
i.e. Bad Homburg university hospital 
and Usingen university hospital. It 
also succeeded in winning and par-
tially completing further contracts: 
a public utility building − Derendorf 
Campus; and two residential buil-
dings − Pandion D`Or and Grafental. 

All in all, the German building sector 
is a prospective market worth ca. 
300 billion EUR and, today, it is one 
of the biggest building markets in 
Europe. It gives the company hope 
for its further expansion in 2014.

PROMOTION

In 2013, the company launched the 
production of an aluminium panel 
which is used in road construction 
sector as a filling for noise barriers. 
The company intends to grow alrea-
dy won foreign markets and to enter 
new export markets through:

 � new distribution channels;
 � the reconstruction of the 
primary market of the sale of 
windows and doors / specialist 
joinery;

 � obtaining CE marking for the 
aluminium panel and the sale of 
the product on western markets.

Despite a smaller number of 
planned projects, the Building 
Segment will continue to ensure 
new contracts to contractors. 
There are a few dozen significant 
projects in the bidding or planning 
phase, and the majority of them 
are located in 10 biggest cities in 
Poland. Along with the start of 
projects co-financed with EU funds 
for 2014-2020, from 2015 onwar-
ds one can expect considerable 
improvement of the situation in this 
segment. After the difficult 2013, 
further years may bring about the 
stabilisation and revival in 2015. The 
EU funds for 2014-2020 will become 
a huge stimulant for the building 

Projects on the German 

market in 2013

 � Usingen university hospital
 � Bad Homburg university 
hospital

 � Derendorf Campus
 � Pandion D’Or
 � Grafental

 � Torhout town hall
 � Luchtbal residential building
 � Our Lady of Lourdes Church

industry in Poland, and, from 2014 
onwards, along with the launch of 
the projects from a new EU financial 
perspective, we expect a revival on 
the building market.

The tasks to be completed by the 
company in the nearest future:

 � enhancing the effectiveness of 
operations;

 � improving the purchasing 
processes;

 � optimising financing.

Export

Export areas

Registered office

Pandion D’Or    
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bUILdING ACCESSORIES (BAS)

Taking into consideration multiple changes taking 
place on Polish and foreign markets, the company 
has been operating in a difficult competitive envi-
ronment in which global western manufacturers 
play a dominant role.

In Poland, last year turned out to be a period of 
further economic slowdown and the joinery market 
was pretty dependent on the overall situation 
in the building industry. The lack of customers’ 
financial liquidity as well as restricted expenditure 
on thermal efficiency improvement works and new 
buildings were among the factors behind limited 
sale.

The existing market situation, growing awareness 
and expectations of end customers, but, first and 
foremost, strong competition make the market 
of building joinery manufacturers evolve at a fast 
pace. We face progressive concentration of the 
production in the hands of large manufacturers. 
Smaller manufacturers are forced to change the 
profiles of their businesses. They partially reduce 
production, changing to distribution or assembly 
services, or are forced to close their businesses.

Good export results of Polish joinery producers con-
tributed to the improvement of the situation in the 
industry. Irrespective of the situation in the industry, 

Metalplast Karo Złotów has been consistently implementing its 
development strategy, in which the expansion to foreign markets, 
products development as well as investments in production automation, 
new technologies and constructional solutions are key directions.

the company has been winning new customers on 
a regular basis.

The company sold products to new customers 
worth 3.35 million PLN. The introduction of new 
solutions should make it possible to further 
strengthen the leading distribution channels and 
actively seek additional growth opportunities.

The establishment of the cooperation by Metalplast 
Karo Złotów with major manufacturers of windows 
such as Drutex, Oknoplast or Dobroplast should be 
highlighted. Admittedly, the company is not yet 
able to embrace their huge window production, 
but became a tested partner in the case of other 
solutions.

The sale of products to the companies of Kęty 
Capital Group is undoubtedly supportive in the 
difficult and not very stable market situation; the 
value of this sale amounted to 12.4 million PLN. By 
continuing and successively implementing further 
accessories, instrumentation as well as aluminium 
and plastic casts, the company managed to gene-
rate expected results. The planned implementation 
of envelope fittings for ‘euro-groove’ aluminium 
systems is a good prospect for the years to come, 
additionally enhancing the cooperation and ensu-
ring further growth.

Fittings

Locks
Sales revenue (mill. PLN)

40.3
2013

2012

2011

2010

2009

40.3

38.2

38.0

37.6

53.6

KEY AREAS IN 2013 
EXPORT

37% y/y increase in export sales

30% the share in segment’s total 
sales

NEW MARKETS

croATIA,  
SLoVAKIA

winning new customers

ruSSIA, 
BIELAruS

a new distributor on eastern 
markets

          NEW PRODUCTS                                                            
roMB dYNAMIc 

FITTING
launching the production of 
a new Romb Dynamic fitting

440 SALE 
INdIcES 

  INVESTMENT PROJECTS                                                        

ModErNIzATIoN  
oF ThE ELEcTro- 

pLATING 
dEpArTMENT

complete rebuilding of the line 
to obtain coating with better 
anticorrosive properties

purchASE oF A 
160-ToN prESS 

enhancing production 
capacity



TAKT fitting 2%Other 3%

Services 4%

Locks 4%

Instrumentation 6%

Plastic accessories 6%

Casts 7%

Steel accessories 8%

Envelope fittings 61% 

SAB
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The place of Metalplast Karo Złotów 
in the structure of the Capital Group 
is alone a guarantee of its deve-
lopment and market success.

Export markets also had to face the 
diffi  cult economic situation. It is a 
paradox, but all the factors related 
to the Polish market can be cited 
also in the case of foreign markets 
where the all-pervading Turkish 
and Chinese competition made the 
situation diffi  cult. The greater was 
the satisfaction from the increase in 
the sale to the Russian market, whe-
re, in 2013, the company signed a 
contract with a new large customer 
that is one of the leading suppliers 
of window joinery components in 
Russia and operates the distribution 
network located in the Russian 
Federation (ca. 20 affi  liates). Only 
in 2013, the sale to this company 
amounted to 2.8 million PLN. The 
company projects that both the 
upgrades of the fi tting and the 
planned advertising campaign will 
make it possible to considerably 
increase sales in 2014.

Although Poland is the main 
market for the company, the sale 
to markets abroad is on the steady 
rise. In 2013, the total export sale 
amounted to nearly 12 million PLN 
and was higher by ca. 37% than in 

the previous year. In 2013, the share 
of foreign sale in terms of its volume 
was at the level of ca. 30%. Our 
products are exported directly to 14 
countries.

The main customers on foreign 
markets include companies from 
such countries as Russia, Belarus, 
Ukraine, Bulgaria, Romania, Hunga-
ry and Lithuania.

Pursuant to its strategy, Metalplast 
Karo Złotów strives to grow sales 
in all product groups on off er. The 
company has been focused mainly 
on envelope fi ttings as well as 
accessories and instrumentation 
delivered to Aluprof S.A. In 2013, the 
company opened ca. 440 sale indi-
ces, including ca. 160 for Aluprof.

In many products groups, the 
company introduced a number of 
new solutions and upgrades, owing 
to which it is able to off er new 
products and services of higher 
quality. The development of pro-
ducts, investments in production 
automation, new technologies and 
construction solutions would not 
have been possible if not for invest-
ment projects. In 2013, Metalplast 
Karo Złotów started at least a few 
technological investment projects. 
The most critical of them were as 

follows: the rebuilding of the Elec-
troplating Department; the purcha-
se of a 160-ton eccentric press; and 
the launch of a proprietary grindery 
for aluminium covers manufactured 
for Aluprof in Opole.

The results generated in 2013 make 
the future development of the 
company look optimistic. The plans 
assume further reinforcement of the 
company’s position on Polish and 
foreign markets and building the 
image of a strong, innovative and 
successful partner. In addition, the 
results accomplished in 2013, com-

Export

Export areas

Registered offi  ce

Sale by products

increase in 
export sales37%

Major export directions: Russia, Belarus, 

Ukraine, Bulgaria, Romania, Hungary, Lithuania

bined with the company’s stable 
fi nancial situation, will become the 
foundation for the implementation 
of ambitious development projects 
in the years to come, which will 
contribute to greater competitive-
ness of Metalplast Karo Złotów.

30% share in 
segment’s 
total sales
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ALU TRANS SYSTEM TRANSPORT SYSTEMS (TSS)

Alu Trans System (ATS) has been consistently implementing its 
development strategy through growing sale of ready products 
to car dealers, at the same time working on new solutions 
ensuring greater capacity and functionality of vehicles.

In the first half of 2013, the deterioration from pre-

vious years continued and it was a common feature 

for the whole automotive market both in Poland 

and throughout Europe. Only in the second half 

of the year, the situation in the industry improved 

noticeably, which resulted from the overall economic 

revival, and, directly in the case of ATS’s market 

position, from the change of laws concerning the 

registration of new vehicles. ATS, as one of few com-

panies in Poland, was prepared for the changes and 

held European approvals for the majority of models. 

Earlier investment projects resulted in measurable 

effects, where, despite the downward trend, the 

company recorded an increase in sale volume by 6%. 

Organisational changes also affected the increase 

in sale. As we were informed directly by customers, 

regional two-member sale teams comprising field 

sales representatives and employees from the Custo-

mer Service Department turned out to be a very 

good idea, as the communication improved and, first 

and foremost, lead times have been reduced.

Owing to intensive sale campaigns, the company ma-

naged to establish business cooperation with dealers 

of such makes as Fiat Professional, Iveco, Mercedes and 

Ford.

Due to the growing interest in ready products, the 

company plans to launch the production of insulated 

wall panels. They will enable the company to manufac-

ture insulated bodies to ship products which must be 

transported in controlled temperatures. By enhancing 

the cooperation with importers and dealers, the com-

pany commenced the process of obtaining European 

approvals for other vehicle makes.

The company is perceived by customers as a stable and 

reliable partner with a high growth potential and with 

strong support from Kęty Capital Group. By creating 

and promoting Truck-Body brand, we have increased 

the share in the market as regards the sale of bodies 

and maintained the cooperation with leading body 

assembling companies in terms of the sale of profiles 

and accessories.

Three-side tipper truck with 
aluminium floor / transport 
of loose materials / building 
industry

Aluminium box van with a slidable roof / transport / 
public utilities / introduced in November 2013

Aluminium hinge for sideboards / 
dropside bodies / transport industry

ISO Certificate

KEY AREAS IN 2013

IMpLEMENTATIoN  of a high-cube bodies 
production system

TrAINING concerning products for 
IVECO cars dealers

purchASE of vacuum tables for the 
production of insulated 
panels



New projects

High-cube bodies production system. Owing to the active 
work of the Product Development Department at ATS and 
close cooperation with customers and other companies of 
the Capital Group, including the Extruded Products Segment, 
the company succeeded in designing and launching a 
complete system for the production of high-cube bodies 
for a wide range of vehicles up to 12t GVW (gross vehicle 
weight). In 2013, the value of the sale of profi les to a key 
customer increased by 73%. 

State-of-the-art knowledge

Product-related training. As the off er has been expanded 
with innovative solutions, in order to present them to custo-
mers, the company held product-related training courses for 
Iveco dealers. It resulted in the establishment of the close 
business cooperation with leading dealers of this make and, 
as a consequence, the volume of the sale of bodies to Iveco 
increased by 662% (from 13 bodies in 2012 to 99 bodies in 
2013).

New investment projects

Vacuum tables. Pursuant to its development strategy, the 
company purchased vacuum tables for the production of 
panels. It will enable the company to become indepen-
dent of third party suppliers, reduce costs, shorten delivery 
times, expand the off er for both dealers and cooperating 
companies, and, ultimately, enrich the off er with proprietary 
insulated body. 
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The growing popularity of the 
company’s products and estab-
lished close business relations 
resulted in the invitation, from the 
leader of LCV cars market, to visit the 
factory and see the presentation of 
a new make MY2014.

The company’s established position 
allows for unrestrained continuation 
of the participation in the imple-
mentation of large projects related 
to the delivery of bodies in the years 
to come. Already won and comple-
ted projects, in which customers 
expect assistance at the stage of a 
body selection and complete after-
-sale services, are an important fact.

Heated box van body / transport 
of plants / horticulture

Sale by product groups

Sale of bodies to car dealers

2012

19%
2013

 361 pcs

 431 pcs

Trade goods
53.21%

Other 1.93%

Products 44.86%

  Sample products of Alu Trans System.
Please visit the websites: 

https://picasaweb.google.com/114404839146539577036 
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CORPORATE RESPONSIBILITY

The mission, vision and values of the Company reflect the approach of Grupa 
Kęty and, more generally, of the Capital Group as regards the area of corporate 
social responsibility (CSR). CSR practices are a standard in it, not an obligation.

The management boards of all 
companies of the Capital Group 
knowingly and voluntarily, already 
at the stage of developing the 
strategy, take into account social 
interests, environmental protection 
as well as relations with various 
groups of stakeholders. For the who-
le Group, being responsible does 
not mean only the satisfaction of all 
formal and legal requirements, but 
also greater investments in human 
resources, environmental protection 
and relations with local communi-
ties, i.e. voluntary commitment.

FUNDACJA GRUPA KĘTY DZIECIOM 
PODBESKIDZIA (‘Grupa Kęty to the 
Children of Podbeskidzie Region’ 
Foundation) established in August 
2011 is the ‘social face’ of the 
Capital Group of Grupa Kęty S.A. 
The activities of this organisation 
focus mainly on the provision of 
assistance to the residents of special 
educational establishments and 
children’s homes to help them 
get education, knowledge and 
qualifications, which, accordingly, 
will allow them to have a better start 

The Foundation’s projects:
 � Youth Training Academy
 � ‘Start in Adulthood’ scheme
 � ‘The Christmas of Children’s 
Dreams’

 � ‘It is possible to like Einstein?’

 www.dziecipodbeskidzia.com

Grupa Kęty to the  
Children of Podbeskidzie 
Region Foundation 

‘Grupa Kęty to the Children of Pod-

beskidzie Region’ Foundation helps 

residents of children’s homes in 

education, to develop their interests, 

and facilitates their start in adult 

life. The Foundation supports the 

educational programme for these 

children.

in their adult lives and to become 
independent. The Foundation also 
aims at ensuring equal opportu-
nities for these children through 
active participation in various local 
and nationwide cultural and sports 
events. TO ENSURE A BETTER START 
is the motto which has been the 
guiding principle for the Foundation 
from its very beginning. At the end 
of 2013, it actively supported six 
special educational establishments 
from such counties as: bielski, 
pszczyński, cieszyński, oświęcimski 
and żywiecki. The Foundation, 
together with the young people 
who go through the stage of be-
coming independent in adult lives, 
who are also supported by it, has 
taken care of nearly 200 children. 

180
‘The Christmas 

of Children’s  
Dreams’

7
permanent  

jobs 

packages
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FOUNDATION’S PROGRAMMES

FThe Foundation is striving to 
meet its objectives through 
individual and general program-
mes for children. YOUTH TRAINING 
ACADEMY is one of such individual 
programmes. As part of this sche-
me, in the school year 2012/2013, 
18 pupils took private lessons in 
science and foreign language; two 
of them passed their secondary 
school-living examinations and 
the rest of them got through to 
the next year in their schools.

‘START IN ADULTHOOD’, which 
comprises ‘My Job – My Future’ 
project, is another such program-
me. Owing to the potential of the 
Capital Group and its environment 
in 2013, nine young people found 
permanent and temporary jobs. 
For these young people, a job is 
the most previous thing, and the 
potential of the Capital Group and 
its environment enables them 
to take up a job in a thriving, 
dynamic company which complies 
with all employment standards.

Apart from individual ‘indepen-
dence learning’ programmes, the 
Foundation is also committed to 
larger projects for a wider group 

‘GRUPA KĘTY TO THE CHILDREN OF PODBESKIDZIE REGION’ FOUNDATION

Grupa Kęty takes measures to ensure equal 
opportunities to young disadvantaged people, 
who, at the start of their adult lives, can count 
only on themselves. 

of educational establishments and 
centres as well as foster families. 
‘THE CHRISTMAS OF CHILDREN’S 
DREAMS’ is one of cyclic initiatives, 
already held for the third time. 
Each year, employees support and 
become involved in this program-
me to a greater and greater extent. 
Letters describing the dreams of 
kids from children’s homes are 
hung on Christmas trees in the 
companies of the Capital Group, 
and then employees read them 
and fulfil the children’s dreams 
by preparing gifts. In 2013, as 
many as 180 children were given 
presents prepared by employees.

‘A AS IN ART’ initiative is a very 
interesting programme which 
resulted in the creation of the 
Foundation’s calendar. As part of 

this programme, the company 
held an artistic contest titled: “Who 
I want to be when I grow up?”. 
The Foundation received 81 works 
from six educational establish-
ments. All participants in the 
contest were awarded. The Foun-
dations held an exhibition of their 
works and, during a grand gala, all 
participants were given diplomas 
and honourable mentions in a 
cinema, where they also could wa-
tch a film. Twelve awarded works 
were included in the Foundation’s 
calendar which was issued and 
paid for by the Management Board 
of Grupa Kęty S.A. The calendar 
was sent to the customers of all 
companies of the Capital Group.

The Foundation’s projects:
 � ‘A as in Art’ scheme

 � The Foundation’s calendar

The Foundation’s projects:
 � Third edition of ‘The Christmas 
of Children’s Dreams’ initiative. 
The children were given 180 
Christmas packages

the implementation  
of ‘A as in Art’  

programme

ca.
31,000

ca.
10,000

lessons for pupils  
from children’s  

homes
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offered donation certificates for 10 
thousand PLN and sports gadgets 
were put on an auction. It managed 
to raise 4,090.49 PLN. The money, 
in compliance with the purpose of 
the fund-raising campaign, were 
donated to the children’s home in 
Kęty and the event finished with 
‘A Balloon to the Sky’ initiative when 
several hundred helium-filled colour-
ful balloons floated high in the sky.

Grupa Kęty, through such activi-
ties, especially measures taken to 
ensure equal opportunities for 
young people subject to the risk 
of social exclusion, wishes to draw 
greater attention of local commu-
nities, employees, companies and 
institutions from the region to the 
necessity of providing bigger and 
more effective assistance to young 
people who are disadvantaged 
and, at the start of their adult lives, 
can rely only on themselves.  

THE FOUNDATION 
SUPPORTS EMPLOyEES

Kęty Capital Group hires 3,450 
employees, who work in a few 
dozen companies and production 
plants in Poland and abroad. On 
the most critical objectives of 
the Foundation for this group 
of people is to help them when 
they need assistance. Mr. Dariusz 
Mańko, President of the Mana-
gement Board, says: “I want all 
employees of the Capital Group 
to know that, in the case of any 
unfortunate events or hardship, 
they are not alone, that they work 
in a big organisation and that we 
can help one another.” It was our 
vision when we established the 
Foundation in 2011. In 2013, over 
half of the direct financial assistan-
ce provided by the Foundation was 

granted to the employees of the 
companies of the Capital Group.

A BALOON TO THE SKy

The Foundation’s philosophy is to 
combine measures addressed to 
the Foundation’s charges with the 
measures for employees’ children. 
It was the case in the event of the 
first Open Foundation Day held on 
4 August 2013 in the sports stadium 
in Kęty. It hosted the First Football 
Tournament for the Children from 
Podbeskidzie Region, in which there 
were six teams made up of the chil-
dren from particular establishments 
and a team representing children 
of the employees of the Capital 
Group. The names of the teams were 
associated with the colours of their 
T-shirts: “the yellows”, “the blues”, “the 
reds”, “the greens”, “the navy blues” 
and “the oranges” so as not to stig-
matize socially excluded children and 
young people. The winning team 
received a cheque for 2,000 PLN. The 
rivalry in sports was complemented 
with games and hired funfair. The 
Foundation Day was combined with 
public fund-raising. The Foundation 

Award ceremony and a tour of 
the plant in Kęty

CORPORATE RESPONSIBILITY
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Apart from the works of the Fou-
ndation, the Company has been 
also committed to the education of 
children and young people through 
sport. For a few years now, the 
Company has supported, in material 
and financial terms, sports clubs in 
the towns where its subsidiaries and 
production plants are located. The 
local involvement in sports helps 
in the functioning of such clubs 
as ‘Kęczanin’ Interschool Sports 
Club with a flourishing volleyball 
section in Kęty, and ‘Goleszów’ 
Public Sports Club with a football 
section in Goleszów. Thanks to the 
support of the companies of the 
Capital Group, over 200 school-age 
children regularly practise sports; 
as a result, the idea of promoting 
amateur sport activities in these 
towns lives on and thrives.

‘Plaża Open’ beach volleyball 
tournament, i.e. a series of a few 
tournaments played on sand courts 
throughout Poland, was a local 
sports initiative in which Grupa Kęty 
became involved in 2013 for the 
first time. Guided by the principle 
of educating through sport, upon 
the initiative of Grupa Kęty, the 
tournament was expanded with 

‘Młoda Plaża Open’ tournament 
for the youth, for which Grupa 
Kęty was the Main Partner. Owing 
to the Company’s commitment, 
a few dozen boys and girls under 
18 years of age participated in the 
tournaments in Kęty and Cieszyn. 
Mr. Dariusz Mańko, President of the 
Management Board of Grupa Kęty 
S.A., says: “Not only does sport help 
children develop physically, but also 
teaches them self-discipline and re-
gularity, which are critical in young 
people’s upbringing process. Hence, 
our active approach to this problem.”

In 2013, the Company celebrated 
its 60th anniversary. As part of this 
anniversary, all companies of the 

EdUCATION THROUGH SPORT

We support sport

 � ‘Kęczanin’ Interschool Sports 
Club, Kęty

 � ‘Goleszów’ Public Sports Club, 
Goleszów

 � ‘Aluprof Bielsko-Biała’ Sports 
Club, Bielsko-Biała

 � ‘Młoda Plaża Open’ volleyball 
tournament

Capital Group held an artistic 
contest for employees’ children 
titled: “Where does my mom or dad 
work?”. The total of over 300 works 
were submitted, and each company 
organised grand galas to award 
the prizes and diplomas, often 
combining it with tours around the 
plant for the youngest children. 
Each child who prepared an artistic 
work was awarded with, depending 
on their age, Lego bricks, wireless 
earphones with MP3 players or gift 
vouchers to be used in EMPIK stores. 
The Management Board of Grupa 
Kęty S.A. were the founders of all 
awards and the initiative will be 
held regularly and publicised in the 
companies of the Capital Group.
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ECOLOGY

INNOVATIVE ECOLOGICAL 
SOLUTIONS

Grupa Kęty has been improving the 
development direction related to 
sustainable growth and corporate 
social responsibility for years now. 
The Company’s strategy in this 
area has been refl ected e.g. in the 
activities aimed at the application of 
innovative solutions and technolo-
gies treated by the Company as one 
of the most critical competitiveness 
and development factors. The use 
of state-of-the-art technologies, 
proprietary corporate technologi-
cal solutions implemented on the 
basis of the corporate Research 
and Development Centre and the 
cooperation with schools of higher 
education are also of importance. All 
these measures form a growth plat-
form; hence, they reduce the impact 
of the plant upon the environment, 
at the same time fostering greater 
ecological awareness among em-
ployees. The ability to carry out own 
research and development activi-

ties, modern machines and applied 
technologies enabled Grupa Kęty to 
complete a number of tasks which 
resulted in the development of new 
products or the optimization of the 
technologies applied in the existing 
production process. The most 
important accomplishments in the 
area of technical research and deve-
lopment in 2013 comprise the deve-
lopment of the technology of e.g.:

 � longitudinal welding of up to 
13-metre long profi les;

 � producing and testing a 
construction component which 
is an element of the structure of 
the body for AUDI car;

 � producing rods for clip hooks 
for works at height and 
mountaineering;

 � producing profi les for the 
automotive industry which meet 
the requirements of N28 and 
C24 classes.

The aforementioned process and 
product innovations enabled the 
Company to signifi cantly advance 

manufacturing methods and launch 
completely new or radically impro-
ved products. Innovative products 
and the possibility of their impro-
vement on the basis of proprietary 
ideas is one of the critical reasons for 
the growth of foreign sales in 2013.

ALUMINIUM RECyCLING

Increasing the share of recyc-
lables in the fi nal production as 
a result of aluminium recycling 
should be highlighted among the 
Company’s multiple ecological 
initiatives. Not only does Grupa 
Kęty manage the waste produ-
ced in the plant, but also collects 
and processes aluminium waste, 
including its own used products.

The waste is used as a component 
of raw materials for the production 
of new elements extruded from 
aluminium and aluminium alloys. 
Furthermore, the plant selectively 
collects particular grades of alloys 
and, as a result, in the seconda-
ry melting process, it does not 

energy 
savings owing 
to aluminium 
recycling

95%

Grupa Kęty has been improving the area 
related to sustainable growth and social 
responsibility in environmental protection 
for years now. The Company’s strategy in this 
area is refl ected e.g. in the activities focused 
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apply covering fluxes that are 
harmful to the environment.

In addition, the Company acquires 
both post-consumer aluminium 
waste (originating from end users) 
and pre-consumer aluminium 
waste (waste from manufacturing 
processes). The process is subject 
to strict requirements regarding 
the quality of purchased scrap. As 
a result, there is no contamina-
ted aluminium in the secondary 
melting process and no hazardous 
substances, which could pose a risk 
to the environment, are emitted 
to air. By recovering aluminium 
from scrap, we save ca. 90% of the 
energy needed to produce primary 
aluminium obtained from bauxite 
(its melting is very energy-consu-
ming). Owing to the recycling of 
aluminium, we avoid the pollution 
of air by 95% and of water by 97%. 

ECOLOGICAL SENSITIVITy

In addition, the plant introduced 
an ‘Employee Suggestions’ system 
aiming at not only the streamlining 
of the plant’s operation, but also at 
reducing the environmental impact 
and making employees more 
sensitive to environmental issues. 
For environmental suggestions 
employees are given additional 
financial awards. It resulted in the 
implementation of a number of 
improvements, which, apart from 
financial savings, brought about a 
measurable environmental effect 
resulting from the optimisation of 
the production process in terms of 
the reduction of emissions at their 
source in production processes.

The Company requires the commit-
ment to ecology not only from its 
employees. It expects the highest 
level of environmental stewardship 
from all its partners. Each present 
and future partner of Grupa Kęty 
is required to employ an environ-

mental policy, and the suppliers of 
strategic raw materials and techno-
logical services should implement 
environmental systems adapted to 
the nature of their business, its type 
and scale of generated pollution.

GREEN ACCOUNTING

The Company’s commitment to 
environmental protection forced 
the financial teams in the plant to 
adjust the traditional accounting 
system to the requirements of the 
ecological activities. The Com-
pany has developed the ‘green 
accounting’ model, which allows 
for a full analysis of the costs of 
environmental protection and the 
incorporation of environmental 
aspects in the corporate reporting 
system. The assessment of the 
effectiveness of the environmental 
protection operations involves 
the examination of the costs 
structure and the comparison 
of the changes in costs in time. 

The sources of data required to 
define the financial consequences 
of the environmental protection 
operations include, e.g. capital 
expenditure on environmental 
protection; the costs of maintaining 
and operating environmental 
protection devices; the legal fees 
for using the environment; and the 
level of product-related charges.

Thus, green accounting is a tool 
facilitating the decision-making 
process related to the Capital 
Group’s ecological activities, and 
the assessment of the economic 
and ecological effectiveness is 
the basis for making optimum 
decisions regarding the implemen-
tation of investment and organi-
sational projects that ensure the 
accomplishment of environmental 
objectives. In addition, green 
accounting is one of the elements 
of the Capital Group’s Corporate 
Social Responsibility Policy.

on the application of innovative solutions 
and ecological technologies, reducing the 
environmental impact and enhancing the 
ecological awareness of employees.
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INdEPENdENT REGISTERED AUDITOR’S OPINION

We have audited the accompanying consolidated financial statements 

of the Capital Group of Grupa Kęty S.A. (hereinafter called ‘the Group’), 

having Grupa Kęty S.A., located in Kęty, ul. Kościuszki 111, as its parent 

company (hereinafter called “the Parent Company”), which comprise 

the consolidated statement of financial position as at 31 December 

2013 showing total assets and total equity and liabilities of 1,716,099 

thousand PLN, the consolidated income statement for the year from 

1 January to 31 December 2013, showing a net profit of 153,483 

thousand PLN, the consolidated statement of comprehensive income, 

the consolidated statement of changes in equity, the consolidated 

statement of cash flows for the financial year and additional information 

on adopted accounting policies and other explanatory notes.

The Parent Company’s Management Board is responsible for 

preparing the consolidated financial statements and Group Directors’ 

Report in accordance with the applicable regulations. Members of 

the Management Board and Members of the Supervisory Board of 

the Parent Company are obliged to ensure that the consolidated 

financial statements and the Group Director’s Report comply with 

the requirements of the Accounting Act of 29 September 1994 (“the 

Accounting Act” – Journal of Laws of 2013, item 330 as amended).

Our responsibility was to perform an audit of the accompanying 

consolidated financial statements and to express an opinion on whether 

the consolidated financial statements comply, in all material respects, with 

the applicable accounting policies and whether they present, in all material 

respects, a true and clear view of the Group’s financial position and results.

We conducted our audit in accordance with:

a. the provisions of Chapter 7 of the Accounting Act;

b. national standards of auditing issued by the National Council of Registered 

Auditors.

 

Our audit was planned and performed to obtain reasonable assurance 

whether the consolidated financial statements are free from material 

misstatements and omissions. The audit included examining, on a test 

basis, accounting documents and entries supporting the amounts 

and disclosures in the consolidated financial statements.  The audit 

also included assessing the Group’s accounting policies and significant 

estimates made during the preparation of the consolidated financial 

statements, as well as evaluating the overall presentation thereof. We 

believe that our audit provides a reasonable basis for our opinion.

In our opinion, the accompanying consolidated 

financial statements, in all material respects:

a. give a fair and clear view of the Group’s financial position as at 

31 December 2013 and of the results of its operations for the year from 

1 January to 31 December 2013, in accordance with the International 

Financial Reporting Standards (IFRS) as adopted by the European Union;

b. comply in terms of form and content with the applicable laws;

c. have been prepared on the basis of properly maintained consolidation 

documentation.

The information contained in the Group Directors’ Report for the year from 

1 January to 31 December 2013 has been presented in accordance with 

the provisions of the Decree of the Minister of Finance dated 19 February 

2009 concerning the publication of current and periodic information by 

issuers of securities and the conditions of acceptance as equal information 

required by the law of other state, which is not a member state (“the 

Decree” – Journal of Laws of 2014, item 133) and is consistent with the 

information presented in the audited consolidated financial statements.

Person conducting the audit on behalf of PricewaterhouseCoopers 

Sp. z o.o., Registered Audit Company No. 144:

Michał Mastalerz

Group Registered Auditor, Key Registered Auditor

No. 90074

Kraków, 20 March 2014

To the General Shareholders’ Meeting and the Supervisory Board of Grupa Kęty S.A.

Translation note: This version of our report is a translation from the original, which was prepared in Polish language. All possible care has been taken to ensure that the trans-
lation is an accurate representation of the original. However, in all matters of interpretation of information, views or opinions, the original language version of our report takes 
precedence over this translation.
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CONSOLIdATEd PROFIT AND LOSS ACCOUNT

CONSOLIdATEd STATEMENT OF COMPREHENSIVE INCOME

PROFIT AND LOSS ACCOUNT

01.01.2013  

– 31.12.2013

01.01.2012  

 – 31.12.2012

Total operating revenue, including: 1 602 941  1 581 921 

Sales revenue  1 593 844  1 568 111 

Other operating income 9 097  13 810 

Change of stock level for finished goods and work in progress  23 843  (6 661) 

Cost of manufacturing products for own needs  10 924  13 934 

Total operating costs, including: (1 492 795)  (1 447 119) 

Amortisation/Depreciation  (80 957)  (82 150) 

Materials, energy and the value of goods and materials sold  (1 033 893)  (976 168) 

External services  (110 448)  (133 838) 

Taxes and charges  (12 652)  (13 306) 

Employee benefits  (222 585)  (207 339) 

Other operating costs (32 260)  (34 318) 

Net profit on operating activity  144 913  142 075 

Financial income  1 883  8 363 

Financial costs  (12 722)  (13 622) 

Profit before tax  134 074  136 816 

Income tax  19 409  (19 767) 

Net profit on continued activity  153 483  117 049 

For non-controlling shareholders 0 0

For the predominant entity’s shareholders 153 483 117 049

Net profit per a single share for the shareholders of the predominant entity (in PLN)   

Basic 16.57  12.69 

Diluted 16.44  12.64 

01.01.2013  

– 31.12.2013

01.01.2012  

– 31.12.2012

Net profit for the period 153 483  117 049 

Other comprehensive income to be charged to the profit and loss account  (3 927)  1 109 

Cumulative translation adjustment  (555)  (3 995) 

Valuation of instruments hedging cash flow  (3 281)  4 802 

Result from cash flow hedge  (716)  1 192 

Income tax related to other comprehensive income to be charged to the profit and loss account  625 (890)

Other comprehensive income not to be charged to the profit and loss account (395) 0

Actuarial gains/losses  (487) 0

Income tax related to other comprehensive income not to be charged to the profit and loss account  92 0

Comprehensive income for the period 149 161  118 158 

Comprehensive income for:

Non-controlling shareholders 0 0

Shareholders of the predominant entity 149 161 118 158
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CONSOLIdATEd BALANCE SHEET

ASSETS 31.12.2013 31.12.2012

I. Fixed assets 1 005 933 931 858

Property, plant and equipment  842 048  806 830 

Intangibles  52 031  54 371 

Goodwill  17 561  17 561 

Investment properties  12 649  13 175 

Other investments  11  11 

Other receivables 4 878 3 973

Advance payments for the purchase of fixed assets 7 579 7 998

Assets due to deferred income tax  69 176 27 939

II. Current assets 710 166  710 816 

Inventories  239 312  240 388 

Current tax receivables  4 171  4 158 

Trade and other receivables 389 503  396 809 

Short-term investments  24  9 

Derivative financial instruments  2 035  4 475 

Cash and cash equivalents  75 121  64 977 

Total assets 1 716 099 1 642 674

LIABILITIES 31.12.2013 31.12.2012

I. Equity 1 125 378 1 022 635

Share capital  67 138  66 964 

Capital from the issue of shares above their nominal value (share premium)  4 563  0 

Non-registered capital from the issue of shares  3 479  0 

Capital from share based payments  10 230  9 099 

Result from cash flow hedging transactions  (835)  (119) 

Capital from the valuation of hedging instruments  (623)  2 033 

Capital from the valuation of fixed assets 3 382  3 761 

Retained earnings 1 058 788 961 086

Cumulative translation adjustment (20 744)  (20 189) 

Equity for the predominant entity’s shareholders 1 125 378 1 022 635

       Capitals of non-controlling shareholders  0  0 

II. Long-term liabilities 124 281 138 436

Liabilities due to credits and financial leasing  39 313  51 605 

Other liabilities 1 390 0

Provisions 834  1 092 

Provisions due to employee benefits 3 724  3 881 

Subsidies 40 352  39 614 

Provision due to deferred income tax 38 668 42 244

III. Short-term liabilities 466 440  481 603 

Liabilities due to credits and financial leasing  245 394  254 199 

Income tax liabilities 10 861  6 694 

Trade and other liabilities 185 173  203 065 

Provisions and accruals  19 584  15 180 

Derivative financial instruments  2 700  309 

Subsidies  2 728  2 156 

Total liabilities 1 716 099 1 642 674
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For the predominant entity’s shareholders
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Equity as of 1 January 2013  66 964  0  0  9 099  (119)  2 033  3 761  961 086  (20 189)  1 022 635  0  1 022 635 

Total income for the period  0 0 0  0  (716)  (2 656)  0 153 088 (555) 149 161  0 149 161

Valuation of share based payments  0 0 0 1 131  0  0  0  0  0 1 131  0 1 131

Transfer due to depreciation  0 0 0  0  0  0 (379) 379  0  0  0  0 

Payment of dividend  0 0 0  0  0  0  0 (55 765)  0 (55 765)   0   (55 765)

Issue of shares  174  4 563  3 479  0  0  0  0  0  0  8 216  0  8 216 

Equity as of 31 December 2013  67 138  4 563  3 479  10 230  (835)  (623) 3 382 1 058 788  (20 744) 1 125 378  0 1 125 378

For the predominant entity’s shareholders
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Equity as of 1 January 2012 66 964 8 009 (1 311) (1 879) 3 942  889 982 (16 194)  949 513  0  949 513 

Total net income for the period  0  0  1 192  3 912  0  117 049  (3 995) 118 158  0 118 158

Valuation of share based payments  0 1 090  0  0  0  0  0  1 090  0  1 090 

Transfer due to depreciation  0  0  0  0  (181)  181  0  0  0  0 

Payment of dividend  0  0  0  0  0 (46 126)  0  (46 126)  0  (46 126) 

Equity as of 31 December 2012 66 964 9 099  (119)  2 033 3 761  961 086 (20 189) 1 022 635  0 1 022 635
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CONSOLIdATEd CASH FLOW STATEMENT

CASH FLOW STATEMENT

01.01.2013  

– 31.12.2013

01.01.2012  

– 31.12.2012

Cash flow from operating activity

 Profit before tax 134 074 136 816

Adjustments: 94 373 90 692

Amortisation/Depreciation  80 957  82 150 

Creation/(reversal) of revaluation write-offs  2 956 2 004

Profit from net exchange rate differences  2 372 (5 757)

(Profit)/loss from investing activity  (90)  1 004 

(Profit)/loss from the sale of fixed assets  (545) (493)

Interest and participation in profits  8 416 11 891

Inflows/(outflows) related to hedging instruments charged to equity  (716)  1 192 

Costs of share based payments  1 131  1 090 

Valuation of currency forwards/futures  (14) (1 818)

Other items (net) (94) (571)

Cash flows from operating activity before change of working capital 228 447 227 508

Change in inventories  (1 230)  (34 015) 

Change in net receivables 6 467  (56 206) 

Change in short-term liabilities, except for loans (18 985)   13 408 

Change in provisions  3 989  (6 209) 

Change in deferred income  1 310  3 747 

Net cash generated from operating activity 219 998 148 233

Tax paid (20 327) (22 157)

 Net cash from operating activity 199 671 126 076

Cash flow from investing activity

      (+) Inflows: 5 038 2 848

Sale of intangibles and property, plant and equipment 3 333 2 722

Sale of financial assets 1 600 0

Interest received 105 126

(-) Outflows: (113 314) (98 341)

Acquisition of intangibles and property, plant and equipment (113 314) (98 341)

Acquisition of derivative financial instruments 0 0

 Net cash from investing activity (108 276) (95 493)

Cash flow from financial activity

(+) Inflows: 74 746 117 413

Net inflows from the issue of shares 8 216 0

Inflows from credits and loans 66 530 117 413

(-) Outflows: (155 997) (142 267)

Dividends and other payments due to owners (55 721) (46 126)

Repayments of credits and loans (91 301) (81 513)

Financial leasing rentals  (149) (1 711)

Interest (8 826) (12 917)

 Net cash from financial activity (81 251) (24 854)

 Total net cash flow: 10 144 5 729

- change in cash due to exchange rate differences 0 0

Cash and cash equivalents at the beginning of the period 64 977 59 248

Cash and cash equivalents at the end of the period 75 121 64 977
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The full version of the fi nancial 
statements is available in an 
electronic form at:

raportroczny.grupakety.com

Disclaimer concerning forward-looking statements contained in this report

This Annual Report contains forward-
-looking statements concerning 
Grupa Kęty S.A. or the Capital 
Group of Grupa Kęty S.A. including 
(1) projections of fi nancial results, 
projections of margins accomplished 
by particular business segments of 
the Capital Group of Grupa Kęty S.A.; 
(2) predictions concerning the state 
of the market on which Grupa Kęty 
S.A. or its subsidiaries operate, e.g. 
demand, supply, and the competitive 
situation on these markets; (3) plans 
regarding investment projects and 
the development of particular busi-
ness segments of the Capital Group of 
Grupa Kęty S.A.; (4) other activities or 
statements that are “intended”, “plan-
ned”, “expected” or “proposed”.

Although the Management Board 
of Grupa Kęty S.A. believes that the 

expectations contained in the said 
forward-looking statements are 
justifi ed, they also reserve that they 
are based on a number of assump-
tions, which, due to their nature, are 
subject to certain risks and uncertain-
ties. A number of factors may cause 
actual results, activities or situation 
diff er signifi cantly from the plans, 
predictions and projections described 
in this report. The most critical factors 
contributing to diff erences against 
plans, predictions and projections are 
as follows: aluminium prices on global 
markets; demand and supply on 
major markets on which the business 
segments or the Capital Group of 
Grupa Kęty S.A. operate; customs 
and fi scal policy; fl uctuating currency 
exchange rates on the markets on 
which the business segments or 

the Capital Group of Grupa Kęty S.A. 
operate; availability of bank loans and 
the levels of interest rates; limited 
access to the basic raw materials. 
Other factors not mentioned in this 
disclaimer, which may signifi cantly 
aff ect the accomplishment of plans, 
predictions and projections included 
in this report, are not precluded.

Furthermore, it cannot be guaran-
teed that the assumptions made by 
the Management Board of Grupa 
Kęty S.A., which are the basis for 
formulating plans, predictions and 
projections included in this report, are 
correct. Grupa Kęty S.A. reserves the 
right to modify or rescind all or part of 
the statements concerning the plans, 
predictions and projections included 
in this report without any notice to 
the public.
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