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QUARTER RESULTS ABOVE EXPECTATIONS
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OPERTIONS & 
CAPEX

MARKET 
ENVIRONMENT

FINANCE

+ GOOD BUSINESS

ENVIRONMENT ON MAIN 

MARKETS

+ FAVORABLE EUR/PLN

EXCHANGE RATE

- SHARP INCREASE OF RAW 

MATERIAL PRICES

+ PLN 200 million - EBITDA 

PROFIT

+ PLN 137 million - NET 

PROFIT

+ RECOMMENDATION OF 

THE MANAGEMENT BOARD 

WITH A RECORD DIVIDEND 

PAYMENT PLN 44.7 / share

+ INCREASE OF SALES IN ALL 

SEGMENTS

+ OPERATING ACTIVITIES 

WITHOUT ANY INTERRUPTION

+ SYSTEMATIC START OF 

INVESTMENT TASKS



SEGMENTS OPERATING ACTIVITY
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FLEXIBLE PACKAGING SEGMENT

Unprecedented increase in the prices of basic raw materials in both the Packaging and Films segments.

Stable demand for BOPP films in Europe. Space to transfer rising raw material prices to the customer.

Stable demand for flexible packaging in the region. Price struggle against rising commodity prices.
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FLEXIBLE PACKAGING SEGMENT
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(PLN million) 1 Q 2021 1 Q 2020 change

Sales 284,5 245,0 +16%

domestic 139,2 117,6 +18%

foreign 145,2 127,4 +14%

EBITDA 77,0 50,1 +54%

incl. BOPP films 30,8 11,9 +159%

EBITDA margin 27,1% 20,4% +6,7p.p.

incl. BOPP films 25,4% 12,6% +12,8p.p

EBITDA increase by 54% due to higher sales 
value and improved margins (both in the film 
and packaging segment).

Increase in the share of BOPP film sales in the 
product basket to 43%, due to the sharp 
increase in raw material prices, which 
translated into higher finished product prices.

Maintaining a high share of exports - 51% in 
the total value of sales. Significant increases in 
sales to:Germany, the Netherlands, Italy, the 
Czech Republic, Lithuania and Austria.
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FLEXIBLE PACKAGING SEGMENT
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(PLN million)
2021 

Forecast
1  Q 

Expences
% of 

forecast

CAPEX 21,6 9,8 45%

Implementation of the investment plan in 
accordance with the schedule.
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High capacity utilization, despite strong 
price pressure on the market in both areas 
of the segment's activity.

*Due to the completion of the validation process on 2nd BOPP line, 
the production capacity of the FPS in 2021 increased by 6 thousand 
tons compared to last year.



EXTRUDED PRODUCTS SEGMENT

Observed strong recovery in demand for extruded products. Increase in aluminum quotations on the stock 
exchange. 

Increase of the conversion premium for billets by over 100% from the beginning of 2021.

The imposition by the European Commission anti-dumping duties on aluminum extrusions from China (30% 
penalty tariff over the next 5 years). Significant reduction in the share of Chinese supplies to the EU market -
increased customer interest in purchases in the region.
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EXTRUDED PRODUCTS SEGMENT

(PLN million) 1 Q 2021 1 Q 2020 change

Sales 370,7 318,4 16%

domestic 191,2 162,8 17%

foreign 179,5 155,6 15%

EBITDA 52,4 37,3 40%

EBITDA margin 14,1% 11,7%

Sales volume increase by 9%, revenues 
higher both domestically and on foreign 
markets.

Increase in EBITDA thanks to high utilization 
of production capacity and improvement of 
margins.

A significant increase in the share of 
products for transport and automotive
sectors (by approx. 30%) at the expense of a 
less technically advanced range 
(wholesalers). Obtaining the status of a 
strategic supplier in many projects.

Steady sales growth in all major export 
markets - stable trade policy.

Production records in both foreign 
production subsidiaries.
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EXTRUDED PRODUCTS SEGMENT

Use of production capacity at a level close to 
the maximum thanks to:
• dynamic increase in orders
• record level of products sold in March -

8,800 tons.

Implementation of the investment plan:
• Production tools: expenses adjusted to the 

current scale of orders,
• New 2000 T extrusion press:

• finalization of the process of selecting 
the technology and equipment 
supplier, signing the contract - April 
2021.

• planned start of assembly – April 2022
• planned start-up - July / August 2022

• Others, including completion of 2020 tasks.

(PLN million)
2021 

Forecast
1  Q 

Expences
% of 

forecast

Production tools 30,7 6,2 20,2 %

Other 79,6 7,5 9,4 %

CAPEX TOTAL 110,3 13,7 12,4 %
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Innogy Stoen, Warszawa, PL

ALUMINUM SYSTEMS SEGMENT
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DOMESTIC MARKET

- Lower dynamics on office investment market.

- Investments in the hotel industry - postponing the completion

date to the following quarters.

+ Observed high dynamics of new housing investments in the
area of individual clients.

Examples of projects acquired in Q1

INTEL  IGK6, Gdańsk

875 4th Ave_USA

Žilinská univerzita_ 

SK, Żylina

MAIN FOREIGN MARKETS

+ Sales comparable to the previous year on the German and 
Hungarian markets.

+  Other major markets (Great Britain, Romania, Ukraine, 
Belgium, the Netherlands, USA, Czech Republic and Slovakia -
high sales dynamics y / y (from 20 to over 50%).

+ Development of sales in the residential segment on foreign 
markets.



ALUMINUM SYSTEMS SEGMENT

(PLN million) 1 Q 2021 1 Q 2020 change

Sales 410,5 335,1 23%

domestic 240,3 214,0 12%

foreign 170,2 121,1 41%

EBITDA 73,5 61,1 20%

EBITDA margin 17,9% 18,2%
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High level of sales in Q1 2021 as a result of the 
effectiveness of commercial activities 
undertaken in the previous quarters

Significant increase in EBITDA y / y thanks to:
• increase in sales volume by 13%,
• improving the profitability of exports 

thanks to favorable exchange rates.

Cost pressure due to the increase in raw 
material prices in 1Q forces the adjustment of 
the segment's product prices. Price increase at 
a level comparable to European competitors. 
The effect of price list changes is visible in Q2 
and Q3.



ALUMINUM SYSTEMS SEGMENT
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(PLN million)

2021 
Forecast

1  Q 
Expences

% of 
forecast

CAPEX 135,4 11,6 9%

• Aluprof S.A. Research and Development Center
conducted (April 2021) the first study according to
CWCT guidelines (methods more restrictive than
European methods).

• Tested facade mock-up (representative sample) -
dimensions 9.5 m x 7.4 m.

• Test under the supervision of the British unit UL
International.

• The acquired capabilities will allow to shorten the
time and reduce expenditure on testing new
product lines.

Implementation of the investment plan
• production hall in Opole (13,000 m2) -

completion of the investment, equipping the 
facility, completion of works planned for the 
middle of this year

• projects increasing added value - phases of 
selecting suppliers of individual devices, 
administrative proceedings to obtain 
environmental approvals (transfer of approx. PLN 
10 million in payments to subsequent quarters)

• other projects - as planned



ALUMINUM SYSTEMS SEGMENT
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ALUPROF brand rebranding



CONSOLIDATED FINANCIAL RESULTS
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CONSOLIDATED P&L

PLN million 1Q 2021 1Q 2020 change

Revenues 990,1 829,0 19%

EBITDA 199,7 145,6 37%

EBITDA margin 20,2% 17,6%

EBIT 162,4 108,5 50%

EBIT margin 16,4% 13,1%

Result on financial
operations -1,8 -5,8

Profit before tax 160,6 102,7 56%

Corporate tax -23,2 -19,3

Net profit 137,3 83,4 65%

• Revenue increase resulting from 
higher sales volumes and higher
costs of raw materials.

• EBITDA improvement in all
segments:

EPS + PLN 15 million,
ASS + PLN 12 milion,
FPS + PLN 27 milion.

• Net financial costs - mainly interest 
on loans.

• Approximately PLN 7,3 million of 
the recognized deferred tax asset in 
the FPS.

• High increase in net profit in the 
period.
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CASH FLOW IN THE 1st QUARTER
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• Decline in net debt thanks to high EBITDA.

• Increase in net working capital in 1Q by 
PLN 91 million related to the growing level 
of sales and higher prices of raw materials 
on global markets.



SAFE LEVEL OF FINANCIAL INDICATORS
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Safe level of financial indicators:

• 29% - net financial gearing (net debt/equity),
• 0,7 – net debt / EBITDA.
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SUMMARY – PROSPECTS FOR THE 2nd QUARTER

• RECOMMENDATION OF THE 

MANAGEMENT BOARD WITH 

A RECORD DIVIDEND 

PAYMENT (DECISION TO BE 

MADE AT AGM ON MAY 12TH)

• INCREASED FORECAST FOR 

2021
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OPERATIONS & 
CAPEX

MARKET 
ENVIRONMENT

FINANCE

• STABLE DEMAND, 

ESTIMATED SALES 

HIGHER BY APPROX. 10% 

FROM 1Q

• HIGH RAW MATERIAL 

PRICES, PRESSURE ON 

MARGINS

• MAINTAINING HIGH 

CAPACITY UTILISATION

WHILE ENSURING WORK 

SAFETY

• CONTINUING 

IMPLEMENTATION OF THE 

INVESTMENT PLAN



ADDITIONAL INFORMATION
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ADDITIONAL INFORMATION

VOLUME SALES (‚000 tons) 1Q 2020 2Q 2020 3Q 2020 4Q 2020 1Q 2021

Extruded Products Segment 20,8 22,0 22,5 19,9 22,8

Flexible Packaging Segment 23,6 23,0 21,1 19,2 24,5

EBITDA per Segment (PLN million) 1Q 2020 2Q 2020 3Q 2020 4Q 2020 1Q 2021

Extruded Products Segment 37,3 43,4 51,4 40,0 52,4

Aluminium Systems Segment 61,1 74,5 89,4 58,3 73,5

Flexible Packaging Segment, including 50,1 71,4 63,5 43,8 77,0

Packaging 38,2 41,8 41,6 32,5 46,2

BOPP films 11,9 29,6 21,9 11,5 30,8

2021 Forecast (PLN milion) 2021F 2020 change 1Q 2021 % of forecast

Revenues 4 000 3 533 +13% 990 25%

EBITDA 694 672 +3% 200 29%

EBIT 543 526 +3% 162 30%

Net profit 434 430 +1% 137 32%

CAPEX 246 146 43 17%



Legal Note. This presentation has been prepared by Grupa Kęty S.A. only for
informational purposes and it does not form a purchase or sale offer or an offer
aiming at soliciting a purchase or sale offer as regards any securities or financial
instruments, or the participation in any commercial undertaking, or any
recommendation to enter into any transactions, particularly transactions
concerning the securities of Grupa Kęty S.A.
This Presentation may contain forward-looking statements that have been
adopted on the basis of a number of assumptions, expectations and projections.
They are encumbered with risks and uncertainties and the real performance may
substantially differ from the statements included in this presentation. It should
be noted that such statements, including statements concerning expected future
financial results, do not represent or warrant that such results will be
accomplished in the future by Grupa Kęty S.A., any subsidiary of Grupa Kęty S.A.
or the Capital Group of Grupa Kęty S.A.
No representations or warranties may be given with regard to the completeness
or the reliability of the information presented in this Presentation.
In addition, no information contained in this Presentation creates an obligation
for or a statement by Grupa Kęty S.A., the members of the Management Board of
Grupa Kęty S.A., the employees of Grupa Kęty S.A., the subsidiaries of Grupa
Kęty S.A. or the representatives of such persons.
Grupa Kęty S.A. is not obliged to update or make public any changes, updates or
modifications of any forward-looking statements included in this presentation.
Neither Grupa Kęty S.A. nor any of the members of its Management Board or its
employees will be liable for any damage resulting from any use of this
Presentation or the information contained in it, or on any other basis related to
this presentation.
This Presentation is not to be disseminated in the countries in which the public
dissemination of the information contained in this Presentation may be
restricted or prohibited by law.
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MICHAŁ MALINA
Phone: +48 33 8195 478
Mobile: +48 600 083 001
Email:  mmalina@grupakety.com
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