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EXTRUDED PRODUCTS SEGMENT

www.grupakety.com

Q1_2014 Q1_2013 change

Sales 162,5 127,1 28%
domestic 96,4 77,9 24%

eksport 66,1 49,2 34%

Successful quarter for the segment - an increase of 35% in volume and 28% in 
value of sales.

Sales increases in all key industries. 

Further increases in the German market (about 40%) and Italian (over 100%). 

The downturn in the Ukrainian market - the decline in sales volume by 10%. 

The stabilization of margins, despite a further increase in the premium paid to 
suppliers of raw materials due to the high volume of sales. 

Capacity utilization at the level of 80 - 85%.
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Selected projects in the Extruded Products Segment

Projects in the automotive market and transport: 
- Profiles combined with elements of anti-vibration rubber flooring 
- Profiles for targeted jets of air (maritime transport) 
- Profiles of roof frames and door pillars for the automotive industry 

New projects in the field of interior 
design in foreign markets (Huppe, 
Eureka)

Extending capabilities in the field of 
machining of bended workpieces

EXTRUDED PRODUCTS SEGMENT
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ALUMINIUM SYSTEMS SEGMENT 

Q1_2014 Q1_2013 change

Sales 135,7 106,1 28%
domestic 87,8 73,4 20%

eksport 47,9 32,6 47%

Successful quarter for the segment both domestically and in European markets 
- still a major barrier to the development of domestic sales are liquidity 
problems of customers and a very conservative policy of companies insuring 
receivables.

Support for the domestic market is the increase in the activity of many 
domestic clients in obtaining export orders.

Increases in most major export markets exceeded 30% (Germany, Czech 
Republic, Slovakia, Romania, UK, Belgium).

Sales in Ukraine at a level comparable with the year 2013 - a decline in 
economic activity, lack of liquidity, the difficulty with obtaining currency.
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WATERFRONT - Gdynia

Hotel MERCURY - Gdynia Centrum Energetyki AGH - Kraków

Bonarka Office - Kraków
CH Ogrody - Elbląg

Dworzec PKP Łódź Fabryczna  - Łodź

ALUMINIUM SYSTEMS SEGMENT 
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www.grupakety.comKompleks biurowo –hotelowy - Londyn

Port Lotniczy – Nairobi, Kenia

Petrom City - Rumunia

St Bernard Hospital - Londyn

Kompleks biurowo –hotelowy - Londyn

Hipoarena - Słowacja

University library - Nottingham

ALUMINIUM SYSTEMS SEGMENT 
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FLEXIBLE PACKAGING SEGMENT

Q1_2014 Q1_2013 change

Sales 101,7 93,4 9%
domestic 61,4 56,9 8%

eksport 40,3 36,5 10%

Another successful quarter for the segment. 

Continued dynamic growth in sales to the German, Swiss and Dutch markets (by 
about 35% compared to the first quarter of the previous year). After three 
months sales to Western Europe has achieved nearly 60% of total export of the
segment. 

The drop by 34% in sales to the Ukrainian market partially offset by increases in 
the Russian market. 

Capacity utilization at the level of 85 - 90%.
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30% increase in turnover with Unilever -
margarine packaging production for the 
European market

The decrease in consumption of soups / sauces 
instant - a result of fashion for cooking with 
fresh ingredients, which implies an increase in 
sales of packaging for spices

Continued growth in sales of packaging for fresh 
food - an increase by over 300% compared to the 
previous year

FLEXIBLE PACKAGING SEGMENT
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CONSTRUCTION SERVICES SEGMENT 

Q1_2014 Q1_2013 change

Sales 40,9 33,3 23%
domestic 31,1 31,2 0%

eksport 9,8 2,1 371%

The continuing difficult market situation in the domestic big object’s market
(low margins, long payment terms, moving on to subcontractors additional 
project costs). 

Domestic sales in the first quarter based on the finalization of the three 
projects from previous years (European Solidarity Centre, Żoliborz One and 
Marina 2 and 3), while in the case of road contracts continuation projects (S3, 
S8, A1). 

The main foreign markets in the first quarter are Germany, Belgium and the 
USA. 

Continuation of work on the reconstruction of segment profitability.
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Marriott – Nowy Jork, USA

European Solidarity Center – Gdańsk

Żoliborz One – Warszawa

Pandion D’Or – Dusseldorf, Germany

City Library  – Gent, Belgium

CONSTRUCTION SERVICES SEGMENT 
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CONSTRUCTION ACCESSORIES SEGMENT

Q1_2014 Q1_2013 zmiana

Sprzedaż całkowita 8,5 6,1 40%
kraj 6,7 4,5 47%

eksport 1,8 1,6 18%

The increase in sales on the domestic market, despite the continuing difficult 
market situation - increase cooperation within the capital group and orders 
from customers acquired in 2013 and at the beginning of this year. 

Further actions to build a broad base of stable domestic customers. 

Transitional slowdown in export sales - expected growth in the coming quarters 
on the basis of the declaration of continued cooperation of new customers 
from the eastern markets acquired in 2013.
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SUMMARY

Very good quarter for all business segments

Systematic improvement of the economic situation in Poland

Low liquidity of customers still a major barrier to increased domestic sales

Sustained significant increase in export sales
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CONSOLIDATION RESULTS

Q1'14 Q1'13 change

EUR/PLN 4,18 4,15 1%

USD/PLN 3,05 3,15 -3%

EUR/USD 1,37 1,32 4%

AL.3M (USD/t) 1752 2042 -14%

Q1'14 Q1'13 change

Sales 412,9 334,4 23%

EBITDA 67,8 45,1 50%

margin 16,4% 13,5%

EBIT 48,4 25,6 89%

margin 11,7% 7,7%

Net profit 30,8 17,0 81%

Revenues:  a significant increase 
in sales despite a decline in 
aluminum prices

Operating profit: promising 
margins in all segments

Net profit: above expectations 
due to the very good results 
from operating activities

Financial activity:  significant 
costs to the devaluation of the 
Ukrainian currency
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WORKING CAPITAL MANAGEMENT
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The increase in inventories due to increased sales in the quarter (5% increase in the 
value of inventories at more than 20% increase in sales value)

The increase in receivables due mainly to higher sales value. Turnover of receivables 
at a level similar or better than in the previous year

Increase in trade payables due to reasons similar to receivables and inventories
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CASH FLOW
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CAPEX

High operating cash flows - the numbers for the whole year may repeat a 
perfect result from 2013 year (PLN 200 million) – assuming comparable
aluminum prices for the rest of the year

Investment projects implemented in accordance with the budget.
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Bank loans
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Currency structure of the debt

Net debt at the level of 174.2 million zł. Expected growth in the second
half of the year due to the payment of dividends.

Safe financing structure and low debt ratios (debt / equity ratio at 21%)
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FINANCIAL ACTIVITY
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Revaluation of the debt
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Other

The total balance for financing activities amounted to minus PLN 8.2 million.

The key impact of rapid devaluation of the Ukrainian hryvnia on financial income 
(PLN - 6.4 million)
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SUMMARY

Very promising results of the first quarter.

Further improvement of the situation on the domestic market.

Optimistic outlook for the coming quarters of 2014.
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THANK YOU

IR CONTACT
MICHAŁ MALINA
PHONE: 33 8195 478
MOB. 600 083 001
EMAIL:  mmalina@grupakety.com
WWW.GRUPAKETY.COM
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LEGAL NOTE

This presentation has been prepared by Grupa Kęty S.A. only for informational purposes and it does not form a 
purchase or sale offer or an offer aiming at soliciting a purchase or sale offer as regards any securities or financial 
instruments, or the participation in any commercial undertaking, or any recommendation to enter into any 
transactions, particularly transactions concerning the securities of Grupa Kęty S.A. 
This Presentation may contain forward-looking statements that have been adopted on the basis of a number of 
assumptions, expectations and projections. They are encumbered with risks and uncertainties and the real 
performance may substantially differ from the statements included in this presentation. It should be noted that 
such statements, including statements concerning expected future financial results, do not represent or warrant 
that such results will be accomplished in the future by Grupa Kęty S.A., any subsidiary of Grupa Kęty S.A. or the 
Capital Group of Grupa Kęty S.A.
No representations or warranties may be given with regard to the completeness or the reliability of the information 
presented in this Presentation. 
In addition, no information contained in this Presentation creates an obligation for or a statement by Grupa Kęty
S.A., the members of the Management Board of Grupa Kęty S.A., the employees of Grupa Kęty S.A., the 
subsidiaries of Grupa Kęty S.A. or the representatives of such persons.
Grupa Kęty S.A. is not obliged to update or make public any changes, updates or modifications of any 
forward-looking statements included in this presentation.
Neither Grupa Kęty S.A. nor any of the members of its Management Board or its employees will be liable for any 
damage resulting from any use of this Presentation or the information contained in it, or on any other basis related 
to this presentation.
This Presentation is not to be disseminated in the countries in which the public dissemination of the information 
contained in this Presentation may be restricted or prohibited by law.


